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Notable Pair of Sevres Jardinieres Formerly in the Oppenheimer Collection. 
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RADIO! 


From WEAF on Thursday, September 20th at 
11 o’clock A.M. our representative will Broadcast 
an interesting program on 





“Setting the Table Correctly” 


The talk will be delivered by our Mr. G. E. | 
Fahys, Jr., and the various table settings that will 
be discussed will be taken from the well known | 
authoritative booklet “Setting the Table Cor- | 
rectly,” which was written for the Alvin Silver 
Company by Oscar of the Waldorf-Astoria Hotel, | 
New York. 


Be sure to tell your customers to “Stand By” for 
the Alvin Broadcasting Program on Thursday, at 


11 A.M. 
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ALVIN SILVER COMPANY 


20 Maiden Lane 10 So. Wabash Ave. 209 Post St. 
New York Chicago San Francisco 


Note :—Broadcasting Station WEAF of the American ‘Tele- 

graph and Telephone Company, 195 Broadway, New York City, 

sends on 492 meters and should be heard on a good set as far 
west as Denver, as far south as Fort Worth, Texas. 
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= and, like the other designs in the various 
ae ; sketches, it gives an idea of the contrast 
The Latest Variations in the Choker Necklace gained through the use of variety in color, 

contour and texture in the new necklaces. 
By Isabelle M. Archer INTERESTING CONTRASTS SEEN IN THE NEW 

CHOKER DESIGNS 

Among the faceted gems and gem-stones. 
HE short-length necklace, popularly for Autumn costumes will show a blend of used are amethysts, garnets, tourmalines, 
called the “choker,” had its beginnings blues and greens of peacock shades; russet beryls, topazes, peridots, aquamarines, 


in the tightly fitted string of large pearls. 
Now, for the Fall and Winter of 1923-24, 
there are numberless variations on this 
original pattern offered by the designers. 
In deference to the pearls, the first chok- 
ers were formed entirely of smoth-cut gems 
and beads, but among the latest necklaces 
are seen some very attractive combinations 
of faceted gems and round beads, while 
others are formed entirely of large -faceted 


WIC EADEALle Ce;: 


FIG 


gems and gem-stones or carved and oddly 
shaped beads. 

Their colors, too, have altered with the 
New season. Pearls are taken for granted 
where the choker is concerned, but other 
all-white designs are now carried out in 
polished white coral, ivory and jade, and 
faceted rock crystal is used alone or with 
smooth-cut_ colored gem-stones as a_ foil. 
The colors in greatest demand for imme- 
diate Fall wear are the costume colors of 
dark tone in purple, gray, green, brown, red 
and some blue. The purples are to be car- 
ned out in fancy beads and both faceted and 
‘mooth-cut amethysts. The grays are repre- 
sented by the gray-browns of agate for the 
opaque beads, cut lentil shape and mounted 
m extremely narrow rims of platinum and 
sray-tinted pearls, 

The tourmalines provide some of the 
gm and browns, but the rising popularity 
ni sant Ereen peridot is demanding = 
poy alone or in combination with 
nee 8, topazes and orange-red zircons, 

end of beautiful colors. 

me of the leading color combinations 





red and molasses brown in a new and very 
striking arrangement; with the big hit of 
the season, the Chinese contrast in vivid 
lemon yellow and marine blue, or in its 
more complete state a use of the yellow and 
blue with jade green and flat white added, 
to give the year a decided color character. 

For these and the other two-tone blends 
for the Fall, the choker and its accompany- 
ing jewels will echo generally either one o* 





1—FIVE EXAMPLES OF THE NEW CHOKER NECKLACE AND THE WAY IT 


the other of the colors, hardly ever the two 
tones are to be repeated in the necklace. 
With the Chinese color scheme there is a 
definite preference for the emphasizing of 
either the yellow or the black and white, 
leaving the blue and the green for ground 
tones or minor details. 

The Chinese mode gives the clever wearer 
of fine jewels a splendid chance for an artis- 
tic and effective ensemble. The four gem- 
stones called into play most often for this 
arrangement are jade, black onyx, white 
coral and smoked amber. One of the new 
and typical sets of jewels grouped for wear 
with a costume of black satin and Chinese 
brocade in gold thread on a white ground 
with the greens, blues and yellows running 
through the elaborate pattern, has jade 
carved into irregular three-sided slabs for 
the earrings and a choker necklace of 
oblong pieces of the jade alternating with 


faceted beads of black onyx and _ rock 
crystal. 
Pearls are combined with square-set 


aquamarines for the choker shown in the 
upper left-hand side of the first illustration, 


chrysoberyl and the spinels. Any of these 
may be found used bead-wise for a modish 
choker of large beads set in a single strand. 
The colored gems and pearls are used in 
the smaller sizes as often as not, but the 


gem-stones are preferred when they are 
strikingly large. 
The smooth-cut gem-stones are some- 


times set as beads, but by far the favorite 
mounting is the open gold or platinum ring 
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or circlet of round, oblong, oval or square 
contour, either smooth finished carved 
with minute patternings. Carnelians, agates, 
turquoise, lapis lazuli, chrysoprase, jade, 
coral, red, white and pink; malachite, and 
moonstone are each and all set for single 
or double-strand choker necklets with this 
encircling band. 

Very different are the admixtures of these 
two gem types. When the faceted trans- 
parent gem and the opaque stone are used 
in the same necklace, the pattern is fanciful 
and the gems of varying sizes. In the first 
illustration are given five of these new de- 
signs where both faceted and smooth-cut 
gem-stones have been used together. The 
center design on the figure is a two-tiered 
choker of greens and blues carried out in 
tourmalines and small sapphires. The tour- 
malines give the green shades and _ the 
sapphires, the clear blue. That in the upper 
left-hand corner has already been described 
but below it is one of new and curious pat- 
tern. Tiny circles of faceted black onyx 
are set edgewise between two cone-shaped 
beads of white jade. The round gems are 


or 
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topazes of the brightest golden-yellow. The 
two other designs are blended arrangements 
also. The one above a symphony in blues 
and purples, the main note given by smooth 
polished amethysts, and the lower design a 
series of various pale tinted spinels, their 
light 


colors ranging from pink through 
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lavender to pale blue and a delicate blue- 
green. 

There are three all-important jewels this 
Fall, the choker necklace, the bangle 
bracelet and the earring. They will be worn 
with perseverance by the _ well-dressed 
woman for the coming season and although 
other jewels will be worn with them—hair 
ornaments and finger-rings, particularly— 
these three jewels will seldom be absent. 
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As we know there is always a reason be- 
hind the choosing and wearing of any 
fashionable jewels, and there are three dis- 
tinct and very good reasons why these spe- 
Cial pieces are picked out for extra atten- 
tion this Fall. The two principal coifs each 
demand the wearing of earrings, one, the 
elongated and latest version of the bobbed 
tad and the second coif, the classical parted 
and smoothly drawn-back hair. The bateau 
and the round necklines call for the short 
necklace and the sleeveless gown, a held- 
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over fashion still growing steadily in popu- 
larity, needs bracelets and bangles and 
plenty of them for wear on both lower and 
upper arm. 

In the second illustration, the sharp point- 
ed hat brim, the beruffled neck-finish, and 
the matched earrings and choker are all 
fashion items of interest. The earrings fol- 
low exactly the make-up of the choker with 
the large round beads of carnelian alter- 
nating with oblong-shaped, table-cut pieces 
of topaz. This costume is planned for res- 
taurant and theater wear. 

Everybody will wear the choker as it is 
universally becoming. The matron in her 
opera costume has her choker of diamonds 
to wear with her long pearl rope; and the 
school girl wears red coral earrings and a 
choker to match. 

This useful little necklace may be used as 
part of a complete parure of blending jewels 
or it may strike the dominant note of color 
for the entire costume. 








The Jewelry Industry in Birmingham 





A recent issue of the Commerce Reports, 
published by the Bureau of Foreign and 
Domestic Commerce at Washington, D. C., 
contained an interesting article on the 
jewelry industry in Birmingham. The re- 
port was written by Consul John F. Jewell 
at Birmingham, was referred to in a dis- 
patch from Washington published in THE 
JeweELers’ CrrcuLar Aug. 15, page 77. The 
full text of the report now made public is 
as follows: 

“Birmingham is one of the largest jewel- 
ry-manufacturing centers in the world. In 
1919, which was considered a fairly pros- 
perous year, there were 50,000 people em- 
ployed in over 1,000 firms in the industry. 
Many of these firms, however, are small, 
employing but a few artisans, among whom 
the proprietor himself usually works. Dur- 
ing the 19th century jewelers’ work 
was largely a handicraft trade, but the last 
quarter of a century has witnessed an in- 
creasing use of machinery and a consequent 
growth in the size of firms, although even 
up to the time of the World War the equip- 
ment and plant of the larger firms was com- 
paratively meager. There were some stamps 
in use for making drop forgings, and also 
power presses, capstan lathes, hand or fly 
presses, and polishing and spinning lathes, 
besides a moderate amount of plant for 
electrotinning and coppering, and a few an- 
nealing stoves and lacquering outfits. 

“During the war the jewelry industry re- 
sponded well to the British Government's 
call for assistance, and the attention of 
manufacturers was concentrated largely on 
the production of those small metal parts 
necessary in the manufacture of aeroplanes, 
ammunition, etc. These war measures were 
productive of two results. One was a great 
increase in hot stamping—a practice for- 
merly neglected in England. The other was 
a notable tendency toward co-operation—a 
result of the need for working together 
which small firms felt when a considerable 
number of them were engaged in executing 
large government contracts. 

“The tendency toward co-operation per- 
sisted after the war. There resulted an in- 
creased use of machinery and a tendency 
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toward production on a larger scale, par- 
ticularly in the electroplating branches of 
the industry. The industrial depression of 
1921, however, checked seriously the move- 
ment toward large-scale production. Few 
firms since that time have felt warranted 
in any increase in plant or machinery, and 
as the jewelry industry has shown little sign 
as yet of recovery it is not possible to say 
how far the movement will proceed under 
normal conditions. It is worthy of note, 
however, that among gold and silver smiths, 
particularly the latter, there is some opposi- 
tion to the increased use of machinery on 
the ground that it will mean the disap- 
pearance of the fine artistry of the hand- 
worker. 

“After the war production costs, particu- 
larly wages and the prices of materials, 
were considered very high. Wages have 
been cut heavily during the past two years 
in an effort to bring the prices of finished 
products to a point where they will be at- 
tractive to buyers. It is not believed that 
production costs can be further reduced at 
the present time, and manufacturers con- 
sider that they can not do any more to 
stimulate the market. 

“The most important organization for the 
promotion of foreign trade is the Birming- 
ham Jewelers’ and Silversmiths’ Associa- 
tion, 27 Frederick St., Birmingham. This 
association maintains at its headquarters 
rooms for the use of buyers and endeavors 
to promote co-operative methods in the sale 
of Birmingham products. Other organiza- 
tions of a similar nature are the Jewelers’ 
Trade Protective Association, 58 Albien St., 
Birmingham, and the Nickel Silver Associa- 
tion, located in the Chamber of Commerce, 
95 New St., Birmingham. 

“In addition there should be mentioned 
the Birmingham Municipal School of Art, 
of Vittoria St., Birmingham. In this school 
is a separate branch devoted to the instruc- 
tion of jewelers and silversmiths. The 
work in this branch comprises instruction 
in both art and technique, including all the 
necessary subjects, such as drawing, tool 
making, repousse work, and metal coloring. 

“A large proportion of the gem stones 
and precious metals used in the Birmingham 
jewelry industry come from different parts 
of the British Empire. Much of the silver 
used, however, comes from the countries of 
North and South America. In this connec- 
tion it should be noted that it is the practice 
of most manufacturers to purchase their 
materials through firms in London and that 
there is little direct importing of such ma- 
terials into Birmingham. 

“During the period immediately following 
the World War there was reported to be a 
large importation of cheap German jewelry 
into England. No import duty was placed 
on such goods, however. In the meantime 
competition from Germany has decreased, 
while there has been an increase in the pro- 
duction of cheap gilt jewelry in the Birm- 
ingham district. 

“With the jewelry industry so well es- 
tablished in this area, it does not seem 
probable that there could be developed here 
any substantial market for American jewelry 
products, except possibly for novelties or 
goods of unusual and distinctive character 
for which the fashions of the moment cause 
a wide demand.” 
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Ornamental Setting 
4JN modern jewelry manufacture setting 
is an independent work; in its ex- 


jysiveness it has been developed into such 
4 specialt that its acquisition and mastery 
may take a lifetime. True, it can, on its side, 
oily be a work of completion in the crea- 
tion of form of that of the goldsmith’s work, 
The goldsmith, in most cases, prepares the 
‘ewel so far that it only remains for the 
setter to set the stones in the position de- 
noted by the holes already bored and to 
fasten them there in accordance with the 
requirements and free from technical de- 
fects. But. even here, an unaccustomed and 
inexpert setter can do a lot of spoiling, can, 
by uncertain and coarse burin cuts, by un- 





ORNAMENTAL 


SETTINGS SHOWING 


round and uneven mounting pinheads, 
severely injure the faultless goldsmith’s 
work. It is his affair to avoid, by his 


carefulness and thorough training, his con- 
scientious and tasteful work, everything that 
a injure the faultless impression of the 
finished prepared work turned over to him. 
The setter, however, can do more than this. 


“He can heighten the effect of the jewel 
not only by adding the stone but by taste- 
ful burin work, not only technically con- 
ecting the stone with metal but also 
artistically, Of course, for this there is 
needed considerable technical and drawing 
ability and an assured setter’s taste, if I 
may so term it; for the decorative forms 


wed must have strict technical connection 
with the form of stone and mount technique 
aml must in no way err in the naturalistic 
or purely ornamental. Not the designer but 
he setter must here play the rdle of in- 
‘entor, The piece must, of course, retain 
Snuff boxes, buttons, 
: rings and such best adapt 
Memselves to the development of such a 
Setter’s art 


the needed space. 


vw: m | ‘ 
Watch-cases, also 


“Of that kind are the study works for 
omamental mounting, such as we find in 
these days some—somewhat enlarged— 
They are the discoveries (I 
) term ‘sketches’) of the teacher of 
Setting, Ernst Morloch, who since several 
Years has heen active in the Pforzheim gold- 


illustrations 


avoid the 
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smithing school’s equipped tuition studio for 
setters. They are carried out by pupils of 
this shop. The only forming tool used is 
the facetting burin. All ornamental lines, 
depthings and facets are cut with it. The 
heads are also cut in facets in their lower 
half, only the upper part stamped round. 
All the metal edges with their beading 
(mille-griffes) are made with the facetting 
burin. Thus there arises setting work in 
which the stones are the high point in effect, 
but they do not constitute the entire means 
of expression. In the case of large center 
stones special settings are soldered on. 
Especially valuable seems to be the strict 
and conscious limitation to the true setting 
technique. Anyhow, these interest- 
ing pieces are proof of how a so apparently 





PFCRZHEIM GOLDSMITHING SCHOOL 
limited technique as stone setting can 
be deepened and extended by tasteful 


U U 


quality.’"—R. R., in 
Zeitung. 


Deutsche Goldschmiede 








Byzantine Enamel 





66OPHE heyday of Byzantine enamelling 
was in the X and XI centuries, and 
there was not much of any great importance 
before that, though the Paliotto at Milan 
dates from A. D, 835. No part of the famous 
Pala d’Oro is earlier than A. D. 976, and 
the crown of St. Stephen belongs at the 
earliest to the end of the XI century. The 
kind of cloisonné on gold included under the 
general title of Byzantine seems not to have 
spread much further. Something of the kind 
may have been done in Britain and Ireland 
in the VIII and IX centuries; but the find- 
ing of a fibula here and there is no proof 
that it was made on the spot, and the 
enamels mounted in Anglo-Saxon or early 
British goldsmiths’ work are not necessarily 
the work of British enamellers, Antiquaries 
have a way of ascribing all they possibly 
can to their own country. The Hamilton 
brooch, for example, is claimed by some as 
Anglo-Saxon, notwithstanding that it has 
all the character of Byzantine work. 

“The Eastern origin of cloisonné enamel 
seems to be written on the face of it. It 
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is surmised by Knodakow that it developed 
itself in Persia and spread from the frontiers 
of the Sassanian Empire to Transcaspian 
territories, the Northern Caucasus, Egypt, 
Asia Minor, South Russia, and along the 
Don: and the Danube. Others say it is 
Turanian. In any case ali this is conjec- 
tural. We have no ancient Persian enamel 
in proof of a Persian source, though we may 
trace, or think we trace, Persian influence 
in early Byzantine work. We do not even 
know precisely at what date enamelling was 
first practised in the City of Constantinople; 
probably it was in the time of Justinian, in 
the middle of the VI century. Such 
cloisonné of the V century as may have 
come from there is supposed to have been 
brought with them by artificers driven so far 
west by the force of historic events, and 
not done on the spot. 

“Byzantine enamel was made at first in 
very small pieces, often not more than an 
inch or an inch and a half square or in 
diameter, such as we see in the book cover 
in the Treasury of St. Mark’s, which is sup- 
posed to be of the VII century, and the 
oldest binding of the kind existing. We 
have no evidence that they had the means 
of making larger pieces than the plaques, 
round, square, cruciform, or whatever their 
shape might be, which the metal-worker 
used, in conjunction with precious stones en 
cabochon, to decorate large and important 
pieces of gold and silversmiths’ work. It 
was some time before they could make a 
plaque of large size, and then they had to 
eke it out with separate border strips to 
make a fair-sized reliquary. The shrine 
work in larger works was built up of sep- 
arate pieces in the form of arcading, 
pilasters, and other architectural features. 
The smaller plaques, framed in filigree or 
repoussé work, associated perhaps with 
encloisoned jewels, were sometimes used in 
a rather arbitrary way. The fact is, they 
were not as a rule designed for the special 
purpose to which they were put. It was 
quite a common thing for devout believer 
or repentant sinner to sacrifice to the church 
objects of personal trinketry ; and these were 
in due course worked into the decoration 
of some Gospel cover, portable altar, or 
other piece of ecclesiastical furniture, where 
the difference between the finish of their 
execution and the crudity of the local silver- 
smith’s work is very striking. But, apart 
from this, the more one sees of early Byzan- 
tine enamel the more impossible it is to 
doubt that these little jewels of enamel were 
from the first made for more special pur- 
pose than to be set wherever they would 
give point and color to the design of gold- 
smith’s work. It was at once the practical 
thing to make enamel in these little pieces 
and the artistic thing to use them as jewels. 
And the making of such little plaques for 
export became a flourishing Byzantine indus- 
try. Another common use for them was in 
the decoration of stuffs. They were sewn, 
together with gems and seed pearls, on to 
royal and ecclesiastical vestments, where 
they added greatly to the somewhat Orinetal 
magnificance of the embroidery. In the 
Imperial Treasury of Vienna there are 
numerous instances of this kind of thing on 
sword, scabbard, gloves, and imperial mantle, 
derived, it is not surprising to find, frorr 
Sicily."—L. F. Day in Enamelling. 
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The News from England 





Summer Business Reported as Better than Had Been Anticipated—London 
Jeweler Robbed—German Cutlery in English Market—Gold and Silver Bars 
Recovered from “Laurentic’—Women Shoplifters at Work 

















Lonvoy, Aug. 31.—Although business 
among the jewelers this Summer has not 
broken any records it finished up much 
etter than was anticipated in the early 
weeks of the season. There is promise of 
pretty good business this Fall and as the 
metropolis fills up again after the vacation 
yriod the jewelers expect a revival of the 
hyying that usually characterizes the last 
fw months of the year. With regard to 
jewelry purchases Backes & Strauss, the 
hig jewelry factors of Kimberley House, 
ay that so far as trade in Great Britain 
is concerned the month of August is the 
quietest of the whole year. “The end of 
July,” says Backes & Strauss, “sees the 
§nish of the London season, and with every- 
one intent on holiday-making, business is at 
a standstill. On the whole jewelers were 
much more satisfied at the latter end of the 
Summer season than they had anticipated, 
but business in England has not been really 
god for some time, and until a permanent 
sttlement is reached in the Continental 
imbroglio, it is hopeless to expect anything 
like regular trade. The Continental cutting 
centers at Amsterdam and Antwerp have 
been fairly well visited within the last fort- 
night, both by American and European 
buyers. Cheap grade goods still are the 
predominating feature, and a few large 
series of white piques have been sold. 
There is no revival in sight yet in better 
tlass goods, except in larger sizes from 
three carats upwards. Fine, fancy shape 
stones still are all the rage, especially in 
emerald-cut, but in this category only really 
ine stones are wanted, off colors or finely 
pique stones being difficult to place. The 
demand for cheap. méleés continues active, 
the difficulty being to find anything at all 
attractive at the lower prices. There are 
large quantities of poorly cut stuff on the 
market, but buyers fight shy of acquiring 
this class of cutting, and although unwill- 
mg to pay much of a price, are particular 
that the goods should be well polished. In 
mall eight-cuts the demand for straight 
fifties to hundreds shows no sign of 
slackening, and prices are very firm, espe- 
cally in the finer qualities.” 


* * * 


When S, Winegarten, a Bishopsgate St. 
eweler, looked through the grille of his 
Jewelry store almost opposite the district 
bilice station the other Sunday morning he 
aw the doors of both safes open. He 
cold not get his key into the padlocks on 
ne front entrance and a locksmith was 
called. Contents of both safes were rifled 
Jewelry valued at several hundred 
‘“ousand dollars had been taken. The keys 
: the large two-door safe had been ob- 
a by drilling into a smaller safe in 
“4 they were kept for safety. The 
ay had been covered with a velvet cur- 
ns taken from the counter. The jewelry 
- € grille is used by patrolling policemen 
observing the interiors of jewelry shops 


at night. A padlock, similar in appearance 
to the original, was placed on the door 
when the thieves decamped. They left be- 
hind finger-print clews upon which the 
police are working, 

xk * * 


It is reported from Sheffield that German 
cutlery is being offered in local stores at 
as low as two cents for double-bladed 
pocket knives. There is considerable unem- 
ployment among Sheffield cutlers who say 
they cannot compete against two-cent pocket 
knives. 

* * * 

Apropos of cutlery the Daily Mail says 
that a Richard Grah, of Sheffield, has pro- 
duced a plated surface of pure chromium 
which, it is claimed, is absolutely rustless, 
stainless, and untarnishable. Chromium is 
an exceptionally hard and durable alloy, 
and as electrically deposited on a large 
variety of basic metals is said to give a 
polished surface of life-long durability. 

* * * 


It is not a matter of general knowledge 
that, to date, something like $20,000,000 in 
bar gold and silver specie has been re- 
covered from the wreck of the big White 
Star liner Laurentic, which was torpedoed 
in the early months of the World War and 
sank in 20 fathoms off Lough Swilly on 
the Irish coast. The Admiralty has charge 
of salvage operations which are considered 
to constitute a feat unequaled in the history 
of diving. It will be remembered that the 
Laurentic of nearly 15,000 tons was on her 
way to America with $25,000,000 worth of 
bullion from the British government to 
American bankers. Salvage operations were 
first started in 1918. It is only in the last 
three years, however, that headway has 
been made. For the first eight months of 
this year something like $10,000,000 worth 
of bar gold and silver specie has been 
brought to the surface and lodged in the 
vaults of the Bank of England. In 1922 
around $6,300,000 worth of bullion was re- 
covered. In 1921 only $3,000,000 was 
brought up. The big increase in salvage 
value this year is due to the invention of 
a professor who impressed the Admiralty 
with a device something like a water divin- 
ing rod for ferreting out gold. Divers 
armed with special spears climb over the 
silt and mud covering the wreck and prod 
for hard substances. If gold is touched a 
galvanometer up on the deck of H. M. S. 
Racer registers the fact. A pointer on a 
dial moves right or left according to the 
purity of the metal prodded. If iron or 
basic metal is touched with a spear the dial 
pointer travels left. If 18-karat gold is 
prodded the pointer goes well over to the 
right; if 9-karat bar gold is touched the 
pointer does not move so far over. It is 
estimated there are still 180 gold bars yet 
to be salvaged. The divers get 1-32nd of 
all gold and silver brought to the surface. 
Last year they got 1-16th part, but so much 
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gold was won that the Admiralty was 
forced to reduce the prize-money rate. 


Around $6,000,000 worth of bullion remains 
in the wreck and it is hoped to get this up 
before the heavy seas interfere with opera- 
tions—the end of September. There have 
been several accidents this year and many 


‘deadly fights with large dog-fish have taken 


place with the divers. 
x* * * 


After four women visitors left the 
jewelry store of Percy Vimpany, Shaftes- 
bury Ave., W., the other day, a shutter 
at the back of the display window was 
found to be open and a pad containing 34 
dress rings worth about $1,500, missing. 
The women worked in pairs. They were 
well dressed. The first pair to enter wanted 
to see some brooches. A_ second pair 
entered as the first were discussing the 
merits of the brooches shown them. The 
second pair entered into an animated con- 
versation regarding their proposed pur- 
chases. Each pair asked questions and the 
salesman moved from place to place to 
answer them. Finally all four left without 
buying anything. The coup was affected 
just before closing time. 

x * * 

By means of a film Vienna claims to have 
identified three international jewel thieves 
whu are wanted in several countries and 
who have posed as barons and counts the 
past two or three years. The trio, it is 
reported, has committed several jewel rob- 
beries in Austria lately. More than a year 
ago the three jewel thieves visited a photog- 
rapher in Vienna. They said they were 
directors of an Italian film company and 
wished to be photographed as though they 
were conducting a film production in the 
studio. The photographer took around 200 
feet. Photos taken from this film recently 
have enabled the police of several countries 
to identify the trio and their arrest is now 
expected any day. It is likely they will 
make their way towards London and pos- 
sibly to New York. The three are reported 
to be young, good-looking and extremely 
well dressed and have passed under the 
names of the Comte de Marville, Baron 
Henry Hellard, Ugo Marchese di Ferrari, 
Baron Picard afid Olaf van Cromelin. 








German Government to Requisition All 
Gold, Silver and Platinum 


WasuinctTon, D. C., Sept. 12.—All pre- 
cious metals such as gold, silver and plati- 
num, raw or semi-manufactured, or mixed 
with alloy in coinage, in Germany, will be 
requisitioned by the Stresemann govern- 
ment, according to cabled advices received 
by the Department of Commerce. Finished 
and plate articles are exempt. 

Persons having precious metals in their 
possession must declare them on or before 
Sept. 21. 








W. B. Holden, manager of the Paris 
office of Spaulding & Co., Chicago, has been 
delegated to act for Alfred G. Stein, who 
was appointed to represent the Horological 
Institute of America at the Breguet Centen- 
nial Celebration in Paris, in October. De- 
tails concerning the celebration have already 
been published in the Horological Depart- 
ment of THE JEWELERS’ CIRCULAR. 
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The Paris Jewelry Trade 





Department Store Competition—Show Window Displays That Attract Atten- 
tion—Jewelry Fashion Follows Dress Styles—Jade in Popular Favor 
—Latest Styles at Summer Resorts 

















Paris, Sept. 3—Owing to the boom in 

the jewelry trade, the big department stores 
in Paris are stocking, not only trinkets and 
much artificial stuff, as before, but also first 
dass goods. This is causing some conster- 
nation in the trade, for this competition is 
wifair. The big emporiums in Paris have 
practically ruined many trades, by under- 
cutting them for a time, until all the custom 
had passed from the small man to the big 
shop, then after the former had closed down 
one giant shop charged heavily, having a 
monopoly for that immediate quarter, and 
made up former loss. Owing to having 
larger capital at its disposal, the big em- 
porium can buy in large quantities, obtain 
better discounts and more facilities of pay- 
ment than the small man. The _ public, 
however, gets an object turned out by the 
dozen, without artistic treatment and al- 
though it has a certain selection, it soon 
discovers that the big store has everything 
in stock excepting the article it wants. The 
man who dealt in jewelry only, usually had 
anything that was likely to be required. 
The study of that particular market was 
his lifework and he knew what fashion was 
coming in. The buyer in a single depart- 
ment at a big store may know his business 
or he may not. In any case he has not the 
interest of the owner of a shop in suiting 
customers. 

The Galerie Lafayette, one of the six big 
Paris stores, has just opened a_ special 
jewelry department. Walled off by high 
show cases, the client is asked to walk in 
and be seated. Elsewhere in the great shop 
he has to stand. All around him are low 
howcases, but all of these showcases are 
not considered sufficient, however, to show 
off the jewelry. A number of wax figures, 
life-size, are seen wearing the newest, long 
carrings, with pearl necklaces and _ pen- 
(ants, and there is no doubt that the 
Jewelry is thus set off to the best advantage, 
tspeciaily when the figure is wearing a 
low-neck dress. The lay figures change 
their jewelry frequently. Here within the 
sanctum people sit at the tables covered 
with black cloth and try on rings and 
‘autoirs. The jewelry department is more 
closely watched and guarded than the re- 
mamder of the store, for of course a theft 
might mean substantial loss, and this is why 
the walling off is carried out so carefully. 

The big department stores in Paris 
reckon that undetected thefts mean a_ loss 
ot 10 per cent. on the annual turnover, 
While the expense of keeping a whole a ay 
o detectives on the lookout for shoplifters 
Ss heavy. The addition of costly jewe.y 
'0 the general stock will add to the cost cf 
Msurance and of protecting goods consider- 
ably, and will be reflected in prices ail 
round. 

At the same time, it is plain that the 
seneral store is going in for selling jewels 
a large scale and in some shops living 
mannequins have been employed to show 






gems or rather sets of gems, just as they 
show gowns, 

The old-fashioned jeweler, feeling the 
draught, is very busy window-decking this 
Autumn, French arrangement is a thing in 
itself. In other European countries the 
jeweler tries to show a little of everything. 
The Frenchman contents himself with dis- 
playing rings, perhaps for one week. He 
will fill a whole window with the new tiny 
bands of gems, cut in lines and placed 
alternately, or in succession of threes, as 
diamond, emerald, ruby, repeated in the same 
order, the band of stones reaching more 
than half way round the ring, which is in 
platinum. In their cases, the rings look 
rich and rare. No one on entering is sur- 
prised to be asked a high price. In the 
other window, perhaps, he has a few 
bracelets on the same plan. Maybe there 
are some barrettes, also, to match and the 
window gazer somehow goes away with the 
impression that nothing is worn but stones 
cut in slats. A little farther on, he comes 
to another show window. This man_ has 
nothing but pearl necklaces in stock, ap- 
parently. He evidently doesn’t know that 
bright gems exist at all. Or he gives that 
impression. For him pearls are the only 
thing that is really distingué. A wax-head 
wears a long necklace hanging low on the 
bosom, for the latest dictate of fashion is 
that necklaces should be long, a black vel- 
vet ribbon being worn tight around the 
neck. In other cases, a tight necklet of 
seed pearls is worn, the long loose sautoir 
being also in pearls. The tight fitting vel- 
vet band is always made to match the 
sautoir. whether embroidered in stones to 
match or closing with a clasp set with 
pearls. 

Twenty yards farther on, a show-window 
specializes in long, drop earrings. In coral, 
pink and sometimes in red, they look very 
effective. In the next window, jade ear- 
rings are shown. Round the corner of the 
boulevard in the same shop, the Creole 
earring may be seen, also in coral, jade and 
black onyx. In still another window, long 
earrings made of a “drop” of black onyx, 
suspended from a tiny ring of diamonds, 
again suspended from a pearl with plati- 
num chains, are seen. The jeweler is deal- 
ing in nothing but earrings for the 
immediate present. Next week, maybe, he 
will have altered his show window entirely. 
There will be nothing but the new jeweled 
watches. A change from the large, very 
flat watch that is seen so much in Paris, 
the latest thing in watches is small and so 
thick as to appear almost round, the case 
being encrusted with pearls or diamonds. 
This is of course a ladies’ watch, and it is 
sometimes pinned to the breast, sometimes 
it hangs from a how, made up of brilliants 
set in platinum. The watch case is a mar- 
vel of artistic work, and the wearing of 
women’s watches is coming in again, if not 
for the street, at least for functions and 
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for the many afternoon _ receptions. 

The establishment that shows the new 
watch also goes in for brooches, which are 
almost as popular as the barrette again. 
The design of the new brooch would fit 
into a square or circle, being almost as 
broad as it is long, a startling contrast to 
the long, very thin barrette. The com- 
monest pattern is a knot or bow, carried 
out in platinum, set with tiny diamonds to 
make a ribbon, that composes the bow or 
not leaving two straggling ends. More 
pretentious designs such as. ivy leaves, in 
enamel, studded with diamonds, with other 
leaves and even berries are seen in some 
of the best shops this week. 


Going down the boulevards, towards the 
Porte Saint Denis, the shops in the business 
quarter are less particular and incline to 
show all kinds of jewelry in the show 
window. Some, however, go in for sautoirs, 
or long, lcose neck chains, exclusively. 
Nothing else is on view. These chains are 
made of white or red ivory, the beads being 
carefully graduated, the biggest being the 
size of a French billiard ball, the others 
from the centre on gradually tailing off to 
the size of peas at either extremity. After 
gazing at a show window of this descrip- 
tion, most women feel they must have a 
chain or die. It is “masse suggestion.” 

Men’s furnishers are showing tie pins to 
be worn during the shooting season, that 
began on Saturday. They are in either 
gold or silver, in pretty designs, dogs’ 
heads, game—partridges, wild duck, etc.— 
subjects and even guns being reproduced in 
miniature. Amber pipe-stems fill a whole 
shelf in the window of the same establish- 
ment, while much attention is being paid 
to cardcases with the initials in the corner, 
in diamonds on the black onyx, or in seed 
pearls on the gold case. 


In some of the more famous galleries, 
where people congregate to take refuge 
from a sudden shower, shops full of ladies’ 
handbags may be seen. Made in the very 
finest of silver chain, black gun-metal chain 
and sometimes in gold chain, they are very 
handsome. The purse to match is also 
shown. These handbags are small in size, 
as a rule, although medium patterns are 
also shown. Some, to imitate a_ pretty 
crochet pattern, were very pretty but too 
marked to be carried for more than a 
season. Ladies’ belts, made in silver, to 
knot carelessly, as is possible in very small 
fine chainwork, were shown in the same 
window, but nothing else. Everything in 
silver net. 

Near the Gare Saint Lazare there is a 
shop that always deals in tortoise shell 
ornaments. Every week the show window 
is dressed differently. This particular week 
the shop appeared to deal exclusively in 
high combs set in diamonds. Some had a 
gilt pattern, some again were edged with 
gilt and were set with coral. In any case 
high “Carmen” combs will be worn this 
Winter and they will be encrusted with tiny 
jewels. 

The leading hairdressers, in the Avenue 
de l’Opera are already getting out the 
Winter modes in coiffures. The forehead 
band, in diamonds or pearls, is to be the 
thing for the woman who can stand a low 
in the neck coiffure. Those with the hair 
dressed high at the back will wear very 
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high ornaments in diamonds and pearls. 
There was an attempt to introduce the 
turquoise, that has not been seen all the 
year in Paris, into some of these hair orna- 
ments and combs, for which it is particu- 
larly suitable. While some women will 
wear real or half-precious stones in their 
hair, the majority will be satisfied with 
imitation stones, because of the risk of 
losing anything precious, although there are 
all kinds of contrivances for securing them. 

Paris, Aug. 27.—The city is overrun with 
foreign buyers just now, from the States 
and from South America. They are in- 
specting the new models—models which may 
or may not become the fashion, for this no 
one can foretell. It is only in the month 
of October that the Winter modes are 
definitely fixed. One thing is however cer- 
tain, fashions in jewelry are altering and 
changing almost as rapidly as fashions in 
dress. More and more they depend on the 
clothes and certain jewels must be worn 
with certain costumes, fashionable under 
these’ circumstances, they are a mistake 
when put on casually and without reflec- 
tion, at any hour of the day and with any 
toilette. 

This necessitates a lot of jewelry, many 
sets of various stones, and for this reason 
much “half-precious” stuff is being put on 
the market this Autumn, a leading designer 
and manufacturer tells me. For instance, 
you cannot afford sapphires, take a spark- 
ling blue stone that looks very much the 
same thing, and you can have a full set of 
jewelry, set in the same way as sapphires 
and for all practical purposes the same 
thing. Rubies, that are just creeping into 
fashion, have already several “understudies,” 
he says, or stones, genuine enough in their 
way, but not rubies, that look like pale 
specimens of the real thing. Not being in 
the fashion, of course, their price is not a 
quarter of the cost of a ruby, whose worth 
is valued not by its intrinsic worth just now, 
but by the demand that ‘already exists 
for it. 

In the great Paris shops green is un- 
doubtedly the favorite color this Fall, for 
gowns and blouses. Sage, mignonette and 
other pale greens with more than a touch 
of yellow in their composition are seen for 
costumes, as well as for indoor gowns. 
This means green stones, and a stroll along 
the boulevard amply confirms this impres- 
sion. It is emeralds everywhere just now, 
in solitaire rings, where one immense 
emeraid cut in lines stands supreme, in 
rings where a single emerald of wonderfully 
pure water is fairly encrusted in diamonds, 
or where a single diamond is encircled by 
4 ring of tiny emeralds. The combinations 
shown just now are particularly happy, 
‘specially where the contrast between the 
‘ize of the stones is maintained. For in- 
Stance a large emerald with a surrounding 
ring of tiny emeralds or vice versa is much 
Prettier than a mingling of stones of the 
ry colors in equal proportions or of about 
raged sizes. This idea of the large white 
a . and the tiny emeralds was carried 
2 some of the new diamond crosses. 
line of emeralds was seen on the left- 
mm lg the cross, and on the lower 

€ traverse, the tiny pin-points 


Showed up the sparkling whiteness of the 
diamonds in 


a quite effective manner. 
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Other crosses were seen with emeralds as 
central stones with tiny brilliants on either 
side, the same pattern carried in sapphires 
and diamonds was effective, but rubies do 
not appear to lend themselves to this treat- 
ment, at any rate for crosses. The intro- 
duction of a line of pin-point sapphires 
with diamonds is particularly effective, the 
blue of the sapphire being reflected and in- 
troducing an Italian sky effect that is very 
fine in electric light, although less apparent 
in daylight. 

The glorification of jade is proceeding on 
somewhat novel lines. Bits of jade en- 
crusted in diamonds, as if to say, “it is the 
most valuable stone in existence,” are seen 
for rings, pendants and other ornaments. 
The jade sautoir is much worn with the 
new green frock, it must match exactly, 
and the dress material is selected to “go” 
with the jade necklace. The very long, 
“drop” earrings are made in jade, also, the 
somewhat clumsy piece of jade appearing 
to hang from a slender chain of brilliants. 
A pendant, hanging from tiny diamonds, 
that in their turn depend on a platinum 
chain, are worn to match the earrings 
with a single bracelet, very slim in gold 
or platinum, fastening with a “head” of 
jade encrusted in brilliants. 

Bracelets must either be very fragile or 
very large and bordering on the clumsy. 
The slim, delicate bangle set with tiny sap- 
phires and diamonds, rubies and diamonds 
or emeralds and sapphires or again with 
all four stones, very, very tiny, and alter- 
nating, and of course cut in lines, is only 
one of several bracelets worn together. The 
enamel bracelet, the ivory bangle are thick 
and round. Egyptian figures are outlined 
on the material, in black or some contrast- 
ing color. Whereas the slim bangle is 
worn loosely round the wrist, the large, 
substantial ornament is rather an “armlet” 
than a bracelet, and fits the arm to a “T” 
just where the short sleeve ceases to exist. 

People back from Deauville and Trouville, 
or returned from Ostend, all agree that 
this season’s modes are remarkable by their 
lack of ostentation. The watering-places, 
which have been fuller than ever in prewar 
days, and this is particularly true of Ostend, 
have had quite another aspect than in the 
four preceding seasons. It would seem 
that the war profiteer has come to the end 
of his ill-gotten gains. He and wife are 
retiring to the obscurity from which they 
only emerged for a short and very flashy 
reign. In any case, diamonds and pearls 
seldom see the daylight, with which they 
were only too familiar during late years, 
Full of really wealthy people, Trouville is 
a marvel of restraint while Ostend is some- 
what shy and retiring in character, always 
as compared with the recent past. 

The dernier cri at Deauville and Trou- 
ville is the large white bead ivory necklace 
or sautoir as the French have it, that is 
twisted twice around the neck and _ that 
hangs almost to the waist. Jade and amber 
are somewhat less popular for the same use, 
but seen almost as often as ivory, when 
needed to give a touch of color to white 
gowns, while the ivory sautoir is used with 
colors and black, in the latter case to pro- 
duce the much desired magpie effect. At 
Ostend it is the amber necklace that holds 
to place of honor. The Flemish woman 
likes something handsome and _ inclines 
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rather to old seasoned amber than to just 
plain new stuff. She can have as much 
carved ivory as she likes as so many wonder- 
ful specimens of oriental work come to Ant- 
werp, where they are sold by the sailors 
who want ready money rather than carved 
ivory. 

Cameos are much worn at the seaside 
with afternoon dresses, the antique pat- 
terns are naturally most in vogue, in this age 
of craving for old-fashioned things. White 
on a light brown background is very popular. 

Every lady of fashion has at least a 
dozen different show buckles to each pair 
of shoes, for this year the buckle must match 
the toilette. Growing longer and narrower, 
they hold the foot in their grip, sometimes 
touching the sole of the shoe on either side. 
Breaking the line, they make a small foot 
smaller and a large foot more slender than 
it would otherwise appear. In imitation 
diamonds, black beads, steel and _ tortoise- 
shell, they are also made in a variety of 
enamels to match the material of the dress 
or to coincide with the jewelry worn. 
Always made nowadays to remove easily, 
one pair of buckles rarely sees the light more 
than once a week. In expense they rival 
the shoes themselves. 

Leather belts, very broad, are the only 
wear at Trouville just now, but they fasten 
with jewelled clasps, while at Ostend metal 
bands, or links in old silver, or belts in 
imitation gold and in enamel are seen. | 

In the battle of tastes, France will always 
be more conservative, just a bit quieter than 
Belgium, for the Fleming is above all things 
flamboyant. 

While plain jewelry is worn during the 
morning and afternoon, there is no lack of 
beautiful gems of an evening. At the various 
casinos diamond and pear] necklaces vie 
with each other in splendor, and the ladies 
seated around the gaming-tables are all in 
full evening dress and gems. At the theatre 
and at concerts there is the same brilliant 
display, at the dinners preceding the night’s 
entertainments and at the little suppers fol- 
lowing on afterwards, full dress is the thing. 
These little suppers after an evening at the 
Curhaus are particularly successful at 
Ostend, where special gala dinners on 
Saturdays and Sundays inside the precincts 
of the Cursaal itself have been arranged. 
They are, needless to say, “full dress” occa- 
sions. 

Among the most striking innovations seen 
at French and Belgian resorts is the jet 
headdress, consisting of a central oval stone, 
attached by three bands of brilliant jet, 
binding the forehead. Jet earrings, very 
long, to match the central stone in shade 
and cutting are worn with this headdress. 
Quite apart from the striking effect of this 
new mode it is pretty in itself for blondes. 
Brunettes usually wear something else. 
Diamonds, imitation as a rule, or a combina- 
tion of diamonds and pearls, are selected. 








A bank is not liable for money paid out 
in good faith and without negligence, on 
forged or fictitious checks, where such pay- 
ments were brought about or contributed 
to by depositor’s negligence. Where the 
name of the payee is known to the drawer 
to be fictitious, or of a non-existent person, 
the check is payable to bearer. New York 
200 N. Y. Supp. 618. 
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The Proposed Luxury Tax 





Senator Smoot Tells Jewelers’ Circular Correspondent That He Will Not Intro- 
duce “Expenditure” Tax Bill Unless Soldiers’ Bonus Bill Is Passed 

















Sart Lake City, Utah, Sept. 17.—“I have 
no idea of introducing a luxury tax bill 
ynless the Soldiers’ Bonus Bill is re-intro- 
duced and becomes a law,” said Cenator 
Reed Smoot, of Utah, when interviewed by 
a correspondent of the JEWELERS’ CIRCULAR 
today. ; 

“The Luxury tax—I prefer to call it 
‘Expenditure tax’—will be in place of the 
sales tax that I offered to go with the Bonus 
Bill, in case it passed, when it was last con- 
sidered,” said the senator. He said it was 
the same thing, and that every one knew 
what its provisions were. Beyond that he 
would not talk, declaring he had said all 
there was to say. 

Senator Smoot’s statement came somewhat 
as a surprise in view of the positive declara- 
tion that he would introduce a luxury tax 
made by many newspapers. 





The above interview with a JEWELERS’ 
(CIRCULAR correspondent given by Senator 
Smoot, gives a somewhat different idea of 
his intentions than did the dispatches from 
Salt Lake City, published in the daily news- 
papers in the last days of August and com- 
mented on editorially in THE JEWELERS’ 
Circutar of Sept. 5. According to the first 
dispatches the Utah senator intended to 
introduce this luxury tax, or as he calls it, 
“expenditure” tax bill, as soon as Congress 
convened and according to these reports the 
bill would provide a levy on luxury and ex- 
travagant purchases that would apply to 
every line of business, but would exempt 
farmer sales up to $6,000, In the interview 
that was credited to Senator Smoot at that 
time he was reported as saying that the tax 
would be graduated and would exempt pur- 
chases in every line up to a certain amount. 
Examples were given, as for instances, 
shoes $3.50 per pair would not be taxed, 
but the $7.50 pair would; an inexpensive 
automobile, it was stated, would not be taxed 
but an automobile of $2,500 would be tax- 
able at the rate of one and one-half per cent. 
It was also stated that a tax on a $500 
purchase would amount to $2.50 under the 
provisions of the bill, which is at the rate 
of five per cent. 

According to Senator Smoot’s statement 
‘0 THE JeweLers’ CrrcuLar correspondent 
tither the published interviews with him 
Were erroneous or he has changed his pro- 
fram because he makes it clear that the 
expenditure” tax is dependent entirely 
upon whether or not Congress favors a 
bonus bill and also it is based on the line 
of the former sales tax bill which he advo- 
cated in the last Congress, the provisions 
of the latter as generally known, did not 
‘morm to the outline of the provisions 
which the daily papers intimated were to be 
fart of the so-called “luxury” tax. 

That a soldiers bonus bill will be intro- 
duced into the next Congress seems clear 
Cae the reports received by THE JEWELERS’ 
"gy from _ Various sources, which 

a probability for the introduction of 


Senator Smoot’s measure even under the 
conditions mentioned in his own statement 
to our correspondent. 








L. A. Littlefield Retires After 50 Years 
in the Silver Plate Industry 


Rockrorp, Ill, Sept. 12—L. A. Little- 
field, secretary-treasurer and general man- 
ager of the Rockford Silver Plate Co., has 
resigned his position and will retire from 
active business Oct. 1. Mr. Littlefield has 
rounded out a half century in the silverware 
business and is what might be termed a self- 
made man, starting at the very bottom and 
working to the top by perseverance and un- 
remitting effort. 

Mr. Littlefield entered the Reed & Barton 
factory at an early age, serving three years 
apprenticeship at his trade and remaining 
seven years in the employ of that firm, then 
going with the Pairpont Corp. in 1880 re- 
maining there three years. In 18%, in 
partnership with George Needham, he 
started in the manufacturing business in 
New Bedtord, Mass. Mr. Needham with- 
drew from the firm after a short time and 
the business was continued by Mr. Little- 
field until 1909 when it was sold to the 
Rockford Silver Plate Co., Mr. Littlefield 
taking a position as superintendent and a 
few months later becoming secretary-treas- 
urer and general manager. 

He has always held to a high standard of 
business ethics and endeavored to maintain 
the quality of the productions under his con- 
trol that the industry deserved. 

Mr. and Mrs. Littlefield will make their 
future home in the east. 








Annual Exhibit of Jewelry Work at Bradley 
Polytechnic Institute, Peoria, II. 


PerortA, Ill, Sept. 13—The annual exhibit 
of jewelry work accomplished by the 
students in the horological department of 
Bradley Polytechnic Institute, was held in 


the office of the Horological building, 
Sept. 6. There were several entries in 
competition, 


Harry S. Ojers, Herington, Kans., was 
judged first place and therefore receives the 
gold medal awarded by Herpers Bros., 
Newark, N. J. 

L. Furstenberg, Sioux Pass, Mont., took 
second, and H. W. Randolph, 617 7th St., 
Peoria, Ill., took third place. 


The judges were Richard Weiting, of 
Welte & Weiting, and Mr. Singer, of 
Singer & Younglove, both jewelers of 
Peoria. 


The different propositions offered in the 
work included everything that might enter 
into repairs in an ordinary jewelry store, 
besides work in casting in both sand and 
cuttle bone, building up from material 
furnished by Manufacturers of jewelry 
findings and original designs. Taking it all 
together it was a very creditable exhibit 
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and the young men are to be congratulated 
on the result of their painstaking effort in 
the line of work which they have undertaken 
as their future means of livelihood. 








DEATH OF LeF. H. BOSWORTH 





Providence Jeweler Passes Away at His 
Home After an Illness of Ten Days 


R. 1, Sept. 
secretary of 


14.—LeFavour 
the Potter 


PROVIDENCE, 
H. Bosworth, 


& Buffinton Co., manufacturing jewelers, 7 
Eddy St., and identified with the activities 
of that concern for 45 years, died Monday, 
at his home 137 Ontario St., after an illness 
A brief report of Mr. 


of 10 days duration. 





THE LATE LE FAVOUR H. BOSWORTH 
3osworth’s death appeared in the last issue 
of THE JEWELERS’ CIRCULAR. 

LeFavour H. Bosworth was born in 
Palmer, Mass., July 9, 1857, the son of 
George S. and Mary Munro Bosworth. He 
spent the early years of his life in that 
town and in Hartford, Conn., where he re- 
ceived his education in the public schools. 
After coming to Providence he met Anna 
Lyon, of Willimantic, Conn., who later be- 
came his wife. 

He learned the jewelry business literally 
from the ground up, entering the employ of 
Potter & Buffinton as an apprentice and 
working successfully at the bench, on the 
road and in the office, finally becoming a 
member of the firm. He not only won the 
confidence and esteem of this concern, but 
in later years took a prominent part in the 
activities of the industry as a whole. He 
was for years a director in the Manufac- 
turing Jewelers’ and Silversmiths’ Associa- 
tion and of the manufacturing Jewelers’ 
Board of Trade. 

Deceased is survived by his widow, three 
sons, Howland, Leland and George and one 
daughter, Mary, all of whom live in Provi- 
dence. 

At the funeral Thursday afternoon there 
was a large gathering of business associates, 
including a number of manufacturing 
jewelers and large delegations from the 
factory. 
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CaBLe ADDRESS 


1 Andie, i. 
SCHARCO, New Yorx 


2. ToLpr STRAAT 


SCHLESS-HARWOOD Co. 
DIAMOND S 
170 BROADWAY 


NEw YORK 


- OUR POLICY 








We manufacture the largest and most varied 
assortment of Diamond Rings in the trade, — 


We import our own Diamonds and Manufacture 
our own Mountings. 





We are pioneers in the Diamond Ring Business 
and operate on a large scale, second to none, 
Selling exclusively to the jobbing trade, 


We originate all our patterns and never 
copy anytning om other lines, 

Our Mountings are all exclusive patterns, 
handsomely carved and engraved and made in the 


best manner possible to,produce a 100% first 
class article, 








We use the finest quality of Diamonds 
obtainable, Specializing in Absolutely Perfect 
Blue Wesselton Stones, 





Our efficient organization has worked out 
a method of grading ani standardizing the various 
sizes of diamonds and our original system of 
merchandising is such that If enables our trade 
to operate with a small stock and re-order the 
various styles as needed, without the burden of 
carrying a duplicate supply of rings. 





We have a legitimate line of goods to offer 
at prices that invite keenest competition. 


THIS POLICY SHOULD APPEAL TO ALL GOOD MERCHANTS. 
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WATCH OUT FOR THIS MAN 





Check Swindler who Operates Among New 
York Jewelers Wanted by Department 
of Justice for Posing as a 
Revenue Agent 


Members of the jewelry trade in the 
vicinity of New York are again warned to 
look out for the man who, as told in the 
last issue Of THE JEWELERS’ CIRCULAR, has 
been swindling jewelers with fraudulent 
checks drawn on the Corn Exchange Bank 
(generally the 42nd St. branch). This man 
whose real name is said to be Albert Phil- 
bin, has been operating under the name of 
“Charles Hammond,” but according to the 
police authorities has other aliases among 
them “Hurley,” “Manning,” “Gordon,” and 
“Hawley.” 

As explained last week, the man’s pro- 
cedure is the same as that followed when 














“HAMMOND,” 
SWINDLING 


PHILBIN ALIAS WANTED FOR 


he passed a fraudulent check on Nathal’s 
jewelry shop, 731 Eighth Ave., Sept. 6. He 
picks out an article valued ‘at less than $50, 
generally from $30 to $45, and offers to 
pay for it with a check made out to himself 
as “Charles Hammond” and purporting to 
be signed by various people, among them 
“Julius Weinberg,” and “Samuel A. Harris.” 
To identify himself as payee of the check he 
states he is a Federal prohibition agent, 
shows a badge inscribed “U. S. Internal 
Revenue Department 234,” and a supposed 
set of Internal Revenue credentials bearing 
his photograph and the name “Charles 
Hammond.” Both credentials and badge are 
spurious, says the Department of Justice, 
but as a rule they are taken as sufficient 
evidence of identification by the jeweler 
imposed upon. 

The man is wanted by the United States 
authorities for violation of Sec. 32, U. S. 
C.C. for impersonating a Government offi- 
cer, but he is also wanted for his swindling 
transactions by the police of various cities. 
Among these cities are said to be Boston, 
Albany, Buffalo and some of the cities of 
Connecticut, 

From what could be learned last week, it 
appears that the man has operated in various 
lines of industry and recently obtained 
victims among department store proprietors 
M the Bronx, borough of New York. Later 

turned his attention to the jewelry trade 
and besides operating at Nathal’s jewelry 
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shop, as previously reported, on Sept. 8, also 
passed a check on S. Wolfson, 201 W. 43rd 
St. and other jewelers. 

The man is described as about 37 years 
old, about five feet, 10 inches high, weigh- 
ing from 190 to 200 pounds. He has a 
smooth shaven face, slightly bald in the 
front of his head and has sallow com- 
plexion. He bears no scars or other promi- 
nent marks of identification, but he talks 
with a slight Irish brogue, which he 
apparently cannot conceal. The photograph 
used herewith, which has been identified by 
several of his victims, was taken from an 
automobile license issued to him in New 
York. 

Should this man call at the store of any 
jeweler the latter is requested to notify a 
police officer at once, show him this article 
and cause the man’s arrest. Also either 
notify. or have the officer notify, Edward 
J. Brennan, Special Agent in charge of the 
Bureau of Investigation at the local office 
of the Department of Justice, 15 Park Row, 
whose telephone is Barclay 8160. The 
police may also wish to hold him on their 
own account to answer the local charges of 
Nathai, Wolfson and others. 








of American Watches and Parts 
During July 


Exports 


Wasuincton, D. C., Sept. 12.—Exports 
of domestic watches to foreign countries 
during the month of July were on a par with 
the figures for the previous months, accord- 
ing to the tables just made public by the 
Department of Commerce. The figures show 
the value of watches exported during the 
month to be $34,057, and the value of parts 
of watches to be $31,292. 

Among our largest customers was Great 
Britain and Canada, the former taking mer- 
chandise to the value of $7,516, and the lat- 
ter to the value of $7,519. But during the 
month Australia, for the first time, loomed 
as the biggest market, watches being shipped 
to that continent to the amount of $10,441, 
and additional shipments going to New Zea- 
land, $1,599. British India also showed up 
well, taking watches worth $2,190. The only 
other large customer was Mexico, which 
took watches worth $1,233. 

In parts of watches, the bulk of the ship- 
ments were sent to Canada and nearly all 
of the remainder to England. 

The table made public, giving the list of 
countries and the value of shipments, is as 
follows: 


Parts 
Complete Watches of 

Countries Number Value Watches 
PERS Ss edo oS 1 $60 
op Se ee See eT 4 225 
PM So Eas sers eco Vin maeiie 14 235 
SWMSOPIBNG niic ete ves ves 1 40 re 
GI eidaneuawnimaeie 7,126 5,948 $5,524 
RR ics sar. ake: Mas Saiptaeicae 1,728 1,344 — 
PO 3G eteccnne aeewsnis 288 224 
Canada— 

Maritime Provinces .... .... owas 42 

Quebec and Ontario..... 7,761 7,049 20,209 

Prairie Provinces....... 6 223 4,720 

British Columbia and 

a a 4 130 137 

British Honduras ........ 4 8 wtew 
POOUNEONG 656.546 Sow tone awe 210 315 
rere ert ee 69 105 
OO ater re erie ae 216 243 alate 
ORM 524 Gi nel es nee mele 696 1,233 118 
Newfoundland and Labra- 

SR aa eee eT 144 117 
EI 6 isa. cows Ree eines 60 161 
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Other Brit. West Ind. .... 144 142 130 
RE nana wee ncleswucd te 84 116 
Dutch West Indies....... 15 22 
PSIG es «ian 0% 600% bia 216 213 
COO a. kee dice Se cent 146 147 
BON habe cdeenenk ces 1,050 840 
Brittah PMGI@ 6.060% cess 2,250 2,190 
OEE e.e sc nse in Olax acted 24 31 
Philippine Islands ........ 2 162 ee 
pO ee eee ear 5,791 10,441 294 
New Zeatandl . 5.6. icicccas 1,640 1,599 aes 
British South Africa...... 644 494 118 

WOE i cerca toncass 30,338 $34,057 $31,292 








Imports of Platinum and Allied Metals 
During June 


Wasuincton, D. C., Sept. 14.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during June, indicate that the 
total value of platinum ores and unmanu- 
factured platinum imported was $522,635. 
The value of iridium brought in during that 
time was $21,531, while osmium and osmi- 
ridium imported amounted to 215 troy ounces 
valued at $24,000. Rhodium and ruthenium 
coming here from other countries was worth 
only $6,588, while the value of palladium 
brought here in June was $35,583, 

The figures showing the imports by coun- 
tries are as follows: | 


> 
i~] 
~ 
& a 
» Be 
© w 
7, 
wé 38 
> ~ a a >» = 
© get FF §, 9g 
-~ “Ge sh e 4° 
s = 2 ga. sf. 
= ¢ EIS £82 328 2s 
Zo sts BSS BSS #5 
Countries 2 ES 35 333 Be 
~Cc eco A989 mee AY 
Prameée. 2... 114 5 32 126 177 
a 64 ‘ak ere mae 
OO ar ‘ 255 
Netherlands . 16 
Sweden ..... : 825 
England .... 74 524 4 618 
Quebec = and 
ee a er ee 70 
Columbia ... 3 7 5 2,924 
V0 65 wen 
Total— 
Quantity 117 215 595 130 4,885 
Value .. 21,531 24,000 35,583 6,588 522,635 








Exports of Platinum During June 


WasuHincTon, D. C., Sept. 14.—Figures 
just compiled by the Department of Com- 
merce show that during the month of June 
platinum valued at $3,346 was sent out from 
this country. Of thi amount $3,163 repre- 
sented platinum ingots, sheets, wire, alloys 
and scrap, while the remainder of $183 was 
the value of manufactures of platinum, ex- 
cept jewelry, exported during the month. 
The figures showing the countries to which 
the metal was sent are as follows: 


Ingots, Sheets, Manufactures 
Wire, Alloys, of Platinum 


and Scrap Except Jewelry 
pe cachet 
Oz. Oz. 
Countries Troy Value Troy Value 
errr err 15 1,909 a = aidte 
Quebec and Ontario... & 978 1 162 
British Columbia & 
IE ecacscadancee 1 276 a by doa 
ON ST Or ee Ce eee 1 21 
ee 24 3,163 2 183 








R. C. Doyle has opened a jewelry store 


at New Madrid, Mo. 
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There is no better imitation pearl made than “‘Orienta’”’ 


<9 A BERET. GI ig BLE OO L 4 


“To the Eye Identical 18k W. G. Mtgs. 
to the Natural Pearl” Prepaid memo. on request 
65 Nassau St., New York 
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UTAH JEWELERS IN CAMP 


How Would You, Mr. Jeweler, Have En- 
joyed This Trip?—Utah Jewelers 
Already Looking Ahead to 
Next Year’s Outing 
Satt LAKE City, Utah, Sept. 12.—‘Live 
man live—Don’t just exist—Come to Utah.” 
This was the slogan of the big crowd of 
Utah’s jewelers who just returned from 
outing in the Granddaddy 
Lakes Country at the head of Provo, Weber, 
Bear and Duchesne Rivers. Besides the 
Utah jewelers there was Ted Ellsworth, of 


a wonderful 





UTAH JEWELERS IN 
Rigby, Idaho, who has many friends in Salt 
Lake City and is considered one of the 
crowd. 

And did they have fun? They say they 
did. And did they enjoy the outing? Ask 
any one of them. Why in fact they are 
already planning for next year to roll 
around so they can get their packs, rods, 
reels and outfits together to go again to 


that scenic wonderland away up under 
majestic Mount Agassiz where Nature’s 


great outdoors cannot be excelled. 

The big outing occupied nine days in all 
and commenced at 2:00 p. M., Aug. 17, 
when a group of advance guards consisting 
of E. N. Webb, Lehi, Utah; Riley Moss, 
Price, Utah, and Art Eldredge, Ern 
Eldredge, Wm. McConahay and Wayne 
Decker, all from Salt Lake City, went on 
ahead of the main body to transport all 
of the bedding and supplies as far as Holi- 
day Park and see that all was in readiness 
for the big trip ‘ 

The affair was under the auspices of the 
Decker family, proprietors of the well 
known Decker Jewelry Co., and was under 
the immediate supervision of Fera Decker, 
president of the company and his son, 
Wayne, another principal officer. The 
Decker's proved wonderful hosts as usual. 
_ The jump-off was from the Decker’s rustic 
Summer home at Holiday Park at the head 
of Weber Canyon about 75 miles east of 
Salt Lake City. At daylight the morning 
ot Aug. 18 the assembled supplies and 
“quipment under the supervision of Fera 
ecker were packed onto the backs of 10 
horses and the first contingent got under 
Way, leaving Wayne Decker and B. K. 





CAMP 


THE JEWELERS’ 


Jensen at Holiday Park to guide the rest 
of the crowd the following morning. Camp 
Decker was not reached until well after 
dark and it was with some difficulty the 
advance guard got their tents set up and 
horses unpacked. 

The second contingent got away from 
Salt Lake City at 2 a. M., Aug. 19, and 
made the run to Holiday Park in record 
time, where General Jensen, late Mess 
Sargeant of the A. E. F., had the coffee 
hot and waiting. Breakfast was over in a 
hurry and the men were on the 25-mile 
trail before sunrise. Those present were 
C. D. Anderson, M. E. Weiss, Earl Dennis, 








IN THE ROCKY MOUNTAINS 
B. K. Jensen, W. T. Denn, and Wayne 
Decker, from Salt Jake City, Ben Hep- 


worth from Farmington, Utah, and E. F. 
Ellsworth, Rigby, Idaho. 

Twenty-five miles is a long way to hike 
when you have to attain an altitude well 
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beautiful and inaccessible part of the Rocky 
mountains. A good big “Mulligan stew” 
was steaming hot on the camp fire and it 
disappeared almost immediately. 

After a good night’s rest on pine bough 
“feathers” the gang rolled out full of “pep” 
and ready for the next event. Roll was 
called and it was discovered that Doc 
Anderson was missing. Everyone felt sure 
that he had arrived the night before so a 
search party was being formed when the 
missing man showed up with as pretty a 
string of trout as one would care to see. 
As per usual Doc had just got up early 
enough to put one over. And say, those 
trout cooked by the one and only Mark 
Weiss, were fit for a king. Yes, they were 
too good for a king. They were good 
enough for jewelers. 

Breakfast being over a general election 
was held in which General Jensen was 
elected head chef, with Major Wm. Mc- 
Conahay second in command in the kitchen. 
M. E. Weiss was appointed by the general 
to serve on special fish frying duties, and 
from what the boys say, he performed 
nobly. In fact, the entire kitchen command 
was 100 per cent. efficient. 

Corporal W. T. Denn was elected chief 
flunky, and Colonel E. N. Webb as head 
stoker, with R. E. Moss assistant. The 
rest of the electors cut cards for daily 
kitchen police duty. 

Doc Anderson’s fish excited the whole 
camp and every available raft was manned 
in short order. About four or five hundred 
fish were caught during the week. There 
was enough to bring a few back to the 
city. Doc kept his early lead throughout 
the week and was pronounced the best 
fisherman on the trip. 

The late afternoons and evenings were 
spent indulging in the national pastime— 
draw poker. As is usually the case the 
“wise guys” were all taken in by those in- 
nocent boys who were just learning the 





THE “LINE-UP” WAITING FOR THE CHEF TO PREPARE COFFEE 


feet above sea level, so the 
walkers were pretty well tired out and 
hungry when camp was sighted through 
the big pine trees on the shore of beautiful 
Fish Laké number three. It was about sun 
down and a more magnificent sight never 
pleased the eye of any man than this 
wilderness camp in the heart of the most 


over 10,000 


game and “couldn’t tell a club from a spade.” 
You know how it is. When it got so dark 
a man could steal a pot with a four card 
flush, a big bonfire would be lighted and 
songs and stories would be the order of 
procedure. 

That barber shop 
Mark Weiss, Ted Ellsworth, 


sextet composed of 
sill Jensen, 
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SheeO’ THE SULTAN'S 


* FAVORITE 













Admiring her pearls 


819 24-in. length 
Graduated 


Standard Selling Price 


$35.00 








A French made opal tinted rosée necklace with a subdued 
lustrous sheen. With fancy white gold clasp 







Oe a 


In grey velvet jewel case cabinet 


Consult Your Wholesaler 
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Doc Anderson, Wayne Decker and Ben 
Hepworth sure put over the harmony. But 
when it came to story telling—well just get 
Mark Weiss to tell you one, that’s all. 
Everything was permitted except shop talk— 
that was strictly tabooed. 

Just one man was guilty of breaking this 
fast rule. McConahay just couldn’t resist 
telling somebody all about a fine cameo he 
had. He was summarily court-martialed 


and the accompanying photograph tells 
better than words what his punishment 
was. 

The horseshoe throwing tournament was 


a huge success, Fera Decker taking first 
honors with Doe Anderson runner-up. The 
booby prizes were awarded to McConahay 
and Weiss. 


About the middle of the week the big 
baseball game was played. The _ whole- 
salers. against the retailers. Talk about 
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MILWAUKEE JEWELERS MEET 





Regular Monthly Gathering of Club De- 
voted to Discussion on Watch 
Repairing Department 


MILWAUKEE, Wis., Sept. 13.—The regular 
monthly meetings of the Milwaukee 
Jewelers’ Club were resumed Wednesday 
evening, when a highly successful “pep” 
meeting was held at the Republican House. 
The program was in charge of Benjamin 
F. Springer, of Stoesel’s Jewelry Store, 
vice-president of the club and chairman of 
the program committee. 

Discussion on “Ringing the bell in your 
own department,” was led by Henry Rank 
of the Rank & Motteram Co., who dis- 
cussed the problems confronting the watch 
repair department of today. In addition to 
offering solutions for the question of 





THIS MAN WAS FOUND GUILTY OF TALKING 


your riots—the umpire did well to get 
away with his life. The wholesalers were 
given the verdict, the count being 17 to 14. 
The batteries were, Eldredge and Decker 
for the wholesalers and Ellsworth and Mc- 
Conahay for the retailers. 

The only cloud upon the entire week was 
the absence of that fine old Pal, John Boes, 
who missed being among those present for 
the first time in three years. 








Production of Gold and Platinum in 
Russia 


According to the official statistics, states 
La Revue Internationale, the production of 
gold and platinum of the Ural and Siberia 
amounted from October, 1921, to October, 
1922, to 4,557 kilogrammes of gold and 695 
kilogrammes of platinum. 

Although the extraction during this period 
ee an increase in comparison with 
1920-1921, there was, nevertheless, a deficit 
‘0 the pre-war periods. The production 
of gold in 1922, compared with that of 1913 
only represented 7.6 per cent., and that of 
platinum 14.2 per cent. 








Eugene Hoerz has moved his jewelry 
stock and equipment from his former loca- 
ton on S. Main St., Dolgeville, N. Y., to 
@ new location in the Hayward Block on 


N. Main St., in that town, 





“SHOP” 


handling the small watches that are so 
popular today, Mr. Rank made a series of 
timely recommendations for better handling 
of the business part of the repair depart- 
ment. 

He suggested that instead of taking in 
all work that comes along and repairing it 
and then stunning the customer with the 
bill for it, the jeweler should ascertain the 
owners name and address, and the telephone 
number, if there is one, so that he can 
examine the watch at his leisure and notify 
the customer of the cost of repairs before 
they are made, thereby eliminating all 
argument after the work is done. When- 
ever it is impossible to make a previous 
estimate, the repair man should set his first 
price high enough to take care of any loss 
by come-back from dissatisfied customers. 

He warned the profession against taking 
in cheap wrist watches and similar work on 
which satisfactory repair work can not pos- 
sibly be made, as the lack of confidence en- 
gendered by such practices cannot possibly 
fail to become costly to the entire establish- 
ment. 


Mr. Rank in no uncertain terms urged 
watch repair men to demand the same in- 
creases in compensation that have been the 
lot of expert mechanics in other lines of 
repair work, citing the much higher wage 
scale of automobile mechanics and other 
repair workers, in the last few years, as 
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compared with the scanty increases enjoyed 
by watch repair men in the same period. 

“Watch repair men should have con- 
fidence in their ability to know that their 
work is worth as much as that of other 
craftsmen,” said Mr. Rank, “They certainly 
should have courage enough to ask for the 
compensation they are justly entitled to.” 

In conclusion Mr, Rank urged that young 
men of ability be encouraged to take up 
watch repairing as a trade. He pointed out 
that there was no danger of overcrowding 
the field, and that on the contrary, there 
would be a dearth of the right sort of men 
in the work, unless immediate steps were 
made to bring in fresh talent. 

Another feature of the program was a 
movie film showing a trip through the 
Illinois watch factory, giving jewelers a 
comprehensive insight into the great amount 
of capital and machinery involved in the 
manufacture of watches, as well as the skill 
and accuracy required of the men engaged 
in the work. The presentation was under 
the direction of E. L. Feiling. 

A. C. Henschel presided at the meeting 
of the club. Encouraging reports were 
made by the secretary, Oscar Knobloch, 
and the treasurer, Arthur Bachman. The 
committee in charge of the $5,000 co-opera- 
tive advertising fund reported the progress 
made since the last meeting. A novel plan 
for displaying the jewelers’ national slogan 
on a background consisting of a diamond, 
a watch, or some other article of jewelry 
was outlined, 





ee 
—— 


Exports of Domestic Jewelry During the 
Month of June 


Wasuincton, D. C., Sept. 12.—The 
Bureau of Foreign and Domestic Commerce 
has just made public the figures showing the 
exports of domestic jewelry during the 
month of June, which amounted in all to 
$22,323. Of this amount nearly $15,000 was 
taken by the Canadian provinces. The only 
other large customer during the month was 
Brazil to which jewelry valued at $3,636 
was shipped. 

The full list of countries and the amount 
of jewelry exported to each during the 
month, is given as follows: 





Value of 

Countries Shipments 
UEC CO Ee, COCR CORRE OCT $150 
NT ics ba Riess ch Che SaaS O eR Cae 55 
OE Mer ne re Ere 43 
PN ib aoe back ge atacsaseweennieseuawe 30 
PE LECT PTT CEE CT OCT 60 
IE PO COO EDEN 500 
Canada, Maritime Provinces............ 34 
oe "ee 10,602 
Sg eg” 2,559 
British Columbia and Yukon.......... 1,585 
ES lis aia aaa hen eee’. week h ake 23 
MN cox. 5 pba ene alalalaadte Addis AOS a aleerkcs 621 
Newfoundland and Labrador............ 52 
PO Cert PET Te Tee 50 
aac ara aia ia ask tar ee bi iR Gore Ri eh eae 803 
ee ee er eee 21 
BE widoeveviokeiurernvaaKekns 785 
 tritodtaseetds deta pirwechenewe 3,636 
CNS oe i a cabana eons nda ne wenden 116 
Bo Ee ee eee ee 49 
I ED, eivisecccindodegeanenewes 190 
re 359 
LR ame rere Pete $22,323 








A. J. Green has opened a watch repair 
shop and jewelry store at Mifflintown, 
Pa. 
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“Omar the Poet and Musician, Entranced by a Godly Woman” 
































REGULAR 

oe Right now is the time to place your orders for 

ASK YOUR JOBBER Omur Pearly for Christmas. They are hand- y 
FOR OUR NEW ° 74° . ° . “ 

CATALOGUE somely dressed in White Satin Lined Velvet Cases, ) 
SHOWING TWENTY ’ ; aa We : J in AN 
QUALITIES OF mounted with Solid Gold Clasps. Known as the 


OMAR PEARLS, 


-——— 


Great Value Line and None Better Made. 


RA PEARL COMPANY, Inc. 
392 FIFTH AVENUE, NEW YORK 
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No. 532—Highly Polished Omar Pearls in Cream or 
Rose tints, 24 inch length, mounted with 14K 
white gold and Diamond Patent Clasp No. 
163, encased in Gray Velvet case No. 2, white 
satin lined. Guaranteed Indestructible, retails 
for $9.30 complete. retails for $57.00 complete. 


Omar Pearls chre Nationally Advertised Hone Better Made-Look for Guarantee Tag | 
SS ee Ce 
















No. 592—Deep White Satin Omar Pearls, matchless 
and perfect, 24 inch length, mounted with 14K 
White Gold and Diamond Patent Clasp No. . 
encased in Gray Covered Jewel Case No. 20, 
lined with pure silk. Guaranteed Indestructible, 
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Fined $500 for Violating Stamping Law 





New York Wholesaler Who Sold a Candle Stick Marked “Sterling” but Filled 
with Pitch, Gets Heavy Punishment—Court Suspends Sentence on 
Employe Who Made the Sale 

















In the Court of Special Sessions, New 
York, Friday, William Aisenstein, a whole- 
sale jeweler, and his clerk, Ida Alltsitzer, 
who, as told in THE JEWELERS’ CIRCULAR 
of Sept. 5, were convicted in that court on 
the charge of violating Section 422 of the 
Stamping Law of New York, relating to the 
use of the word “sterling,” were brought up 
for sentence before Justices Voorhis, Mur- 
phy and O’Keefe. Although it was explained 
to the court by the counsel for the defendants 
that this was a test case, and that the de- 
fendants had simply been following a pro- 
cedure that was quite common in the silver- 
ware trade, the judges imposed a fine of 
$500 on Mr. Aisenstein, with the alternative 
of 10 days in jail, and suspended sentence on 
Miss Altsitzer, the employe. 

This case, which has been considered one 
of the most important prosecutions ever 
brought under any silver stamping laws in 
any State, was started a long time ago 
through the Mayor’s Bureau of Weights & 
Measures, and the Good and Welfare Com- 
mittee of the National Jewelers Board of 
Trade, to determine the legality of the 
growing practice of certain manufacturers 
who make and sell candlesticks and vases 
marked “sterling,” even though the articles 
were filled with pitch, cement or other ma- 
terials, the articles being entirely covered 
with metal and in a way to give the pur- 
chaser no idea of the contents. 


It was determined to make a test case 
of this practice and the matter was put in 
the hands of Thomas F. Morgan, supervis- 
ing inspector of the Mayor’s Department of 
Weights & Measures, who purchased from 
the defendant, Ida Altsitzer, then employed 
by Aisenstein, Woronock & Sons, a candle- 
stick weighing 11.81 ozs. The candlestick 
was taken to the assay office, where an 
analysis showed that while the silver used 
in its construction was almost up to the 
standard, being .924 fine, the total amount 
of the silver used was but 1.80 ozs. The 
entire inside of the candlestick was filled 
with pitch or cement or some other mate- 
rial, though no metal was used in the in- 
terior, 

Throughout the proceedings that followed 
there was no question in regard to the es- 
sential facts, neither as to the circumstances 
of the purchase, the defendants, or the qual- 
ity of the silver in the article. The case 
was fought purely on the question whether 
the article did or did not deceive the public 
and violate 422 of the Penal Code of New 
York, known as the “Silver Stamping Law,” 
which is similar in effect to the silver laws 
%l many other States. 

The matter first came up for trial before 
Magistrate Goodman in the Third District 
Court, the defendants being represented by 
the firm of Jasie & Solomon, and the com- 
plainant, Inspector Morgan, by Morris L. 
Ernst, of Greenbaum, Wolff & Ernst, coun- 
sel of the Good and Welfare Committee of 
the National Jewelers Board of Trade On 


behalf of the defendants, it was claimed that 
the silver in the article was essentially up 
to quality and that the fact that the inside 
of the candlestick was filled with a non- 
metallic substance relieved the defendants of 
the charge of violating the statute. 

Magistrate Goodman, however, held the 
defendants for trial at the Court of Special 
Sessions, this trial coming up before Jus- 
tices Kernochan, Freschi and Hermann, and 
took considerable time, although little time 
was taken in the presentation of evidence, 
the facts all being practically conceded. On 
July 11, the evidence was fully taken and 
the judges asked for briefs from counsel on 
both sides on the question of the law in- 
volved. The triefs were submitted July 25, 
and on Aug. 31 the judges handed down 
their decision, unanimously convicting both 
defendants, the sentence being deferred un- 
til Sept. 14. 

After the sentence was imposed Friday, 
Mr. Aisenstein directed his attorneys, Jasie 
& Solomon, to file an appeal at once to the 
Appellate Division and have the question 
at issue settled once for all, if possible, be- 
fore the Christmas trade begins. 


Inasmuch as the decision of the court in 
convicting these defendants was unanimous, 
no opinion was handed down; they were 
simply declared to have violated the statute 
in selling an article of this kind, and there 
was nothing to indicate whether the court 
would have considered the violation to have 
existed had the candlestick been stamped 
“cement-filled” in addition to the “sterling” 
mark. The decision left the silver trade 
without any knowledge as to whether the 
“sterling” mark could be used in connection 
with any article filled or reinforced or 
weighted in any other way. For this rea- 
son, manufacturers and dealers who have in 
stock articles marked “sterling” that contain 
some reinforcement or weight to keep them 
from tipping have been endeavoring to find 
eut just where they stand in regard to the 
law. A number of manufacturers who felt 
that the elimination of the word “sterling” 
would practically put the articles out of the 
market have decided to withdraw such arti- 
cles from sale until the question at issue had 
fully been settled, either by an opinion in 
the appeal in this case or in other proceed- 
ings that would bring the matter before the 
courts. 

In the meantime, the opinions of various 
attorneys have been asked as to an inter- 
pretation of the law, but the opinions have 
been by no means unanimous as to its mean- 
ing, as to its application to articles of this 
character or the proper stamping that should 
be put on them, that would permit the word 
“sterling” to be used also. 

Some attorneys disagreed with the inter- 
pretation of the Court of Special Sessions 
in this case, but it was conceded that this 
is the court that enforces the law in New 
York, and until this court’s interpretation 
as laid down in this, as well as the helt 
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buckle cases recently decided, have been 
changed by a higher court, the attitude of 
the Court of Special Sessions must be taken 
as final in settling the law in this district. 

When requested for an opinion as to the 
effect of this decision on articles stamped 
“sterling” which have been stiffened or 
weighted with other materials, and the fact 
so indicated on the article itself, Morris L. 
Ernst, of Greenbaum, Wolff & Ernst, who 
has had charge of the silver prosecutions in 
New York, said that at present he was not 
in a position to offer advice on this subject 
or forecast the attitude of the court in 
dealing with such marks. However, he 
thought that such speculation seemed futile 
at the present time in view of the language 
of the National Stamping Law, which un- 
der certain circumstances places a_prohibi- 
tion against modifying the word “sterling” 
with any other words. “Of what use would 
it be,” said he, “to determine a way of mark- 
ing reinforced articles in a way that would 
conform to the New York law if such mark- 
ing would contravene the Federal laws and 
cause the articles to be forbidden to be 
shipped in interstate and foreign commerce 
or through the mails?” 








GIFFORD STORE ROBBED 





Fall River Establishment Visited by Crooks 
Who Escape with Jewelry Valued 
at About $3,000 

Fatt River, Mass., Sept. 15.—The retail 
jewelry establishment of C. E. Gifford & 
Co, on N. Main St. was broken into last 
Thursday night and robbed of jewelry val- 
ued at upwards of $3,000. The robbery was 
discovered when the store was opened yes- 
terday morning for ‘business and was im- 
mediately reported to the police, who are 
making an investigation. While there was 
no clue discovered as to the robbers, the 
police believe that it was the work of pro- 
fessionals, who visited the city. 

The thieves effected an entrance to the 
rooms on the second floor of the building 
in which the jewelry store is located by 
forcing outer doors. These rooms are oc- 
eupied by the Gay Studios and J. Kalivich, 
a tailor, but nothing was disturbed in these 
places, the thieves merely using them as a 
means for reaching the roof of the Gifford 
store through side windows. Gaining access 
to this roof and screened from observation 
the thieves sawed off the iron bars that pro- 
tected one of the skylights and removing the 
glass, easily obtained entrance to the jewelry 
store below. 

Here they made a thorough inspection of 
all the showcases and selected from goods 
displayed more than $3,000 worth of mesh 
bags, silverware, pearl beads and gold and 
silver articles. It is believed that an attempt 
was made to break open the firm’s safe in 
which all the more valuable were 
packed, as the safe bore evidences of having 
been tampered with. It is thought. how- 
ever, that the thieves became frightened and 
made their escape with the property from 
the showcases. 

Ellis Gifford, proprietor of the store, is 
president of the Massachusetts and Rhede 
Island Retail Jewelers’ Association, which 
was host to the big convention in Providence 
a couple of weeks ago of the American Na- 
tional Retail Jewelers’ Association. 
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Platinum Ring Mountings 


These designs for semi-mounted Platinum Rings express a dignified 
simplicity in keeping with the Wheeler tradition. Designed, made 
and marked by Wheeler, means that you are selling quality merchan- 
dise that protects you and your customers from inferior products. 


Furthermore, the service that we can render with our complete and 
varied stock of Platinum Mountings means that you will never have 
to disappoint a customer. We are prepared with a wonderful stock 
for every size diamond. 


Many jewelers are finding the Wheeler line of Diamond Platinum 
Jewelry of the greatest help in developing sales. Our prices offer an 
inducement that you cannot overlook. 


Remember, also, we are headquarters for remodeling old diamond 
jewelry. We are always pleased to furnish special designs. 


ESTABLISHED 1852 


is your guarantee of 


The Wheeler Trade Mark H 
quality and satisfaction 


on a ring 


TRADE MARK 
REGISTERED 


OFFICE AND FACTORY 


Telephone Longacre 7300 
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Golf Tournament at Bretton Woods 


Members of New England Jewelers’ Golf Association Meet at New Hampshire 
Resort—Early Scores—List of Prizes 

















BaetToON Woops, N. %.., Sep.. 197.—The 
annual golf tournament and outing of the 
New England Jewelers’ Golf Association, 
which is being held at this delightful place, 
is proving one of the most interesting and 
altogether enjoyable that the jewelers and 
their wives have ever attended. Nothing 
has been left undone to make the visitors 
feel at home and the wonderful scenery and 
many attractive points of interest are being 
of the 
Mountain,” with his face of stone, is wear- 
ing a smile of welcome and the tournament 


greatly enjoyed. 


is now well under way. 


“The Old Man 


Members began to arrive as early as 


Tuesday morning, Sept. 11. 


The festivities 


opened Saturday night with an informal 
dance in the ballroom at the Mount Pleasant 
Hotel, headquarters for the jewelers. 

Early Sunday morning a large number 
turned out for the golf tournament, which 
is being played over the Mount Washington 


course, 


Eighteen holes were played Sunday 


and the same number are being played to- 
day. The tournament’ is a 36-hole tourna- 


ment, medal play. 


The score card up to to-day follows: 


Name Total 
RO NN Sis alarais ew Savelénary tare 84 
OMNES 6.6.06: owsseuaniet 91 
| RARE oat 94 
Ns OROPRIE 5 des vid Bsa ee ee eG 105 
iL Bie a ro ee ate 86 
pp BO a oer 100 
SS rr 93 
fe re te 105 
Me Wie PEOTD i o.8 sb iebs'v.n-5a sin eels 94 
URE UE a ee ane 98 
Ee 95 
Be Wh UMONE os.ois ais eds cd vadiecs 87 
WN NON ess sas co enc Siew bee ; 87 
Bie VIED ies, s klk eaaenehaae 97 
TS a er. 126 
NS einen ae 122 
ok ee ee ae ener 105 
DMD AWE 5 oie a0 die wee Blare 91 
MOR 52056 ois a o.bvese.0se owls 101 
Oe OE ene ee eee 93 
BP MMMEGUE. «5.0: 6 0% sea 00% eee 116 
ee 103 
7 : Ns oa ie inset 137 
OA cr 113 
Se 111 
I 5s cb nde cated’ 92 
SMI NS fois cos wlio Reed 106 
|) eee 103 
RN 132 
Sree 90 
iy i go y 102 
F. MPMNORNG) ci5si- lock hit0ce 89 
Walter Harris...............0. 108 
RR iat 100 
| “eae 110 
ER aes 102 
Dr. J. H. a eee eee 95 
a are 117 
TR Shechan............00000 94 
Harry Se ae. 103 
Ra ie eile 86 
_ Sena 94 
Imer Knight ................. 105 
RR aie bli 101 
RRR CIS a 119 
72. Wed... 114 
| “Sarna 121 


PRIZES 


Handi- 

cap Net 

6 78 

7 84 
15 79 
12 93 

7 79 
15 85 

7 86 
15 90 

7 87 

9 89 
10 85 

4 83 

7 80 
10 87 
24 102 
15 107 
15 90 
47 74 
10 91 
12 81 
18 98 
15 88 
20 237 
18 95 
20 91 
15 77 
18 88 
15 88 
18 114 
10 80 
20 82 
15 74 
15 93 
15 85 
18 92 
15 87 
15 80 
15 102 
15 79 
10 93 
10 76 
10 84 
15 90 
15 86 
22 97 
24 90 
20 =101 


The prizes to be awarded are as follows: 
. ‘ew Hampshire Retail Jewelers’ Associa- 


tion, silver cup. 


William A. Robinson, silver flask, 

Harris & Lawton, shaker. 

Harry T. Eager, cigarette humidor, 

Jack Hollister, gold knife. 

Elmer E, Knight, silver fruit dish. 

Henry Quincy, fruit set with candlesticks. 

Smith & Patterson Co., cup. 

William Race, E. E. Franks, A. M. Kohn 
(named later). 

Tom Nally, silver vase. 

D. C. Percival Co., cup for men, silver 
bowl for ladies. 

SPECIAL PRIZES 


Smith, Patterson Co., Boston, Mass., sil- 
ver plateau, silver vase. 

D. C, Percival Co., Boston, Mass., silver 
bonbon dish, 

Karpeles Co., pearl necklace, pearl scarf- 
pin. 

Whiting Chain Co., Plainville, 
white gold Waldemar chain. 

Chapin & Hollister Co., Providence, R. L., 
two pairs ear drops, one bar-pin. 

Henschel Co., New York, pearl sautoir, 
pearl scarf-pin. 

Mr. Reiley of Eversharp Pencil Co., gold 
pencil, gold pen. 

S. O. Bigney Co., Attleboro, Mass., sou- 
toir. 

Tuck & McAllister, 
pearl ear drops. 

Weidlich Bros. Mfg. Co., Bridgeport, 


Conn., silver water pitcher, silver trivet. 
MEMBERS AND GUESTS REGISTERED 


Mass., 


Providence, R. L, 


Mr. and Mrs. T. F. Nally, Springfield, 
Mass. 

Mr. and Mrs. P. A. Breglio, Springfield, 
Mass. 

Mr. and Mrs, C. E, Cotter, Lowell, Mass. 

Mr. and Mrs. H. R. Benedict, Roselle, 
N. J. 

Mr. and Mrs. H. W. Fisher, North Attle- 


boro, Mass. 

Mr. and Mrs. N. A. Robinson, guests, 
Mrs. M. F. Robinson and Miss Grace Rob- 
inson, Springfield, Mass. 

Mr. and Mrs. Andrew Morris, North At- 
tleboro, Mass. 

Mr. and Mrs. H. E. Pitcher and daugh- 
ter, Bellows Falls, Vt. 

Mr. and Mrs. A. De Montigny, Nashua, 
N.. H. 

Mr. and Mrs. A. M. Burque, Nashua, 
N. H. 

Mr. and Mrs. E. E. Franks and two sons, 
Worcester, Mass. 

Mr. and Mrs. N. H. Smith, Boston, Mass. 


Mr. and Mrs. W. I. Allsopp, Newark, 
N. J. 

Mr. and Mrs. W. H. Dumont, Greenfield, 
Mass. 

Mr. and Mrs. A. P. McMullin, Boston. 

Mr. and Mrs. M. Tinker, Portland, Me. 

Mr. and Mrs. H. A. Martin, Boston. 

Mr. and Mrs. T. J. Ashe, Springfield, 
Mass... 

Mr. and Mrs. William May, Springfield, 
Mass. 

Mr. and Mrs. A. M. Kohr, Hartford, 
Conn. 
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Mr. and Mrs. J. H. Walsh, New Yerk. 
Mr. and Mrs. Elmer E. Knight, guests, 
R, J. Walsh, Editor Colliers Weekly, Mrs. 
R. J. Walsh, Reading, N. H. 
Mr. and Mrs. E. H. Smith, New York. 
Mr. and Mrs. C. F, Lawton, Boston. 
Mr. and Mrs. W. H. Race, Meriden, Conn. 
Mr. and Mrs. A. J. Potvin, New Bed- 
ford, Mass, 


Mr. and Mrs. E. N. Whitcomb, Berlin, 
N. H. 
Mr. and Mrs. H. Watkins, Berlin, N. H. 


Mr. 
Mr. 
Mr. 
Mr. 
Mass. 
Mr. and Mrs. Rich. Aggar and daughter, 
Springfield, Mass. 
Mr. and Mrs, A. A. Plante, Fall River, 
Mass. 
Mr. 


and Mrs. W. C. Harris, Boston. 
and Mrs. C. A. Loring, Reading. 
and Mrs. J. A. Loring, Reading. 
and Mrs, T. R. Sheehan, Newton, 


and Mrs. D. H. Johnson, Boston. 

Mr. and Mrs. E. R. Jackson, Felton, N. H. 

Mr. and Mrs. George Turgeon and daugh- 
ter, Lewiston, Me. 

Mr. and Mrs. W. M. Rical, Montpelier, 
Vt. 

Mr. and Mrs. W. L. Fickert and son, 
Concord, N. H. 

G. L. Lux, Hartford, Conn. 

F. G. Butler, Boston, Mass. 

H. James, Berlin, N. H. 

F. R. Hollister, Providence, R. I. 

C. L. Beckley, New York. 

W. E. Ward, South Orange, .N. J. 

G. Weidlich, Bridgeport, Conn. 

T. B. Thorson, New York. 

M. E. Ganks, Concord, N. H. 

H. J. King, Boston, Mass. 

H. T. Eager, Marlboro, Mass. 

H. C. Quincy, Portland, Me. 

Dr. James Clifton, Fall River, Mass. 

H. K. Clay, Providence, R. I. 

R. H. Becievey, Boston, Mass. 

James Whitehead, Fall River, Mass. 

Henry Arnold, Boston, Mass. 

M. Karpeles, Providence, R. I. 

F. H. Elliott, Boston. 

Robert B. Carr, Providence, R. I. 

Joseph Mullen, Fall River, Mass. 

Miss H. F. Goodell, Epping, N. H. 

Mrs. C. B. Blaisdell, Haverill, Mass. 

Miss Hilda Lee, Lowell, Mass. 

Mrs. A. L. Shields, Providence, R. I. 

Miss FE. A. Andrews, Felton, N. H. 


Heard on the Course 
M. Karpeles arrived late Saturday afternoon. 
W. H. Dumont made a fine drive from the first 
tee. 


W. H. Race upheld the reputation of his four- 
some, 

H. B. O’Brien was welcomed by his many 
friends. 


Jack Hollister does not play golf, but he always 
has a good time. 

F. A. Breglio has best net score so far and will 
be in at the finish. 

G. Neidlick will be heard from when the score 
is all in. He is going strong. 

C. FE. Cotter appears as well on the links as he 
dees in the ballroom—a good dancer and golfer. 

Harry James has a reputation for playing the 
drums and cymbals and is sure making a record 
at golf. 

Harry Fisher and Andrew Morris played just as 
if they were in Attleboro. Mountains meant noth- 
ing to them. 

W. T. Allsopn came all the way from Newark, 
hut did not bat an eye as he sent his shots away 
from the tee. 

Charles Loring only has to hold his nerve and 
he will be with the prize-winner, as he played a 
good game to start. 
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SECURITY ALLIANCE 





New Members Admitted, Transfers Made 
and Rewards Paid During August 


The regular monthly meeting of the execu- 
tive committee of the Jewelers’ Security 
Alliance was held Friday, Sept. 14, the fol- 
lowing members being present: J. W. Al- 
ford, president ; H. H. Butts, vice-president ; 
¢. C. Champenois, vice-president; Bernard 
Karsch, treasurer; J. H. Noyes, secretary, 
and Messrs. Henry Abbott, A. L. Brown, 
Leopold Stern and Leo Wormser. 

There were 22 new members admitted 
to Class B and six members were trans- 
ferred from Class A to Class B. 

Four safe burglaries occurred with losses 
$75,395. No member sustained a loss. 

There were 15 store burglaries with losses 
of $9,445, five of which were committed on 
members who lost $2,320. 

Sixteen window-smashing cases were re- 
ported with losses of $1,827, seven of which 
were committed on members, who lost $685. 

A total of 19 sneak thefts occurred with 
losses of $42,262, 14 of which occurred at 
the stores of members, who lost $27,845. 

Six hold-ups with losses of $10,090, one 
of these occurred at the store of a member 
but there was no loss. 

Nine swindles were perpetrated on jewel- 
ers, who lost $1,821, seven of the victims 
being members, who lost $736. 

The following rewards were ordered paid: 

For the arrest and conviction of George Spencer, 
who smashed the display window at the store of 
the Tilden Thurber Corp of Providence, R. I., and 
escaped with about $2,800 worth of jewelry. Upon 
conviction Spencer was sentenced to six years and 


the reward for his apprehension is being paid to 
James F. Rogers. 

For the arrest and conviction of James Clark, 
who was caught in the act of taking a ring from 


the store of Harry Heilbron, Tulsa, Okla. 
Clark’s 


Upon 
arrest he was identified by eight concerns 
as having committed thefts upen them and he was 
sentenced on the Heilbron case to one year, the 
reward for his capture being paid to Charles R. 
Messer, . 

For the arrest and conviction of Floyd Hurst 
and James Duggin, who entered the store of the 
Schipper Jewelry & Optical Co., Hamilton, O., and 
stole about $85 worth of jewelry, which was re- 
covered. Upon conviction these boys were sent to 
the retormatory fur an indeterminate sentence, the 
reward for their arrest being paid to Jacob Halperin. 

For the arrest and conviction of Alfred Simon, 
who entered the store of B. A. Weber in March, 
120 and escaped with a watch valued at $43. 
MN Was arrested in the store of Bush & Walsh, 
May 'l, 1923, for attempting to steal from them, 


and 





Sin ried on the Weber case. Upon conviction 
wh Was given a suspended sentence, fined $50 
an’ ordered to make restitution, the reward for his 
“aplure being paid to Miss J. B. McGregor. 

For the arrest and ccnviction of Ben Gardner, 
wiry a ii, 1920, entered the store of E. M. 
_ a » Vhicago, Til, and held up Mr. Erdahl, es- 
ping st about $5,400 worth of jewelry. He 
"4 arrested in 


deat i ae Sept. 18, 1922, when he 
prea ly robbed the above concern, and upon 
aie m he was sentenced to from three to 20 
For the arrest 
Beh or Sept. 30), 
"aher & Rankin, 


num 


and conviction of Basil Baber, 
1922, broke into the store of 
Peru, Ind., and escaped with a 


cr actin eRe 
bine f articles and cash, a number of watches 


Baber ‘ound in his possession. Upon conviction, 

lta Sentenced to from one to 14 years, the 

reward age ‘ ’ ; : 

Willias ‘or his capture is being paid to Capt. J. B 
Shams 


Por the - : 
Whe he arrest and conviction of Harry Overton, 


tg an 4 1922, entered the store of W. D. 
vert * pm Mll., and escaped with about $50 
ing trial rm He was arrested, but while await- 
hended Hr ae trom jail _and was not appre- 
nitting mee until March 17 this year fer ccom- 

ps amolfer crime, and upon ecnviction he was 
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sentenced to an indeterminate term, the reward 
for his arrest being paid to W. W. Underwood and 
Deputy Sheriff H. H. Pyle. 








Jewelers Warned to Watch Out for Stolen 
Money Orders 


PittspurGH, Pa., Sept. 12—Robberies of 
post offices throughout the country continue 
to be reported, as evidenced by the recent 
list of stolen money orders, issued to the 
members of the National Retail Credit 
Men’s Association, by the Washington pos- 
tal authorities. It is requested that all per- 
sons post their notices in conspicuous places 
in order that cashiers or those who receive 
money shall always be on the lookout for 
the stolen orders. The police or postal au- 
thorities should be notified if the stolen 
orders are discovered, 

The domestic money orders stolen, the 
office from which they were taken and the 
numbers of the orders follow: 


Ben Lomond, Ark., Nos. 19451 to 19454, inc. April 


1, 4923. 

Blocmfield, Calif., Nos. 11837 to 12000, inc. Aug. 
1, 9923. 

Baltic, Conn., Nos. 70601 to 70604, inc. Jan. 1, 
1923. 


Hartford, Station 11, Conn., Nos. 27944 to 27948, 
and 27985 te 27987, inc. June 25, 1923. 
Maple Hill, Iowa, Nos. 1340 to 1400, inc, Aug. 10, 

1923. 
Ulmer, Iowa, Nos. 6671 to 7000, inc. July 26, 1923. 


Bavaria, Kans., Nos. 10512 to 10600, inc. Aug. 4, 
1923. 

Redfield, Kans., Nos. 29019 to 29200, inc., July 19, 
1923. 


Vera, Mo., Nos. 825 to 1000, inc. July 10, 1923. 

Brooklyn, Station 126, N. Y., Nos. 23255 to 23400, 
inc. June 23, 1923. 

New. York, Station 169, N. Y., Nos. 
146200, inc. June 11, 1923. 


146037 to 


Salemburg, N. C., Nos. 14590 to 14594, inc. Aug. 
1, 1923. 

Dacoma, Okla., Nos. 26639 to 26800, inc. July 8, 
1923. 

Berwick, Station A, Pa., Nos. 21888 to 22000, inc. 
July 2, 1923. 


Philadelphia, Station 16, Pa., Nos. 34319 to 34400, 
inc. June 28, 1923. 

Pittsburgh, Station 64, Pa., Nos. 2948 to 2976, and 
2982 to 3000, inc. Aug. 11, 1923. 

Mentalba, Tex., Nos. 27764 to 29000, 
2, 1923. 


inc. Aug. 








Death of Sallie E. Barlow 


GEORGETOWN, Ky., Sept. 14.—Mrs. Sallie 
E. Barlow, aged 90, died Tuesday evening 
about 8:30 o’clock at her late home on South 
3roadway after an illness resulting from a 
broken hip sustained when she fell in an 
effort to open the door to her room. At 
the death of her husband, she succeeded him 
as proprietor of the S. E. Barlow jewelry 
store, established in 1850. 

Mrs. Barlow was the daughter of the late 
Dr. and Mrs, James Rawlins, and widow of 
Capt. E. C. Barlow, who died in 1897. They 
had one son, James Barlow, who died a num- 
ber of years ago. The deceased is survived 
by five grandchildren, Dr. E. C. Barlow, 
with whom she had made her home for 
many years; Mrs. Reed Nutter, Detroit, 
Mich.; W. T. Barlow, San Francisco; James 
R. and John G. Barlow, Chicago, and also 
four great-grandchildren. 

Mrs. Barlow was a devoted member of 
the Methodist Church from girlhood. The 
funeral was held at her late residence Thurs- 
day afternoon. The Rev. Z. O. Beck con- 
ducted the services and the burial took place 
in the Georgetown Cemetery. 
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HOLD MONTHLY MEETING 





Rochester Retail Jewelers Hear Report 
On A. N. R. J. A. Convention and 
Discuss Other Trade Topics 


Rocuester, N. Y., Sept. 15.—The regular 
monthly meeting of the Rochester Retail 
Jewelers’ Association was held Thursday 
evening at Powers Hotel. The jewelers and 
their wives enjoyed a family dinner and 
later the men held a business session. Presi- 
dent Campbell called the meeting and E. J. 
Scheer acted as secretary, R. G. Scheer be- 
ing away to camp. C. E. Sunderlin spoke 
of his impression of the national convention 
recently held at Providence, R. I. New 
York State was second in the number of 
people who attended the meeting. 

“The drive for a necessary fund to finance 
the fight for the elimination of the Federal 
luxury tax on jewelry,” said Mr. Sunderlin, 
“is very important and every jeweler should 
assist in contributing his quota to help this 
work. New York State’s share of this fund 
has been estimated at $5,000 and I believe 
that we will easily get that and more.” Mr. 
Sunderlin said that he would make a per- 
sonal canvass of the local jewelers and also 
send notices by mail to all the members of 
the State association. The Assemblyman and 
the Congressman of this district understand 
the local situation and the jewelers may de- 
pend on them to aid in the work which is 
of great financial interest to all the jewelers. 

Emil Scheer read a communication from 
the Sterling Silverware Manufacturers’ As- 
sociation, stating that Miss Ruth M. Egge, 
who is filling engagements in various cities, 
speaking on the subject of solid silver, is at 
the service of the local association, to come 
here and give a talk on the subject at the 
high schools, the Mechanics Institute and 
other places deemed appropriate. The presi- 
dent appointed Messrs. Scheer and Given a 
committee to make the necessary arrange- 
ments. E. A. Handy, a Kiwanis member, 
said that Miss Egge could speak at the reg- 
ular meeting of his club if it was desired. 
The committee, it is expected, will arrange 
for the speaker to come here for the Octo- 
ber meeting of the association, which will 
be held Thursday, Oct. 11. 

S. D. Burritt spoke of the floral parade 
held here in connection with the Fall ex- 
position, and the public interest manifested. 
He said the work of decorating the autos 
takes considerable time and that artificial 
flowers are as effective as the natural flowers 
which he had used this year. 

B. F. Hodgins, of Petersen, Max & Co., a 
guest, was called on for remarks. He said 
that the Fall trade looked good and that 
more expensive articles would be in demand 
for holiday gifts. 

The ladies held a social session in the 
hotel parlors while the men were discussing 
business matters. Everyone of the ladies 
were delighted with the beautiful and costly 
souvenirs presented to them at the conven- 
tion, which was conceded to be the best 
meeting ever held. 








W. C. Duncan, who has been in charge 
of the repair department of the Arnold 
Jewelry Co., Pine Bluff, Ark., is opening a 
watch and clock shop at 301 Main St., Pine 
Bluff. 
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CANTON 24-KARAT CLUB 





Jewelers Hold Interesting Meeting and 
Discuss Tax Elimination 
Fight 
Canton, O., Sept. 15.—An_ interesting - 


meeting of the 24-Karat Club of Canton 
was held Wednesday evening at Bender’s, 
with a good representation of the member- 
ship present. Mayor C. Curtis, scheduled 
to talk, was detained on other business and 
was unable to attend. He has promised to 
address the club at a future meeting. 

Repeal of the excise tax on jewelry was 
the chief topic of discussion at this month’s 
meeting, according to C. A. Poet, secretary 
of the club. Several members present spoke 
briefly on the issue and all are optimistic 
as to the appeal of the law. Members of 
the club look for action at the next session 
of Congress. 

Booklets, issued by Ralph Roessler, of 
Marion, Ind., chairman of the Special Ex- 
cise Tax Elimination Committee of the 
American National Retail Jewelers’ Asso- 
ciation, giving the reasons why the special 
five per cent. war tax should be repealed, 
were distributed to members and the con- 
tents of the booklet were the source of much 
discussion following the dinner. 

C. J. Duncan, former president of the 
Canton 24-Karat Club and now head of the 
Ohio Retail Jewelers’ Association, gave a re- 
port on the national convention held recent- 
ly in Providence, R. I., from which he has 
just returned. 

The October meeting of the club will be 
held at Bender’s, Wednesday, Oct. 10, when 
at least two speakers of wide reputation will 
be listed to talk. There will be several spe- 
cially invited guests. 








Some Facts About the Course at the Elgin 
Watchmakers’ College 


“Watchmaking as a Vocation” is the title 
of an attractive booklet distributed by the 
Elgin Watchmakers’ College, Elgin, IIl., 
which is doing a great deal to elevate the 
standards of watch repairing. Anyone in- 
terested in taking up the study of horology 
will find the booklet both inspiring and in- 
teresting. 

Referring to the schools, the booklet says: 

“In the beginning, as was natural enough, 
all horological schools encountered many 
difficulties. Prejudice, and a deeply-rooted 
conservatism, kept jewelers of the old school 
from acknowledging anything good in a 
watchmaking school. The most serious 
trouble these early schools had to contend 
with, however, was the opening of schools 
by men who imagined a watchmaking school 
could be made a source of big profits—a new 
way to ‘clean up’ a fortune. Disappoint- 
ment in this led them to seek to attract 
students in large numbers by advertising, 
offering to teach watchmaking in an impos- 
sibly short time. The ‘graduates’ of these 
schools went out to win their way, but, as 
Was only natural, many of them failed to 
make good’ on the job. 

sappointed employers then condemned 
all horological schools. Many schools failed, 

A few survived and their lead has been fol- 
lowed by other good schools which have been 
‘tablished in response to the continually in- 
‘easing demand for expert, finished watch- 
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makers, capable of earning good wages from 
the beginning. The jeweler has gradually 
learned to appreciate the fact that the 
schools as now conducted, are the only 
source he had to depend upon for competent 
watchmakers. And the call for expert 
watchmakers and repairmen is greater today 
than it has ever been.” 

The Elgin course aims at thoroughness 
and the elimination of unnecessary and 
wasteful methods of instruction in practical 
watchmaking. The course consists of three 
years—the curriculum comprising everything 
essential to make a first class, practical 
watchmaker. 

With the lectures given during the first 
year, any student will be qualified to take 
the examinations given by the Horological 
Institute of America, for its certificate of 
Junior Watchmaker. The college also has 
an employment service for graduates. 

Ten scholorships are granted at the end 
of each school year. These scholarships take 
the form of a remission of the fees for the 
succeeding year. 
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MEETS SUDDEN DEATH 








William E. Crozier Fatally Injured When 
Automobile Is Struck by 
a Train 

BattimorE, Md., Sept. 15.—William E. 
Crozier, 39 years old, jewelry salesman of 
the staff of Hoover & Smith, wholesale 
jewelers of Philadelphia, was fatally injured 
Wednesday when the automobile in which 
he was riding was struck by a railroad train 
at Danville, Va. Mr. Crozier was a native 
of Baltimore, where he made his home. Mr. 
Crozier died in the hospital at Danville sev- 
eral hours after the accident.- His death 
was a great shock to his friends here. 

For a number of years Mr. Crozier had 
covered Virginia, the Carolinas and large 
southern cities for the Philadelphia firm. 
He was widely known to the retail jewelry 
trade of the south. His body was brought 
here for burial. Mr. Crozier when in Balti- 
more lived at the Buford Court Apartments. 
He is survived by a widow and one daugh- 
ter. A brother, Bernard L. Crozier, High- 
ways Engineer of Baltimore, also survives. 

An investigation is now under way to 
determine the circumstances of the accident. 
Operatives of the W. J. Burns International 
Detective Agency were sent to Danville to 
obtain thorough reports of all circumstances 
of the accident. 








BANDITS GET JEWELS AND CASH 





Cleveland Jewelry Concern Visited by Gun 
Men who Use Hold-Up Methods 
and Escape Police 

CLEVELAND, Sept. 15.—Jewelry said to be 
worth $20,000 and $500 in cash were stolen 
by two armed bandits in the hold-up at the 
establishment of the Fraiberg Jewelry Co. 
this morning. 

The bandits covered Frank Fraiberg, pres- 
ident, his brother Henry and a bookkeeper 
with revolvers, compelled the president to 
open the safe, scooped up the jewelry in the 
strongbox, bound the brothers and the book- 
keeper hand and foot, carried them in the 
rear room and made their escape. 
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ACCUSED OF SMUGGLING 





Federal Officials Arrest Nicaraguan Who 
Is Held Under Bail for Further 
Hearing 


BALTIMORE, Md., Sept. 15.—That a close: 
watch is being kept by United States cus- 
toms officials for alleged smugglers of 
jewelry was demonstrated here Friday when 
Paul Candia, 24 years old, a Nicaraguan, 
was arrested by Federal officials accused of 
smuggling jewelry valued at $1,500. Candia 
was arraigned before J. Frank Supplee, 
United States Commissioner, and was held 
in $2,500 bail for a further hearing. Cus- 
toms officials are making an investigation to 
determine the extent of Candia’s alleged 
smuggling operations. 

Diamonds and other jewelry were found 
in Candia’s possession after he had met his 
mother, who arrived here on the steamship 
Ecuador, Candia, it is said, obtained posses- 
sion of the jewelry and failed to make a 
declaration of its value before it was re- 
moved from the ship. Questioned by cus- 
toms inspectors Candia told them that he 
came here to meet his mother, who had 
taken passage on the ship from Leon, Nica- 
ragua. Inspectors went to the stateroom 
occupied by Mrs. Candia and seized jewels 
valued at approximately $1,800. 

A short while later Mrs. Candia declared 
the jewels when she was questioned by in- 
spectors. The duty on all the gems seized 
by the inspectors would amount to approxi- 
mately $1,600, it is said. 
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Detroit Police Start Enforcing Ordinance 
Forbidding Jewelry Auctions 
Within the City 


Detroit, Mich., Oct. 15.—Police Commis- 
sioner Frank H. Croul today (Saturday) 
sent members of his force through the down- 
town business section to gather evidence 
against any jewelry store proprietor who 
holds auctions within the mile circle of the 
city. A new city ordinance prohibiting such 
auctions went into effect Saturday. 

The ordinance, which is directed especially 
against “fake” jewelry auctioneers who have 
for so long injured the legitimate trade and 
given Detroit a black eye in the minds of 
visitors to the city, was drafted by Council- 
man Richard M. Watson, at the request of 
the Merchants’ Bureau of the Detroit 
Board of Commerce, of which John W. 
Chandler is the head. 

Under the terms of the new ordinance, 
“No goods, wares or merchandise of any 
nature shall be offered for sale at auction 
within the one-mile section, provided that 
special leave may be granted by the common 
council for the so-called ‘closing out’ sales 
of a business within the said circle,” if the 
business has been located at the same place 
for a year, or more. This last clause pro- 
tects the legitimate dealer in legitimate sales 
by allowing him to apply to the common 
council for permission to hold such sales. 

A fine of $500, or 90 days in the House 
of Correction, or both, is provided as penal- 
ties, 








Kenneth Larson recently purchased the 
Carl C. Coe jewelry store at Viroqua, Wis., 
which he is continuing. 
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Contributors to Japanese Relief Fund 





List of Those Who Subscribed Through the National Jewelers Board of Trade 
—Total of $13,657.25 to Date from Jewelry Trade in Greater New York 











— 
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The campaign to raise funds in the jewelry 
trade for Japanese relief work has resulted 
in a total subscription thus far of $13,657.25, 
of which $6,797.25 has been subscribed 
through the National Jewelers Board of 
Trade and $6,860 through the American Red 
Cross direct or through the Chamber of 
Commerce. 

President Niemeyer of the Board, who is 
the chairman of the jewelry trade committee, 
has sent out a card to members of the trade 
urging that subscriptions be sent in at once. 
The quota for the jewelry trade is $30,000. 
Checks should be made payable to the Ameri- 
can Red Cross and mailed to the National 
Jewelers Board of Trade. 


The following subscriptions sent in 
through the Board are acknowledged: 
$250 
Derby Silver Co., J. R. Wood & Sons. 
$186 
L. E. Waterman Co. (employes). 
$100 


Jacob Mehrlust, Sigmund Cohn, Wormser 
& Mayers, Leys Christie & Co., Eichberg & 
Co. Bulova Watch Co., Charles Adler’s 
Sons, Untermeyer Robbins & Co., Enos 
Richardson & Co., Wm. S. Hedges & Co., 
Reichman Bros., Inc., Carter, Gough & Co., 
Freudenheim Bros. & Levy, Joseph Fahys 
& Co., N. H. White & Co., S. L. Van Wezel, 
E. M. Gattle & Co., L. & M. Kahn & Co., 
Joseph L. Herzog, Larter & Sons, Albert 
Lorsch & Co., David Belais, Inc., Seth 
Thomas Clock Co., Kastenhuber & Lehrfeld, 


Black, Starr & Frost, American Gem & 
Pearl Co. 
. $75 
Lissauer & Co, 
$50 


Hayden W. Wheeler & Co., I. Ollendorf 
Co., Solidarity Watch Case Co., Davidson 
& Schwab, Wm. I. Rosenfeld & Co., Bernard 
Rice’s Sons (Inc.), Jules Franklin, William 
Barthman, John Lamont & Son, Inc., R. G. 
Monroe, Hipp Didisheim Co., Zimmerman 
Rees & Co., C. W. Little, Jonas Koch, Jacob 
J. Schmukler, Jaskow Bros., Adolphe 
Schwob, Inc., Frank Jeanne, C. A. Van- 
derbilt, 


$42 
Theodore A. Kohn & Son. 
$30 
Carrie R. Heiden. 

$25 


Wolfsheim & Sachs, Bunde & Upmeyer, 
Julius Raunheim, Acme American Diamond 
Workers, Inc., Zach A. Oppenheimer, Borelli 
& Vitelli, L, & C. Mayers, Henry Healy, 
charles S. Crossman & Co., United Jewelers, 
a” Wm. Scheer, Inc., F. Walter Lawrence, 
“8 Patterson & Starke, Walter P. Mc- 
“igue, R. Gsell & Co., Raymond C. Yard, 
onl Borgzinner, Roy Watch Case Co., 

illiam J. Ward Co., Bechet & Barclay, 


Concord Watch Co., Lasner Co., Lorraine 
Watch Co., P.. H. Locklin & Sons, Carl W. 
Fishel, R. & J. Dreyfus, A.. Roseman, H. 
Disiger. 


$20 


G. A. Henckel & Co., Castle Co., Inc., 
Brod & Co. 


$15 


I, J. Roe, Alschuler & Weisz, Louise A. 
Fromm (Phelps & Perry), employes of 
National Jewelers Board of Trade ($14.25). 


$10 


Shiman Bros. & Co., H. Maxenche & Co., 
Shire & Strauss, Corbert & Bartolone, Simon 
I*, Guggenheim, I. Bornstein & Co., Maurice 
Tishman, C. Irving Washburn, Morse Bros., 
Chas, Kresney, Continental Silver Co., N. H. 
Eliassof, Bernstein & Roskin, Beyer & Rohr- 
bach, Louis Amols, John W. Ruefer, D. D. 
Brokaw & Son, Poltock & Seeler Co., Inc., 
D. M. Michel, J. F. Newman, Inc., S. Dan- 
ziger & Son, Ignace Lewis, Max Nathan Co., 
P’, Albanese, Lokitz, Epstein & Rothenberg, 
J. Platzer, W. & P. Jewelry Co., F. W. 
Drewes, N. I. Dorffman, Alfred G. Stein, 
Weiner & Oppenheimer, A. Ball, Robert 
Stoll, Henry Froelich & Co., Wills & Hur- 
vitz, Weinstrum Watch Co., George I. 
Brecht, George P. Clap, C. Meylander, M. 
B. Bryant & Co., Inc., David Polak, Louis 
Sernemann’s Sons, Abraham & Roman, 
Chas. J. Chapman, A. Wallach & Co., H. 
Grogenheim (of Eduard Van Dam), Anton 
J. Leveridge (Eduard Van Dam), L. S. 
Meyer & Bro. 

$5 


Preston Bros., Better Jewelry Novelties 
Co., Jacob Cohen & Sons, Fred C. Backus 
(National Jewelers Board of Trade), Hy- 


man Brout Co., Frederick Pavlicek, M. 
Pruzansky, W. D. Hildebrand, Anton J. 
Anderson, Inc., Harry Friedman, Michael 


del Terzo, L. & S. Loeb, H. Rothenberg, 
N. Nork, Rubin-Casselhoff Co., Charles 
Rothenberg, G. & G. Watch Co., Victor 
Seidman Manufacturing Co., M. Kraut & 
Co., S. Weintraub, Barnet Robinson, Alex 
Osborne, Rosenfeld & Friedenthal, Alex 
Wallach, Ed. Monnier, W. G. Stevens, Jack 
J. Felsenfeld, F. A. Russo, I. Welner & 
Co., C. G. Malliet Co., Paul Zimmer, David 
R. Rough, The Empire Cut Glass Co., John 
Cohen, Sidney Rothschild, E. Levy, Sun Set 
Watch Case Co., Inc., I. J. Mayer, Ignatz 
Nebenzahl & Co., I. Scheuer Co., Wm. 
Dengler, Wenzel & Arzen, Arrow Emblem 
Co:;, L’Asda ‘Co.,- The C. G,. Braxmer Co., 
Schanfein & Tamis, Nathan A. Sachs, The 
S. FE. Moore Co., G. De Santis. 


Less than $5 


Henry Engel, M. Grossberg, Nathan For- 
man, J. Brill, Max Rubinstein, Chas. Stern- 
stein, Joseph A. Brandt, Morris Cohen, 
Robert H. Drew, Reliable Watch Co., Inc., 
I. Block, A. Schneider, Emile Long, Jacob 
Kohen, Louis Renner. 
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Providence Jewelers Help in Raising Jap- 
anese Relief Fund 


ProvipENCcE, R. I., Sept. 15.—Ever ready 
to assist the oppressed or needy, Provi- 
dence has always gone over the top in any 
project that it has ever engaged in—philan- 
thropic, charitable, commercial or whatever 
it may have been—and the past week it 
added to its honors by exceeding by more 
than $7,000 its quota of $25,000 that the city 
was asked to raise for the benefit of the 
Japanese. Unlike many another movement 
to raise a fund, there were no _ solicitors, 
teams or organized effort, but merely an 
appeal to the citizens, and spontaneously the 
response was made. Among the subscribers 
were the following: Samuel M. Nicholson, 
Henry D. Sharpe, The Outlet Co. (J. Sam- 
uels & Bro., Inc.), Callender, McAuslan & 
Troup Co. (The Boston Store), The Shep- 
ard Co., Charles E. Hancock Co., Walter J. 
Hearn, Walter Hidden, Frank W. Matteson, 
srier Mfg. Co., J. P. Cory, Russell Grinnell, 
Blacher Bros., Mr, and Mrs, Arthur W. 
Claflin, George F. Berkander, George H. 
Cahoone Co., Silverman Bros., Westcott, 
Slade & Balcom, Mrs. A. T. Wall, Jr., 
Erling C. Ostby, Charles F. Irons, S. B. 
Champlin Co. J. O. San Souci Co., H. 
Nordlinger’s Sons Co., Reliance Mfg. Co., 
David Bernkopf, Miss Grace P. Chapin, 
Young Bros., Mason Box Co., John A. 
Straight, Jules P. Goldstein Co., Miss Helen 
R. Ostby, Bernard M, Goldowsky, Fred A. 
Otis, E. H. Gaunt and J. J. White Mfg. Co. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Sept. 15, 1923 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins,. .$1,500,044.65 
Gold bars paid dep:sitcrs............ 108,820.36 


OTE ROT TT ee re $1,608,865.01 


Of this the gold bars exchanged for gold 
coin are reported as follows: 


Total 


Date Exchange 
SEO! Gi iewewecns tenedacdneas $336,869.47 
PCR: eh ie bdiviee FORMED ETE EDT OT 220,548.04 
PEs ok os 1468 RO hE RSE RETA 348,978.80 
TUNER Siewn eetiweobeekwedien ces 383,758.83 
IN see nee nee eeeeusncaumns 117,251.13 
MEMO 55.0.5, nahh inaidev eon hehaev''s 92,638.38 

BONS sicewsrataccdeencencs $1,500,044.65 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 


Selling Price 


London U. S. Gov't New York 


Date Official Assay Bars Oficial 
a) ee 31% 66% 641% 
Sept. Yr 31 va 66% 63% 
Sept. Deh eeawes 31 }4 66% 64 A 
WORE: Th isciins 31% 66% 64% 
A > 314} 66% 641% 
a 31% 66% 64% 








The New Paulson tool and material cata- 
log published by Henry Paulson & Co., 37 
S. Wabash Ave., Chicago, differs from any 
other publication heretofore put out. Be- 
sides the unique arrangement, everything in 
perfect alphabetical and numerical order, 
the book has a patented index and shows a 
complete line. 
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Paris Jewelry Fashions 


By L. Reid 














HERE is one sure thing in the fashion 
world. Egyptian modes have come to 
say, and with them all kinds of Egyptian 
patterns. Jewelry designers and others in 


the wholesale line are evolving “new” pat- 


terns, copied from mummy cases, vases and 
other very ancient material to be found in 
the cellars of the Museum of the Louvre. 
Ancient engravings are being examined, 
everything is being done to secure “new and 
original” Egyptian gems, or rather resur- 
rections of ancient models, which shows that 
nothing is new under the sun. 

This vogue for things Egyptian is show- 
ing itself in the demand for what may be 
called “mystery” stones, Opals, rarely seen 
only a few weeks ago, are everywhere. 
Whether the French will wear them, after 
the great war, remains to be seen. 

Pearls are more popular than ever before. 
For necklaces their popularity has never 
een dimmed and they now are as plenti- 
ful as black onyx or diamonds for soli- 
tire rings, which is saying a good deal. 
Immense single pearls are mounted in plati- 
num, which is very very thin—a mere wire. 
Rings with two white pearls, a black and 
a white pearl, or two dull pearls, overlap- 


the shops and on the hands of women. 
Meanwhile, there seems to be a kind of fury 
for seed pearl necklaces, finished with tas- 
ls, Plaited, straight, the tiny strands are 
wed for suspending medallions and pendants. 
k * * 

The vogue for what may be classed as 
“eclesiastical” jewelry is increasing. For 
many, many years, at least for the memory 
of a couple of generations, no jeweler has 
cared to display what may be called “re- 
ligious” objects, such as crosses or rosaries, 
while medallions portraying the Virgin and 
the Saints were never seen in his show- 
window. He has, of course, placed the 
watch, which is the customary gift for the 
oy who has “done” his first communion, 
irominently in view, while the girls’ locket 
‘tiny ring are also displayed. But the 
ther objects have only been produced on 
muiry, for any ostensible display might 
‘ave resulted in an attack on the shop by 
roughs, 

Today all that is changed. France is be- 
ming very pious, owing to the predomi- 
‘ance of the peasants and their influence, 
“id church jewelry is shown in two classes 
‘shops. The very select establishment, 
ich is almost ashamed at having a show- 
ndow at all, now has dainty crosses to be 
™ as pendants, while there are rows of 
medallions, jn gold and white enamel, of 
ameos cut in high and low relief, of the 
‘ad of the Virgin and heads of the Saints. 
mmme are sufficiently small to be worn on 
“ach chains. Which goes to show that 
“fe ts a sale for this class of goods among 
"el as well as women, for women today 
" “mM wear regulation watches or watch 
— Tf they have anything in the way of 
*“imepiece about them, it is a tiny wrist 
‘ach. ~The other style of shop that goes 








in for the religious jewelry is the one that 
supplies the needs of the lower middle class, 
the country and the working classes, that 
flourishes near the great railway terminals. 
Here a roaring trade is done, and as in other 
classes of trade in France, prices are often 
higher proportionately on the Boulevard 
Saint Denis, for example, than in the Rue 
de la Paix. For, the customer in the Rue 
de la Paix knows the value of the goods, 
and the peasant up frony the country, buy- 
ing in the Boulevard Saint Denis, has con- 
fidence in the jeweler; besides, it is he who 
has all the money today. 

* * * 


An ever-increasing attention is being paid 
to men’s jewelry. Very modest, mostly car- 
ried out in black onyx, and perhaps an oc- 
casional diamond, there is a wealth of new 
designs in cuff-links and tiepins. The 
rounded cuff-links, in black, with a pattern 
of the tiniest of tiny brilliants, looks almost 
like a button, turned out by the dozen, until 
a nearer examination reveals the wonder of 
the workmanship, which is almost like mo- 
saic. Circular, cross, straight patterns and 
varied with tiny quarter hoops, infringe on 
the black center-piece. The stones in the 
solitaire rings get bigger and bigger, Some 
of the black onyx are so large and round 
that they will prove clumsy in wearing. Big 
diamonds are also the fashion, one good 
stone being the thing today. 

Watches for men—for the ladies’ watch is 
so small as almost to have reached the van- 
ishing point—are getting larger and larger. 
Extremely thin, the works are disposed of 
in a new manner to get the right shape. 
“Flatter than pancakes,” I heard a man say, 
as he looked at one of the specimens in 
platinum. Very plain, or with very discreet 
patterns, these watches, whether in silver or 
gold, are very distingué, rendering the watch 
of the cheap type, with its podgy, thick look, 
quite vulgar. For, curiously enough, while 
the woman’s tiny wrist watch looks like a 
plaything, the man’s slight-built, thin wafer 
of a watch looks much more businesslike 
than the old pattern “bull’s-eye,” as it used 
to be called. 


———-- <> 


* * © 

Considerable care is being given to the 
making of gold pencils, which are frequently 
worn at the end of a watch chain, for no 
reason that anyone can ascertain, excepting 
perhaps to delude the nimble pickpocket, 
while the watch itself is often carried quite 
loose in another waistcoat pocket. The 
wrist watch for men is also extremely slen- 
der, but very large, almost too large for use, 
if the wearer leads an active life. 








A corporation selling by correspondence 
in another State than that in which it is 
organized and doing business is not “doing 
business” within the State in which such 
sales are made, and is not barred, under the 
foreign corporations statute, from suing for 
goods thus sold, which are not paid for. 
Arkansas. 252 S. W. Rep. 919. 
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Jewelry and Silver at the Paris Ex- 
hibition of 1925 


T the same time as the walls of Paris 

were covered with bills announcing the 
great advantages of the 1925 International 
Exhibition of Modern Decorative and In- 
dustrial Arts, states La Revue de l’Horo- 
gerie, the general commissariat of the ex- 
hibition was asking manufacturers and 
tradesmen to send in their requests for 
provisional admission before June 15, 1923. 


After eight conferences which were held 
last year at the Conservatoire of Arts and 
Crafts on the Evolution of Modern Art, 
after attempts at the Pavillon de Marsan 
in October and November, the great 
project of an exhibition in 1925 enters the 
first stage of realization. 

It is interesting today to study the trade 
aspect of the question. We have no pre- 
tension of suggesting motives to the syndical 
organizations which are constituted in view 
of the exhibition of 1925. 

But if we may: to encourage the exten- 
sion in other industries of the movement in 
France in favor of a modern decorative art 
of national inspiration, capable of maintain- 
ing the reputation of our taste in foreign 
markets; to stimulate the endeavors we 
have made to draw attention to the too 
numerous annual fairs and exhibitions, 


In its circular sent to the presidents of 
the principal industrial and artistic groups, 
the general commissariat describes the ex- 
hibition as a complete picture of all the in- 
dustries which possess the stamp of art and 
modern qualities. 

Now if the exhibitors have to make the 
picture it is the duty of the exhibitor to 
fashion the frame. 

This exhibition of 1925 will differ from 
all preceding, inasmuch that only objects of 
artistic and modern character will be ad- 
mitted. In the admirable but limited space 
assigned to this dual manifestation of in- 
dustry and art it will not be a question of 
presenting quantity to the public, but quality. 

The organizers are to be congratulated 
on their happy selection of the site for this 
exhibition. It will be in the centre of Paris, 
on the two banks of the Seine, between the 
Champs Elysées and the Hotel des Invalides. 
It will cover an area of 23 hectares,* repre- 
sented on the right bank by the Grand 
Palais and its gardens, the gardens adjoin- 
ing the Petit Palais by the Seine, and La 
Reine public drive. On the left bank, by 
the Esplanade des Invalides, with the 
Quincunx and the Quai d’Orsay, between la 
vue Fabert and la vue de Constantine. 

The river and the avenues which sur- 
round it will give to the ensemble a bright 
and airy aspect, despite the extensiveness 
of the galleries and the number of pavilions. 
The main entrance will open on the Avenue 
Alexandre III, affording a view of the 
bridge, of the esplanade, and of the Dome 
des Invalides. 

The classification allows of five groups— 
architecture, furniture, decoration, arts of 
the stage, street and gardens, instruction. 

Jewelry is included in the decorating 
group, whereas gold and silver plate and 
horology are in that of furniture. 





‘The contains a little over two acres. 


“hectare” 
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Thomas U. Catlow was a business visitor 


in New York and vicinity the past week. 

Mr. and Mrs. Harvey J. Flint have re- 
turned from a Summer at Greenville, Me., 
and opened their home on Waterman St. 

Lewis S. Darling, of Pollard & Darling, 
and family have returned from a recreation 
trip by automobile over the Mohawk Trail. 

Reed’s retail jewelry store, 303 Main St., 
Pawtucket, has been making improvements 
recently. Its copper front is very attractive. 

George M. Simpson and Patrick J. Mc- 
Shara have been drawn for petit jury duty 
in the Superior Court of Newport County. 

Joseph P. Whitaker, of the Whitaker- 
Fielding Co., has returned from a recrea- 
tion automobile trip through the White 
Mountains. 

Theodore W. Foster, of this city, has been 
granted a patent on a powder-case holder, 
which has been assigned to the Theodore 
W. Foster & Bro. Co. 

Lawrence A. Barry and Catherine A. 
Barry have started in business under the 
frm name of the Anpadwa Novelty Co. at 
36 Pratt St., this city. 

The first and final account of the execu- 
trix of the estate of the late Fred A. Whit; 
ing has been filed in the Municipal Court 
of this city and referred to Sept. 28 for con- 
sideration. 

Mme. Nana, who has been conducting a 
retail business in continental novelties, 
bric-abrac, etc., at 224 Bellevue Ave., New- 
port, is closing out, as she intends return- 
ing to France. 

Mrs, Clarence J. Roehr, of Edgewood, 
entertained Tuesday in honor of Miss Ruth 
Hayward whose marriage to Eldredge T. 
Roehr will take place Oct. 13 at Trinity 
Church, Edgewood. 

Mr. and Mrs. John F. Allen have sent out 
invitations for the marriage of their daugh- 
ter, Miss Louise Allen, to Kenneth John 
Clapp, which will take place on Sept. 22 in 
St. Martin’s Church. 

Mr. and Mrs. James E. Blake, of Attle- 
oboro, entertained at a dinner of 12 covers 
at the Pomham Club, overlooking Narra- 
gansett Bay, on Friday, in honor of guests 
frem out of the State. 

The Whitehead & Hoag Co., Newark, 
N. J., furnished the badges used by the 
members of the New England Federation of 
Women’s Clubs at its annual convention in 
this city the past week. 

_ Mr. and Mrs. Manuel F. Williams were 
in New York the past week to meet their 
daughter, Miss Lillian D. Williams, who 
arrived on the steamship Homeric, after 
spending the Summer in travel through Eu- 
rope, 

Boghas Sahagian has taken over the en- 
ameling business conducted by Thomas F. 
Allin at 174 Chestnut St. for several years 
under the firm style of T. F. Allin, and will 
— it at the same place under the same 

yle, 

_ Among the places where noonday meet- 
mgs are being held this week under the 
auspices of the Providence Kiwanis Club, 
M connection with Constitution Week, are 

Town & Sharpe Mfg. Co., Tuesday; 
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George F. Berkander Co. Wednesday ; Ostby 
& Barton Co., Thursday, and Nicholson File 
Co., Friday. 

Jacob Ernstopf, of this city, has com- 
menced the erection of a one-story building, 
to contain 12 stores, on Exchange St., Paw- 
tucket, extending from Montgomery to High 
Sts.,'at a cost of $150,000, to be finished in 
about four months. 

Adamo R. Aiello has been elected a dele- 
gate to the supreme convention of the Sons 
of Italy by the Grand State Convention of 
the order in this State. The supreme con- 
vention will be held at Providence the lat- 
ter part of this month, ~ 


Charles H. Fuller, of the G. H. Fuller & 
Son Co., Pawtucket, a few evenings ago, 
was given a surprise visit at his home by the 
factory heads and office force, who pre- 
sented him a silver loving cup. Mrs. Fuller 
was made the recipient of a rose shower. 

Mr. and Mrs. Archibald Silverman, Sam- 
uel Magid, Fred Schwartz and Bernard M. 
Goldowsky are members of the Rhode Island 
committee of the Keren Hayesed, for the 
collection of the pledges made last May for 
the restoring and rebuilding of Palestine as 
a national home for the Jews. 


Esther and Samuel Kaplin, who have con- 
ducted the Weybosset Diamond Co. at 199 
Weybosset St. for several years, have re- 
cently leased the store at 107 Weybosset St., 
corner of Dorrance, and as soon as altera- 
tions are completed will open a new retail 
jewelry store under the style of FE. S. Wil- 
liams & Co. 


The Thomas F. Riley Co, manufacturers 
of emblems, etc., at 59 Peck St. for the past 
three years, has been taken over by Henry 
B. Lewis, who has been connected with the 
business since it was started. Mr. Lewis 
will continue the business under the same 
name at the same location, Mr. Riley retir- 
ing from active business. 

The D. F. Briggs Co. force, of Attleboro, 
visited Duby’s Grove on the southern bank 
of the Pawtuxet River last Saturday on the 
occasion of the annual outing of the em- 
ployes of that concern, Luncheon was 
served immediately upon arrival by special 
electric cars, after which a program of sports 
was enjoyed and late in the afternoon a 
shore dinner was served. 


A stained glass window, one of a series 
illastrating the life of the Blessed Virgin, 
is to be installed shortly in the chapel of 
the Convent of the Cenacle at Newport in 
memory of Dr. Horatio R. Storer. It was 
designed and executed by Reynolds, Francis 
& Rahnstock, of Boston. The “Nativity” 
and the “Adoration of the Wise Men” are 
the subjects of the medallions which occur 
in the two lancets. 

William G. Lind, of T. W. Lind & Co., 
was a member of the committee in charge 
of the first ladies’ night of the season of the 
Rotary Club of Rhode Island at the rooms 
of the Girls’ City Club, Weybosset St., last 
Monday evening. Among those in the re- 
ceiving line were Joseph B. Leeman, of 
Browning, King & Co., and Mrs. Leeman 
and William A. Viall, of the Brown & 
Sharpe Mfg. Co., and Mrs. Viall. 

In the inventory of the estate of the late 
Stephen S. Colvin filed last week in the 
Municipal Court at Providence, six shares 
of the Gorham Mfg. Co. stock was valued 
at $300. Seventy shares of Gorham pre- 
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ferred were valued at $2,800; 12 shares of 
the Silversmiths Co. preferred at $96, and 
12 of the same common at $60, in the in- 
ventory of Mrs. Josephine E. Potter, widow 
of Col. Isaac Potter, formerly of Potter & 
Buffinton. , 

Employes of the Finberg Mfg. Co., At- 
tleboro, were entertained last Saturday at 
the Summer home of Joseph Finberg at 
Touisset on Mount Hope Bay and an en- 
joyable time was spent: Automobiles con- 
ducted the party to the scene of. the festivi- 
ties and there a regular clambake was served 
and a sport program called for action from 
nearly every one in the party, and the shades 
of evening were closing down before the 
merry party headed homeward. 

Among the jewelry buyers reported in 
this city and vicinity during tne past week 
were the following: E. Pfersich, of A. L. 
Pfersich & Co., Philadelphia; Mr. Heim, of 
A. H. Bendheim & Co., New York city; 
Messrs. Balzer and Faulkner, of the May 
Co., Los Angeles, Cal.; Mr. Levy, of the 
Kaufman & Baer Co., Pittsburgh, Pa.; Mr. 
Stevens and Miss Fox, of Strawbridge & 
Clothier, Philadelphia, and Mr. Salonic, of 
the Acme Novelty & Jewelry Co., Philadel- 
phia. 

New England Organizer Frank H. Mc- 
Carthy, of the American Federation of 
Labor, has been in this city and the Attle- 
boros the last few days making plans for 
att intensive co-ordinated campaign of the 
Federation with the International Jewelry 
Workers’ Union, the International Associa- 
tion of Machinists, and the Platers and 
Brass and Silver Workers’ Union to or- 
ganize the jewelry workers in these big 
manufacturing centers. He states that con- 
siderable success is being met with and that 
a systematic effort is to be made to unionize 
each branch of the jewelry workers in turn. 








Ordinarily at this time of year retail jewel- 
ers in the Omaha territory are already lay- 
ing in some of their stocks for the holiday 
season, This phase of the business has been 
a little slow this year except in the case of 
sonie of the more active retailers, who believe 
in getting into the market early. Some holi- 
day goods are being sold by the wholesalers, 
but the inclination on the part of most re- 
tailers is to hold back just a little longer 
in the hope that they will be more sure a 
little later as to just what they will need. 
“They could help the situation out wonder- 
fully all along the line, if they would antici- 
pate their wants a little more right now, 
especially in the staple lines,” said A. F. 
Smith, head of the A. F. Smith Co., Omaha. 
“As it is now the wholesaler is slow to order 
because the retailers are hanging back, and 
the manufacturer in turn is not making up 
the volume of goods that will be needed, 
and these goods, as everyone knows, can- 
not be made up in a minute when the last 
minute demand begins to come. Established 
retail jewelry houses can tell just about 
what they are going to need in the way of 
staple lines, and those who are anticipating 
these wants and ordering now are going to 
be the happy ones when the holiday buying 
season gets under way, for with wholesalers 
ordering little, and manufacturers manufac- 
turing little because goods are not being 
taken off their hands, there is sure to be a 
shortage later.” 
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William Tuttle was a guest at the camp of 
Nelson H. Smith at Randolph, N. H., last 
week. 

C, D. Smith, of the Smith, Patterson Co., 
has gone on an automobile tour with his 
wife through Nova Scotia. 

The trade received a welcome visit last 


week from A. F. Grimes, of Peterboro, 
N. H., who came to Boston for the first 
time in eight years. 

The Smith-Patterson contingent at the an- 
nual golf tournament of the New England 
Association included M. N. Smith, Howard 
Martin, F. E. Chick and A. P. McMullin. 

G. W. Anderson, an employe in the silver- 
ware department of D. C. Percival: & Co. 
for two years, has decided to go to Cali- 
fornia shortly, where he expects to continue 
his place in the jewelry business in that 
State. 

The employes of the Smith, Patterson Co. 
held a dance at Beachcroft (Condit’s) Sept. 
7, when 100 couples took part. The arrange- 
ments were in the hands of Edwin Lyons, 
Vincent l*. Crowley, Miss Marguerite Rogers 
and Miss Hulda Jacobson. In the words of 
the cub reporter, “a fine time was had by 
all.” 

A tribute to the skill of William B. Gar- 
field as a watch repairer was manifested 
when an acquaintance of his in California 
recently sent him a valuable timepiece to put 
in order. It is a Swiss watch of a compli- 
cated type. The owner had given it to other 
men who failed to make it go, so that he 
decided to forward it to Mr. Garfield, who 
did the job in fine shape. 

New England Organizer Frank H. Mc- 
Carthy, of the American Federation of 
Labor announced last week that the co-ordi- 
nated campaign of the federation with the 
International Jewelry Workers’ Union, In- 
ternational Association of Machinists and 
Metal Buffers, Platers and Brass and Silver 
Workers’ Union to organize the jewelry 
workers in this section of. the country is 
meeting with success. 

Jewelry valued at more than $3,000 was 
stolen from the N. Main St. store of C. E. 
Gifford & Co., Fall River, the night of Sept. 
12. The case was reported to the police. 
The thieves forced their way into the store 
by removing a skylight and sawing away 
protecting iron bars. Mr. Ellis Gifford is 
President of the State retail jewelers’ as- 
sociation. Among the goods stolen were 
$1000 worth of mesh bags, many pieces. of 
silver plate, trinkets in gold and silver, and 
Pearl heads. 

». Bayard Thompson, 63 years of age, of 
110 Central St., Somerville, was arrested 
Friday by the police in a jewelry store as 
he Was about to purchase a watch with an 
alleged worthless check. The police had 
heen on the lookout for Thompson, acting 
” the complaint of J. J. Kingsley, who 
charged that Thompson had purchased a 
$125 watch, presenting payment with a 
check which is alleged to have been worth- 
less Thompson is on probation, following 
an arraignment in the Superior Criminal 
Court on a charge of larceny of goods 
Valued at $500 from a Boston store. 

oston stores are featuring new necklaces, 
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bangles and eardrops in a large variety of 
interesting new colors and styles, specially 
designed for Fall costumes. Among these 
styles are new Pekin blues, new mountain 
haze, new bright red, new choker sets, in- 
cluding necklace, bracelet and eardrops, in 
lapis, jade, amber and red. Tortoise shell, 
so highly valued long ago, is also enjoying 
an enthusiastic revival, earrings in this ma- 
terial being the latest words in smartness. 
The most costly fans in ostrich, lace or 
marabou have sticks of tortoise, and the 
choicest things, cigarette cases and holders, 
vanity cases and bracelets are fashioned in 
this new old material. 

The property of the First Church of 
Salem, in Town Square, has been purchased 
by Daniel Low & Co., jewelers, who have 
occupied the ground floor for 49 years. The 
purchase price is more than $200,000. The 
structure, a landmark in the “Witch City,” 
is of three stories and is a brick building 
ornamented by two towers, right in the heart 
of Salem’s retail business section. The two 
upper floors were used for church purposes. 
The Low firm will use the old church audi- 
torium for a display of colonial attractions, 
and the whole building will be devoted to 
store purposes. The architecture of the 
church is such that the building will need 
very little change to adapt all of it to com- 
mercial purposes. The original church was 
built in 1634. Roger Williams was one of 
its earliest pastors. 











John Barry has joined the sélling force of 
H. D. Merritt & Co. 
The office employes of the R. 


Blackinton 
& Co. hold their annual dance next 
month. 

Harry W. Fisher, of Swift & Fisher, is 
enjoying a two weeks’ vacation in the White 
Mountains. 

Lawrence I:. Parker is representing the D. 
Greenhaldge Co. in the Attleboro and Provi- 
dence territory. 

The tennis players of the Attleboros are 
engaged in their annual tournament for the 
R. Blackinton & Co.’s cup. 

The North Attleboro Chapter of the Red 
Cross raised its quota of $500 last week for 
the Japanese relief fund. The manufactur- 
ing jewelers were liberal contributors to 
the fund. 

George W. Cheever, formerly of Cheever 
& Tweedy, is attending to the duties of presi- 
dent of the Attleboro Savings Bank while 
President Albert Totten is on his vaca- 
tion. 

Through the efforts of Elton Fisher, of 
E. I. Franklin & Co., George Crowther, 
famous Brown University football player, 
has been engaged to coach the high school 
eleven. 

The building of the Manufacturers’ Na- 
tional Bank was opened to the public last 
Monday and during the inspection hours 
about 4,000 people viewed the building. The 
majority of the stockholders of the bank are 
manufacturing jewelers and the new build- 
ing was constructed to give North Attleboro 
a modern banking institution. 
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Walter Bonn, of the M. Bonn Co., and 
his bride are back from their western trip. 

T. Thomas, of Bellevue, together with 
the members of his family, have returned 
from an automobile tour to Cleveland, Erie 
and other points. 

W. H. Hofmann, of Heeren Bros. & Co., 
and Mrs. Hofmann, who spent the last six 
weeks or so in various parts of the east, 
have returned to Pittsburgh. 

Park Stewart, a member of the August 
Loch Co., and the members of his family, 
who have been up in Canada spending their 
vacation, have returned to Pittsburgh. 

David Weiss, of Grafner Bros., has been 
in West Virginia and elsewhere recently 
and has been getting some nice business 
for his establishment, with trade flourish- 
ing in most sections. 

W. J. Sample, of the Grogan Co., and 
Mrs. Sample spent several weeks at Eagles 
Mere in the mountains of this State, which 
they regard as one of the most delightful 
places they have ever visited. 

About three jewelry auctions are in full 
swing in Pittsburgh at the present time, 
two of them being on Smithfield St. and 
one on Fifth Ave. Some of them have 
been running for a long period. 

Paul Hardy, of the Hardy & Hayes Co., 
spent last week in New York in the in- 
terest of that concern. The company has 
just completed the redecorating of the estab- 
lishment which has taken on a most inviting 
air. 

A. A. Gillespie, of Gillespie Bros., and 
Mrs. Gillespie have returned from a trip 
around the world. Mr. Gillespie took a 
number of pictures while he was in Japan 
and since many of the buildings which he 
took, together with other places, were de- 
stroyed. by the earthquake he values them 
highly. 

Pittsburgh jewelers contributed about 
$1,000 to the Japanese Relief Fund, this 
being added to the $250,000 sum which was 
allotted to the Pittsburgh Chapter of the 
American Red Cross by the national organi- 
zation to raise here and ‘which was obtained 
by a large margin. Francis J. Keating, 
chairman of the jewelers team, did con- 
siderable hustling to collect in the money 
but he had no trouble collecting it, those 
upon whom he called subscribing liberally. 
Mr. Keating was very active during the 
World War in the same kind of work, the 
jewelers buying liberally of bonds at that 
time. Pittsburgh, too, has always been 
foremost in the work of the Red Cross and 
the splendid showing just made, it is con- 
tended, will greatly help the future drives 
of that organization in the task of caring 
for the disabled veterans and their de- 
pendents. 








The British Government has paid to the 
United States $30,500,000, concluding re- 
payment of principal and interest for silver 
sold pursuant to the provisions of the Pitt- 
man Act, Secretary of the Treasury Mellon 
announced last week. Such indebtedness 
was specifically excepted from the funding 
of Great Britain’s war debt to the United 
States. 
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MEDIUM and 
FINE QUALITIES 


American Gem & Pearl Company 
6 West 48th Street, NEW YORK CITY 


LONDON PARIS 
26 Holborn Viaduct 44 Rue Lafayette 
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The Jewelers’ Circular 
Publishing Company 
11 John Street New York 
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ANNOUNCEMENT: 


After many years devoted to the jewelry 
industry, Mr. Joseph Mazer is now devoting 
his time and talents to the diamond business 


exclusively. 


We are prepared to serve you economically 
and satisfactorily and will gladly send you a 


memorandum selection to prove it. 


JOSEPH MAZER CO., Inc. 


Diamonds 


170 Broadway New York 











BLACK ONYX 


In All Sizes and Shapes 


Also precious and _ imitation 
stones — drilling — engraving 
—encrusting Lapidary work. 


Kroner, Hyman & Co,, Inc 


51 Maiden Lane, New York 
Phone John 03530 















g Genuine Butterflies in Lockets 
(1/10 Gold and Sterling Silver) 
and Butterfly Art Novelties 


We are Manufacturers—if you 
uy directly you save money. 
4 Send for memo selection. 


; Butterfly Novelties asd 
Jewelry Imp. Corp. 
33 Bromfield St., Boston, Mas. 


Attention—Manufactures 
ONYX RING STONES 
Furnished Ser Any Sim 


ond 
EARRING “STONES 
ONYX and AMBER BEADS 


THE DOUBRAVA CO. 
61 Beekman St. New Yat 
















i['mMPORTER OF 


ta Dont OF 5 Be od ARL rs) 
Specializing to the W holesali 
ee K AIKDJOGLO! 


2 Rector St. New Y 
Telephone Whitehall 5033-4 
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Notes from Ohio 


TRADE CONDITIONS 


With the basic industries of eastern Ohio—iron, 
prick and clay products, coal and glass—in excellent 
shape, optimism prevails here as to the future and 
the jewelry industry above all other lines iS ex- 
periencing a very satisfying volume at this time. 
The event of cooler weather and the arrival of the 
Fall season have been two important contributing 
factors, jewelers here said this week. In Canton 
shops most all merchandise is moving better, espe- 
cially diamonds, not large ones, but medium priced 
stones, mostly for engagement rings, have com- 
prised the bulk of early Fall sales. Gift shops re- 
port much activity with the opening of the school 
and college terms, while there has been a big call 
for novelty jewelry, especially beads among the 
high school girls. Cut glass, silverware, crockery 
and other gift lines are reported to have showed a 
substantial gain in recent weeks and there is every 
indication that this business will be brisk right up 
yntil the holidays. Jewelers in this district believe 
they will experience one of the most profitable holi- 
day seasors in many years, due to the fact that 
industrial conditions are much improved over a 
year ago, real estate is moving and money appears 
tobe more free. Prices remain firm and what lines 
of merchandise has advanced has had little or no 
effect on the jewelry buying. 








C. W. Nolf, Wadsworth, O., was a recent 
visitor in Cleveland. While in the city he 
visited with a number of jewelers. 

George S. Dales, Akron jeweler, has con- 
cluded a visit in New York, where he went 
in the interest of his business. 

Morris Graver, a jeweler at Lorain, O., 
for a number of years, has sold his business 
to Sol Bergman, Cleveland jeweler, who will 
take charge immediately. 

E. H. Law, of the Webb C. Ball Co., 
Cleveland, has concluded a several days’ va- 
cation spent in the Akron lakes district, 
where he enjoyed fishing. 

C.J. Duncan and Glenn P. Heckert, new- 
ly elected president and secretary, respec- 
twely, of the Ohio Retail Jewelers’ Associa- 
tion, were recent visitors in Cleveland. 

Leon Rubin, head of the Rubin jewelry 
store, East Liverpool, and interested in the 
jewelry firm of the Rubin & Fredland Co., 
Canton, was a recent visitor in Canton. 
Local jewelers contributed to the furnish- 
ing of three model homes, being exhibited 
in Canton at a Better Homes Exposition, 
sponsored by the Canton Daily News. All 
clocks, mantel adornments and other gift- 
shop specialties were selected from local 
shops and placed at the most appropriate 
places throughout the three homes, which 
were visited by thousands of persons in the 
Canton district. 


Burglars operating in the heart of the 
downtown district cut a hole in the cut- 
slass window at the store of the Davis Co., 
Youngstown, O., and escaped with wrist 
watches valued at $300. The job was so 
cleverly done that the burglary was not dis- 
‘vered until clerks arrived to open the store 
te following morning. It was the first 
jewelry store burglary reported to Youngs- 
‘own police in many months. 
ay Fredland, manager of the Rubin & 
*rédland Co. jewelers at 33 N. Market 
Ave, Canton, told a local representative of 
‘HE JeWeLeRs’ Circutar that next Spring 
I store will be greatly enlarged, to al- 
most twice its present size, and new fixtures 
a wall cases installed which would give 
' store a complete gift shop. This store, 
™ of the newest in the city, has experi- 
~ a very satisfactory business since the 
mg a year ago, according to Mr. Fred- 
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land. The gift shop will have very latest 
appointments and will carry a complete big 
city assortment of gifts and home furnish- 
ings accessories. This same company con- 
ducts a retail jewelry store in East Liver- 
pool. 

With the close of the annual City Indoor 
Baseball League race this week, cup and 
trophy business in Canton jewelry shops 
was greatly stimulated. The George Deuble 
Co., Canton’s oldest established jewelry shop, 
sold four of the six cups awarded to win- 
ners in the league. These cups, after being 
engraved, were placed on display in the win- 
dow of its shop. The cup awarded by the 
Canton Daily News was one of the most 
attractive to be taken from a local jewelry 
shop in recent years. 








Columbus, O. 


TRADE CONDITIONS 
Business among local firms is reported as “fair.” 
The numerous conventions which are at all times 
in session in Columbus and the recent arrival of 
visitors to the annual State fair have brought an 
increase in retail business. Wholesale jewelers re- 
port no increase in sales. 








Joseph Jay, of Pittsburgh, will return 
Monday to his home after a visit with Mr. 
and Mrs. M. M. Jay. 

M. M. Jay has returned from a visit to 
Clarksburg, W. Va. During his absence 
his store was managed by Joseph Kresge. 

Samuel Sculler, formerly of Lexington, 
Ky., has opened a jewelry store at 242 N. 
High St., in the room made vacant by the 
Stein Umbrella Co. 

The Kay Jewelry Co. has moved to 82 
N. High St. The move was caused by the 
tearing down of the Commercial National 
Bank building, in which their business was 
located. The new store room is about twice 
as large as the previous one. Harold Yal- 
stein, of Detroit, Mich., has been added to 
the sales force. The repair department has 
also been enlarged. Benjamin Golding, for- 
merly credit manager of the local store, has 
been transferred to the branch at Hartford, 
Conn. 

Goodman Bros., after a business of 50 
years’ duration, are now conducting a “re- 
tiring from business” sale. The entire stock 
of merchandise has been placed on sale and 
will be disposed of exclusively at retail. 
Goodman Bros. were one of Columbus’ old- 
est jewelry firms. The business was begun 
a half century ago by A. C. Goodman, father 
of E. J. and J. C. Goodman, the brothers, 
who since their father’s death have owned 
and managed the concern. Samuel S. Kohn, 
formerly of Detroit, has been engaged to 
direct the sale. Mr. Kohn will locate per- 
manently in Columbus. It is rumored among 
local jewelry firms that the lease held by 
Goodman Bros. has been purchased by the 
Kay Jewelry Co. and that the latter firm 
will occupy the store room during the com- 
ing year. The management of the Kay 
Jewelry Co. refused to make a statement 
as to the truth of the rumor. 








Walter F, Lang, Evanston, IIl., has pur- 
chased the I. E. Hurst jewelry establishment 
at 530 N. Main St., Bloomington, Ill. Mr. 


Hurst has been in business here during the 
past 16 years. 
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Mrs. Rebecca Meyers, wife of Sigmund 
Meyers, a member of I. Bedichimer & Co., 
Sansom and 12th Sts., died on Saturday, 


Sept. 8, after a short illness. The funeral 


was held Monday. 


Julius W. Hietel, a watchmaker who 
worked at the bench for 47 years, died sud- 
denly Aug. 16 at his home, 2939 Poplar St. 
He had been employed for the last eight 
years by M. Sickles & Sons and was for- 
merly with Ralph Bender. For 20 years he 
was with Earle & Muers, 


The trustees of the Douglas Mfg. Co. will 
sell at public auction, on Friday, Sept. 21, at 
9 a. M. (Eastern Standard time), on the 
premises, 45 N. 8th St., Philadelphia, Pa., 
machinery and fixtures of the above named 
concern. A meeting of the creditors will 
be held on Friday, Sept. 21, at 3:30 P. M. 
(Eastern Standard time) at the office of the 
Referee, 1035 Drexel building, to hear the 
return of the same and confirm said sale, 
unless cause to the contrary be shown. 

S. Kind & Sons are tendering a banquet: 
in honor of the 80th birthday of George 
Russell, on Tuesday, Sept. 25, 1923. More 
than 125 of their employes will be in at- 
tendance. Mr. Russell, who has been em- 
ployed as porter by this firm since 1904, is 
highly regarded by his employers and his 
fellow employes. The occasion recalls an- 
other similar affair 10 years ago. The late 
Samuel Kind, who was the founder and 
senior partner of the business, and George 
Russell were exactly the same age to the 
day, and on Sept. 25, 1913, the employes 
of the firm gave a dinner in honor of their 
employer and the porter, as an evidence of 
affection and respect for both of them. At 
the forthcoming dinner, members of the firm 
and several of the employes will speak, and 
presentations will be made to Mr. Russell 
in behalf of the firm, and also from the en- 
tire staff. The dinner will be given at the 
new Hotel Sylvania, and will probably be 
one of the first banquets given there. 








+ 








The “Sta-Lokt” cuff button was without 
a question one of the big hits of the exhibits 
at the recent Providence convention. It is 
safe to say that 60 per cent. of the retail 
jewelers themselves were wearing the but- 
ton. The manufacturers, the J. F. Sturdy’s 
Sons Co., exhibited a testing machine which 
showed a “Sta-Lokt” button suspended by 
a Sturdy chain and to which was attached 
a heavy weight. This was an object of 
much attraction. People were impressed 
with the fact most forcefully that “Sta- 
Lokt” stays locked. The walls of the booth 
were draped with green plush and the booth 
itself was made very inviting by attractive 
furniture and floral decorations. The dis- 
play cases in front showed the Sturdy main 
lines, Sturdy chains in 1/10-14 karat gold 
filled, Sturdy bracelets and “Sta-Lokt” cuff 
button. A complete display of the advertis- 
ing campaign for this Fall was on exhibition. 
This showed the national magazines in which 
“Sta-Lokt” ads will appear and also the 
complete line of dealer co-operative 
helps. 
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larger gems. 





Paris, 32 Rue Beaurepaire 








Bouton Pearls 


A comprehensive assortment of the required sizes, ranging from the smallest to the 


We suggest that you estimate your probable requirements NOW,—and place your order 
with us at once. This is an especially advantageous opportunity. 


H. NORDLINGER’S SONS, Inc. 


Importers and Dealers in Precious, Semi-Precious and Imitation Stones 
New York, 70 West 40th Street 


Gablonz, a/N., 16 Steingasse 


















Providence, 63 Washington St. 
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Price $1.00 


Jewelers’ Circular, 11 John St., New York 








Amethyst Topaz Crystal Onyx Swiss Lapis 


NECKLACES 


Precious, Semi-Precious, Synthetic, Stones, Etc. 
Direct from Producer. Lowest Prices. 


O. BRITZIUS 


Vollmersbach, Idar, Germany 






PNK White Gold 





Latest in Jewelry Findings | 
=a Platinum oni 18Karat 4 @ 


j, Maiden Lane Jewelry Finding Corp. 


25 Maiden Lane 
New York City 











DIAMONDS CUT, RECUT AND REPAIRED 


Our specialty is the prompt and efficient cutting of your difficult 
and ordinary gems in our own factory under the care and supervision 
of none but experts. Write Us for References and Prices. 

Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 


i.R. PEREIRA «+ + © (Formerly With Eduard Van Dam) 


Cutters of Diamonds Exclusively 
64 Fulton Street New York City 








THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 














A. & $. ESPOSITER 
83 35 West 46th Street 
NEW YORK 


Tele. Bryant 4787 





EXPERT LAPIDARIES 


We are always in the market for fine rough 
gem material. 
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Atlanta, Ga. 





TRADE CONDITIONS 


Business conditions in Atlanta and its vicinity 
may be characterized as fair. The recent sharp rise 
in the price of cotton has had a beneficial effect 
on all business, including the jewelry business, and 
ind business men alike all over the south 
ng that the rise in cotton will be perma- 


farmer 
are hoy 
nent, 





“Toe” Siegel, of Covington, Ga. was a 
buyer in Atlanta during the week. 

J. W. Haley, Ashburn, Ga., was in At- 
Janta this week on a short buying trip. 

T. J. Higgins, of the Canton Jewelry Co., 
Canton, Ga., was a weekly visitor to the city. 

N. E. Marcum, Easley, S. C., was a visitor 
in Atlanta during the week, purchasing sup- 
plies for his firm. 

J. Tom Smith, New Smyrna, Fla., was in 
Atlanta during the week on a buying trip 
for his retail store. 

Harry W. Smith, a prominent jeweler of 
Statesboro, Ga., was in Atlanta during the 
week on a buying expedition. 

Mr. Simmons, of Simmons & Moore, 
Opelika, Ala., accompanied by his wife, was 
a visitor to Atlanta this week in the interest 
of his firm. 

Miss Isther Tippett, of Ewing Bros., 
wholesale jewelers, has returned to work 
after an absence of five weeks, having un- 
dergone an operation for appendicitis. 

J. T. Douglas, well-known Atlanta jeweler 
and watchmaker, has recently opened ‘a shop 
of his own at 363 Peachtree St., and his 
many friends are wishing him success in 
his new venture. 

Mr, Kohler, well-known Atlanta watch- 
maker, who was for a number of years 
connected with the J. J. Bookout Co., at 
114 Peachtree Arcade building, has resigned 
his position and left town. He is succeeded 
by Paul Faison, Atlanta, Ga. 

F. W. Brock, of Elberton, Ga., was an 
Atlanta visitor during the week, securing 
his Fall supplies. Mr. Brock reported busi- 
ness as favorable in his se¢tion, and with 
the present rise in the price of cotton, was 
looking for a brisk business this Fall and 
Winter. 

John Madigan, district manager for the 
Gorham Co., visited Atlanta for a couple 
ot days during the week, following a trip 
through the southeast. He left almost im- 
mediately, however, for an extended business 
trip through the southwest in the interest 
of his firm, 

Parker Hamilton, southern representative 
ot the Gorham Co., has been in Atlanta 
during the past few days, having been called 
home by the illness of his wife. Mrs. Ham- 
iiton's illness is not serious, however, and 
tis understood that he will be out on the 
toad again in a few days. 

Mr. and Mrs. Henry Muench, Atlanta; 
Mr. and Mrs. Fred Schomburg, Columbus, 
aid H. S. Banta, Newnan, Ga., have re- 
lurned from their visit to the A. N. R. J. A. 
‘onvention at Providence, R. I. “We were 
all highly pleased with the way the conven- 
ton went off,” says Mr. Muench. “The 
committee on arrangements more than did 
i's share to make visitors feel at home, and 
tothing was left undone to make the visit 
both pleasurable and profitable. While I 
"as personally too busy with the affairs of 
Me convention to get in much sightseeing 
While at Providence, I nevertheless had a 
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thoroughly enjoyable time while there and 
feel that the trip was well worth the tak- 
ing.” After the convention, Mr. and Mrs. 
Muench visited New York and Boston, com- 
ing home via the Hudson River, Niagara 
Falls, Canada, and Detroit. Mr. and Mrs. 
Schomburg returned to Georgia by way of 
Washington, D. C. 

J.C. Crankshaw, prominent Atlanta 
jeweler, wants back the $7,500 silver service 
set he prepared for the battleship Georgia 
some years ago. A number of years back 
Mr. Crankshaw, at the request of Joseph 
M. Terrell, then Governor of the State, made 
a beautiful silver service, consisting of a 
bowl, ladle and waiter of special design. 
The service was presented to the ship when 
she was put in commission, as a gift from 
the State. Unfortunately for Mr. Crank- 
shaw, however, the service was never paid 
for. Having presented the service to its 
namesake ship, the Georgia State Legis- 
lature promptly forgot all about the matter. 
Governor Terrell could not pay for it, the 
legislature would not, and repeated attempts 
on the part of Mr. Crankshaw to get some 
sort of payment on the set proved un- 
availing. Now, however, the battleship 
Georgia is to be dismantled under the dis- 
armament pact, and the Atlanta jeweler has 
made application for the set. “When the 
battleship Rhode Island was dismantled re- 
cently,” says Mr. Crankshaw, “her service 
was returned to the State that gave it. Un- 
der the same ruling, the Georgia’s service 
ought to be returned to the State. But in- 
asmuch as the legislature has not yet paid 
its bill for the set, and doesn’t show any 
inclination to pay it, I figure that the set 
still belongs to me, and I am accordingly 
doing my best to lay claims to it.” Mr. 
Crankshaw has applied to Congress for the 
set when the battleship is finally dismantled. 











TRADE CONDITIONS 


Continued improvement in trade is the cheering 
word from the local jewelers, all of whom have 
stocked up for a good Fall of business, Even 
those who make a specialty of repair work say 
business has improved to a marked degree. The 
jewelers located on N. Queen St. complain of the 
length of time required in the repaving of that 
street in the business section, which street has 
been shut off from vehicular traffic for the past 
month and will not be reopened before Oct. 1. 





G. Edward Fleisher and wife have re- 
turned from a visit to Altoona, Pa. 

S. Kurtz Zook and wife have returned 
from an extended trip to the New England 
States. 

George Harry, manager for C. P. Liven- 
good, Mount Union, Pa., was a visitor to 
Lancaster last week. 

Alfred W. Moyer, president of the Non- 
Retailing Co., and wife, have been enjoying 
life in a cottage at Mt. Gretna. 

A. B. Smith, of Smith Bros., and wife 
have returned from a week’s visit to Bogota 
and Greenwood Lake, N’. J., and New York 
city. 

J. C. Houghton, in charge of the diamond 
department of the Louis Weber & Sons’ 
store, visited Philadelphia last week. 

Percy L. Appel, of W. W. Appel & Son, 
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and wife and son are visiting Spring Lake, 
N. J. Last week Mr. Appel served on the 
jury in Criminal Court. 

The Hamilton gold watch and nine silver 
cups awarded as prizes in the recent Medea 
Heights Golf Club tournament were fur- 
nished by S. Kurtz Zook. 

F, A. Peters, of the H. S. Meiskey Co., 
has returned from a 10 days’ visit to points 
of interest in Massachusetts. He was ac- 
companied by his mother and his sister. 

Nelson S. Heaps last week entered upon 
the duties of outside representative of Kra- 
nich Bros. His specialty will be diamonds. 
He has had many years’ experience. 

Jeweler E. E. Muschke, Austin, Pa., a 
former student of the Bowman Technical 
School, visited the school on Sept. 12. He 
and H. B. Sourber, of Tamaqua, Pa., went 
to New York the next day to buy goods. 
Mark H. Ryder, also a former student, 
visited the school last week. 

Through a misunderstanding an error oc- 
curred relative to the closing hours of the 
jewelry stores. Throughout the year, ex- 
cepting December, the closing hour will be 
5:30 p. M. every evening but Saturday, when 
it will be 6 p. M. During December it will 
be 9 p. mM. on Saturday. 

The Lancaster Optometrical Society held 
its first meeting since the usual Summer va- 
cation, at Lititz. A vote of thanks was ex- 
tended to the members of the Lancaster 
county legislative delegation for their sup- 
port at the late session of the Pennsylvania 
legislature of measures in the interest of 
optometrists. A communication was re- 
ceived from the Pennsylvania State Opto- 
metrical Association stating that upon a 
date fixed by the local society Dr. T. P 
Barr, of Bausch & Lomb Optical Co., Roch- 
ester, N. Y., would come here to lecture on 
the subject, “Visual Acuity.” It was sug- 
gested that the Harrisburg society be in- 
vited to hear the lecture. 








Trade Gossip. 





The Sept. 6 issue of the Wadco News, 
published by the Whiting & Davis Co., 
Plainville, Mass., tells of the display made 
by the Whiting & Davis Co. at the Provi- 
dence-Biltmore Hotel during the convention 
of the A. N. R. J. A. and of the visit to the 
factory of the delegates to the convention. 

xk * x 

A neat folder advertising Fahys’ watch 
cases is being sent to the jobbers for insert- 
ing in their catalogues. The insert is printed 
in two colors and shows a number of the 
latest Fahys’ cases. The same concern is 
also sending out another neat folder in the 
form of a watch case, which shows illustra- 
tions of Fahys watch cases. 

* * x 

The Alvin Ambassador has made its bow 
to the trade. This is the house organ of the 
Alvin Silver Co. and the July issue promises 
that the paper will meet with general ap- 
proval. The first issue reports a meeting of 
the salesmen of the Alvin Silver Co. and has 
an article on “The Foreign Situation” by 
George FE. Fahys, president and one under 
the caption “Will Silverware Sales Be Good 
This Fall?,” by William E. Hayward, sales 
manager. The sporting page reports the re- 
sult of a ball game between the Alvin and 
Fahys team. 
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GORHAM 


Introducing a New Pattern 
of Sterling Silver Flatware 


“CHATEAU” 


Here is the latest of the many contribu- 
tions to fine designing made by The 
Gorham Company during its long and 
honored career. The generally expressed 
opinion is that it will become one of 
the conspicuously successful patterns, 
both in its approval by artistic experts, 
and its general appeal to users. In fact, 
this new pattern, “Chateau” is one of 
those inspired lovely creations which 
speak for themselves and inevitably make 
their own popularity. The new pattern 
produced at the Whiting Plant is worthy 
of the aristocratic name it bears, worthy 
of the Sterling Silver from which it is 
made, and being intermediate in price, 
is thus additionally attractive. This new 
Sterling Silver flatware so happily named 
“Chateau” is notable for delicacy of de- 
signing, distinction of form and propor- 
tion and a restrained richness of detail. 
The design gives an impression of 
Spanish influence, but it is more French 
in treatment. It is in every way appro- 
priate to modern interiors, particularly 
those founded on 18th century types, 
whether French or English. 
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S far as commer- 


Commercial a heal E 
Failures cial _insolvencies 
are concerned, com- 
Decreasing 


mercial agencies report 
conditions improving throughout the busi- 
ness world of the United States for with 
the single exception of July commercial 
failures in the United States during August 
as reported by R. G. Dun & Co., were the 
smallest in number for any month for over 
two years, while the liabilities were less than 
ali. previous months (aside from last June) 
in any time since November, 1920. Com- 
paring last month with August of previous 
years we find a direct improvement; the 
total number of failures being 1,319 as 
against 1,714 in August, 1922, and 1,562 in 
August, 1921, while the liabilities last month 
were $34,300,000 as against $40,220,000 in 
1922 and $42,900,000 in August, 1921. Of 
the failures last month 385 took place among 
manufacturers whose liabilities amounted to 
$15,987,913, while among traders there were 
888 failures with liabilities of $13,124,649 
and among agents and brokers, 46 failures 
with liabilities cf $5,222,160. 

As far as the jewelry trade is concerned 
the showing is equally good as according to 
the table of failures prepared for Dun’s 
Review there were but 11 insolvencies 
among jewelry and clock dealers last month 
with liabilities of $130,182 as against 26 in 
August, 1922, when the liabilities reached 
$395,455 and a similar number in 1921 when 
the liabilities amounted to $418,606. 

The figures last month while much 
greater than those during the boom times 
three and four years ago, show the trade 
is getting back to a normal basis and the 
heavy burden upon our dealers resulting 
from the crash following the post-war 
prosperity boom is gradually being wiped 
out. 


HE. student of 
business condi- 
tions in the jewelry 
trade will find much 
food for thought and careful reflection in 
the volume just issued by the Bureau of 
Business Research of Harvard University 
“On Operating Expenses in Retail Jewelry 
Stores in 1922,” for in brief this shows 
that the overhead in the jewelry business 
has not gone down but has increased and 
that the turnover has decreased. Altogether 
the figures presented are specially signifi- 
cant as indicting the difficulties encountered 
in ratio of expense to sales following a 
period of particularly severe depression. 
Analyzing the business of 171 jewelry 
stores, the average ratio of total expense to 
net sales for 1922 is found to be 40 per 
cent. The average gross margin of profit 
was 38.6 per cent. and was insufficient to 
cover this expense, showing that the aver- 
age net loss sustained by these firms was 
1.4 per cent. of their net merchandise sales. 
Analyzing according to the size of the 
jewelry business it was shown that the firms 
with a net merchandise sale below $20,000 
met with the largest percentage of loss, 
while those with net sales above $50,000 in 
the majority of cases showed a small profit. 
Geographically considered it was found that 
retail jewelers located in the northeast sec- 
tion of the country operated to greater ad- 
vantage in 1922 than did their brothers in 
other parts of the United States. 


An Important 
Report on the 
Jewelry Trade 


105 


Stocks of merchandise in the 17] jewelry 
stores referred to were turned over at the 
slow rate of 0.8 times annually or approxi- 
mately once in 15 months. The Bureau 
in determining net sales did not consider 
the five per cent. Federal tax nor the value 
of the merchandise returned by customers 
or allowances made for defective merchan- 
dise. When the five per cent. sales tax is 
considered it will be found that among the 
large number of jewelers who were not able 
to absorb this tax the cost of doing busi- 
ness has greatly increased. 

The Bureau’s figures also show there was 
a general increase in the business in 1922 
over 1921, as was indicated in the reports 
of the Revenue Department showing the tax 
returns on sales. The increase in sales 
among the firms investigated amounted to 
about six per cent. but the investigation also 
showed that receipts for the repair depart- 
ments decreased slightly in the same time. 

One of the many important facts brought 
out, or at least confirmed, by this report 
of the Harvard Bureau is that the jewelry 
business today remains as before, a one 
season business, nearly one-third of the 
sales being made in December. According 
to a tabulation of the business done by 155 
firms the Bureau found that the percentage 
of net merchandise sales during January 
was 5.1, February 4.5, March 5.2, April 
5.6, May 6.9, June 7.9, July 5.9, August 
6.3, September 7.1, October 6.9, November 
7.4, December 31.2. It is undoubtedly be- 
cause the jewelry trade has to do so much 
business in one short season of the year 
that we find the relatively high figure for 
total expense in operating. The jewelers 
have to have their organization to do this 
business when it comes and it is difficult 
during the 11 lean months of the year to 
make expenses meet. The jeweler cannot 
expand and contract his sales facilities in 
accordance with the pronounced seasonable 
variation of his trade and consequently has 
to either carry a burden during the lean 
months or suffer from being shorthanded 
when business is good. 

This report of “The Cost of Doing Busi- 
ness Among Retail Jewelers,” made by the 
Harvard Bureau which may be had for 
$1.00 from the Harvard University Press, 
Cambridge, should be in the hands of every 
thinking jeweler in order that he may use 
it as a basis of comparison for his own 
business and realize exactly the obstacles 
that he must overcome in developing his 
organization to a position where he can put 
it on a thoroughly profitable basis. The 
jewelry trade has suffered from handicaps 
for a number of years but in the past the 
remedies proposed have not struck at funda- 
mental conditions but have been simply 
palliatives offered to meet troubles that were 
at the moment apparent. On the principle 
that a “fault known is half corrected” this 
report should be of the greatest value to 
our industry and give to the leaders in 
our organizations the facts necessary on 
which to werk out proper remedies. This 
work requires not only the best minds of the 
retail trade but those of the wholesale, 
manufacturing and importing trades as well 
because thorough co-operation must be had 
between all elements in our industry if we 
are to change the conditions which now 
beset us, whether it be by increasing the 
sales in the lean months of the year, in- 
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creasing the turnover or arranging for; 
proper mark up that will put the seg 
jewelers balance on the right side of th 
ledger. 

We have known for a long time that th 
retail jeweler suffered severe handicaps 
making a profit; the Harvard Bureau has 
now pointed to us the causes of the loss 
and it is up to our jewelry organizations 
now to get busy and find the remedy, 



















Buyer and Seiler W HY is it that f 
Protected by Receipts. many retail 


Ww | Ts ° . 
Sed Gharanasities jewelers object to-gir- 
ng receipts to Sales- 


men for merchandise delivered to them g 
their stores? While it is true that the w. 
to-date and progressive dealer not only hg 
no objection but makes it a rule to gite 
such receipts, there are still a large numbe 
of dealers who do not do so, and from whi 
salesmen tell us, many of these people woul 
be offended if they were asked to give; 
receipt, in the belief that this in some wy 
reflected on their honesty or integrity 
Why such an idea should prevail, eve 
among a small number of merchants, wi Ho 
are at a loss to understand because golf | 
business principle demands that a receipt io! 
given at all times for merchandise delivered, 
as this is an element of protection to both 
buyer and seller. Common sense and buwi- 
ness ethics should make it incumbent the 
every person delivering merchandise ¢e- 
mand a receipt from the recipient and every Mex 
man receiving merchandise should insist 
that his receipt for same be taken, 

It is evidence of the common honesty 
prevailing throughout our trade tha 
thousands and thousands of dollars worth 
of merchandise are handed out every dy 
without a receipt and few if any contro 
versies arise from the practice. Neverthe 
less, some controversies do occur, from tim 
to time, which are uncomfortable for th 
salesman, his house and his customer, até 
these could be easily avoided if the habit 
of giving receipts was general. We hat 
known of instances where salesmen fate 
died or disappeared after delivering mr 
chandise, and other instances, where th 
same thing has happened to the custome 
receiving the merchandise. As no receif 
had been given, the jewelry was not # 
counted for and controversies and even lav 
suits have resulted because one of the pat 
ties had no record of the delivery. Thet 
have been instances where defaulting sae 
men have made claim that missing ™* 
chandise was given to customers and the 
manufacturers relying on such claims, have 
demanded the goods from people who hat 
never received them. Had the retailers ® 
question always made a habit of givme* 
receipt, they could have insisted that he 




























































receipt be shown when the demand ” “y 
made, but this not being the practice ” nn 
was simply the question of the salesmas’ = 
word against their own. In other instan gl” al 
salesmen have delivered merchandise to ® ~ 
ployes of customers who have failed * ag 
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record it and sometimes failed to f 
















2 onl} innocence Mmmer 
it, and the customer has, in all mm ess 
fought a claim and gotten into 4 <a ‘ 8 
which could have been obviated ut 
ceipt for the merchandise been — 

San 
and given, ——— W. 
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Christie Co., 65 


lames Leys, of Leys, 
a member of the 


\gssau St., is serving as 
Grand Jury. 
Lee Bach, 
we Saturday on his 
oe tip to Paris. 
vim Paul S. Hardy, of the Hardy & Hayes 
wie (o, Pittsburgh, Pa. was at the Biltmore 
dM Hotel during the past week, on a buying trip 
» ai for his concern. 
wf Charles L. Kann, jeweler, 87 Nassau St., 
ity. ME who met with an accident at Long Branch, 
m iY J, on Aug. 27 last, is now at St. Francis 
wel Hospital, New York. 
aif Owing to the death of Morris Katz, father 
‘fect B.S. Katz, president of Katz & Ogush, 
red Me loc, 33 W. 60th St., both offices and fac- 
wiife tory of that establishment were closed all 
us May Thursday, Sept. 13. 
tha H The Merchants’ Association added 22 new 
de-Mmmembers to its list at the meeting of its 
very Meciecutive committee Monday, Sept. 10. In- 
sist Mcluded in the list is Le Roy Present, im- 
porter of diamonds, 170 Broadway. 
sty Charles G. Alford returned last week from 
tha #2 trip to his old fishing ground in Canada 
orth Mtelling wonderful tales of ‘the catches there 
day 0! trout up to four pounds weight. Cana- 
ntto- Mean waters lost half a thousand fish as a 
, seult of Mr. Alford’s visit. 
tim (Edward H. Hufnagel, Mt. Vernon, who 
the Nas recently re-elected president of the’ A. 
ad. J, A. with his family, returned Sat- 
habit ierday from a rest at Lake Champlain, where 
hav J has been since the convention enjoying 
have Meemplife with Vice-president Arthur Mansur. 
met f/ The %h National Exposition of Chemical 





527 Fifth 


return 


Ave., sailed last 
from a_ business 






¢ the Muustries is being held this week at the 
tome Me"id Central Palace, Lexington Ave., 46th 
eceift Ath St. Among the exhibitors are 
t a Meer & Co, Inc. Newark, N. J., who 
1 law Me booths Nos. 314 and 315 on the Mez- 
¢ pat Mine floor, 

Thee ME > Z. Flescher, watchmaker and dealer in 


sales "rican and Swiss watches, has moved 
me" 165 Fulton St. to 12 John St. He has 
od the Space on the fourth floor, where he 
, have ilcarry a full line of watchmakers’ tools 


o hat supplies and will carry on a general 
fers if atch fepairing business. 

ving *™ regular meeting of the Jewelers’ 24 
at Meet Club, New York, will be held at the 
d woe ms of the club, 15 Maiden Lane, today 
tice, “EP ednesday) at 3 p, xt, Routine business 





coma taken up but it is also expected that 
stants a 'al matters of importance will be dis- 
to em med and a full attendance is requested. 

iled "RE Stephen A. Frazier Co, is the name 
meme 2 concern that has been incorporated 
oct" the laws of the State of New York 
rover “Kage in the precious stone business. 
d 3 Ee are 500 shares of common stock and 
mae “Wve capital is $2,500. The incorpora- 
byt L. A. and W. V. Holley, and 
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Manufacturers’ Export Association has been 
postponed until Oct. 24, 25 and 26. The post- 
ponement is due to the absence from this 
country of many of the prominent members. 
The convention as usual will be held at the 
Waldorf-Astoria and will be devoted to the 
export and foreign trade situation. The 
sessions will be open to the public. 

The Illinois Watch Co., Springfield, II1., 
will exhibit its three-reel motion picture 
films of “The Story of a Watch” before the 
New York Watchmakers’ Society and the 
Horological Institute of America at the for- 
mer’s meeting room at the Turnhall, Lex- 
ington Ave. and &5th St., Oct. 25. The pic- 
ture is educational and instructive. All 
members of the trade are invited to attend. 

Attention of New York jewelers has been 
called to the Merchants’ Exhibit and Style 
Show which takes place at Stamford, Conn., 
under the auspices of the Stamford Chamber 
of Commerce, Sept. 29 and Oct. 1 and 2. 
The exhibitors at this show contemplate a 
window display in every line of business in 
the city for which valuable prizes will be 
awarded. Many of the jewelers are partici- 
pating in the affair and enlisting the inter- 
ests of their friends in New York city. Full 
information about this exhibit and style show 
can be obtained from Milton B. Goodkind, 
secretary of the Stamford Chamber of 
Commerce. 

The members of the Celluloid & Tortoise 
Shell Association, Inc., enjoyed the annual 
meeting and luncheon of the organization at 
the Hotel Pennsylvania, Thursday. During 
the course of the meal and the meeting, the 
general business situation was reviewed with 
reference to the celluloid and tortoise shell 
trade at the present time and conditions per- 
taining to the industry were considered and 
discussed at length. The association, which 
is composed of manufacturers of toilet ware, 
combs and optical goods, was organized for 
the purpose of developing the industry. The 
president is Jesse I. Rice, of Rice & Hoch- 
eter, and the secretary is Ilugo Wessler. 

A man, who gave his name as Frank 
Homer and his address as 92 Quincy St., 
srooklyn, was held for the grand jury in 
$5,000 bail when arraigned in the First Dis- 
trict Mangistrates’ Court last lriday. 
Homer, who is also known to the police 
as “Wiltsie.” is the man who visited the 
store of Wm. H. Enhaus & Son, 26 John 
St.. on Friday, Sept. 7, and attempted to 
steal a watch from a show case. After 
securing the watch he ran from the store. 
Sigmund Rosen, a watchmaker in the [tn- 
haus store, had seen the man take the watch 
and he started in pursuit. His cries of 
“stop thief” attracted a big crowd and 
Homer was captured by Officers Donald 
MacDonald and William O’Connor of the 
Old Slip Station. The watch was returned 
to the jewelers by some one who had picked 
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it up, the fugitive having dropped it as he 
ran. A second watch was reported missing. 
According to the police the man has a 
record. They say that he admitted that he 
has served two and one-half years in prison. 

A 14-year-old boy caused considerable ex- 
citement on Nassau St., between John and 
Fulton Sts., last Friday just before noon. 
The boy ran out of a store on Nassau St. 
with two clerks behind him, and it was 
thought that a jewelry robbery had been 
committed. He ran into the arms of Traffic 
Policeman William R. Funk. The youngster 
said he was not doing anything, but was 
taken back to the store, and there it was 
explained that a clerk had found the boy 
crouching under the grating over the side- 
walk vault in the cellar. “What are you 
doing there?” asked the policeman, after he 
had given his name. “The fellers get down 
there noon time,” said the boy with a grin, 
“and when the crowds gets thick they yell 
‘boo!’ and let out a squawk and it’s an awful 
lot of fun to see the girls and fellers jump 
up and run around and holler.’ When the 
big policeman and the clerks had stopped 
laughing the mischief-maker was gone. He 
apparently felt he had been excused for the 
day. 

David Prince, a watchmaker and jeweler, 
1571 Avenue A, between 83rd and &4th Sts., 
iad an unusual experience one day a short 
time ago, when a man came to his store. 
The man greeted Mr. Prince as if he were 
an old time friend and after asking him a 
nuniber of questions about his family and 
speaking about how much Mr. Prince's son 
had grown since he had last seen him, 
selected a ring and a silver pencil. After 
he had made his selection he suddenly dis- 
covered that he had no money with him and 
told the jeweler that he would take his pur- 
chases with him, go and get his money and 
return in a short time. The jeweler, how- 
ever, was suspicious, as he did not recog- 
nize the man as anyone whom he had ever 
seen. The jeweler suggested that the man 
leave the ring and pencil so that both could 
be nicely polished and ready for him when 
he returiied with his money. The visitor 
finally decided to follow the jeweler’s advice 
and has not returned. Mr. Prince is 
of the opinion that this is simply another 
scheme to try and swindle jewelers and 
warns other members to beware of the man. 
He is described as being tall and dark. 

Many changes have been made in the com- 
mittee list of the Merchants’ Association 
during the current year. Not only has the 
personnel of the committees been changed 
to a greater extent than has been usual in 
the past but new committees have been cre- 
ated. The revised committee list, corrected 
to Sept. 1, 1923, as it appears in the forth- 
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Mr. Retailer 


Discriminating jewelers have featured Solidarity 


Gold Cases for OVER THIRTY YEARS— 
Could any higher tribute be paid our product? 








Representative Watch Jobbers are Solidarity Jobbers 


SOLIDARITY WATCH CASE CO. 
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coming Year Book of the Merchants’ Asso- 
ciation will include the name of Harry C. 
Larter as a member of the membership 
committee. 

Herman F. Savell, formerly with S, Kra- 
mer, is leaving on a trip to the Coast. 

A tirst and final dividend of 9 3/10 per 
cent. has been paid to creditors of the 
Oriental Watch & Diamond Co., Inc. 

Irving Herman, of the firm of N. Herman 
& Son, 271 Grand St., announces his mar- 
riage to Miss Hannah R. Levy of New 
York city, on Sunday, Sept. 16. 

Platinum prices as far as the market 
quotations were concerned continued the 
same during the past week, soft platinum 
being again quoted at $116 per ounce; five 
per cent. iridio-platinum at $125, and 10 
per. cent iridio platinum at $134. These 
were not always the prices paid as refiners 
often quoted under the market for sales 
under certain conditions. The market 
stiffened, however, about the beginning of 
this week with larger demand and higher 
quotations by refiners, the nominal market 
price being reached in some _ instances. 
Palladium remained stable at about $80 to 
$81 per ounce and iridium at about $275 
per ounce. 

Samuel Gerst, who was formerly a dia- 
mond importer at 71 Nassau St., New York, 
p and who disappeared the latter part of Octo- 
ba 6ber, 1922, gave himself up to the District 

Attorney’s office last Wednesday and was 
iB held in $5,000 bail when arraigned before 
Judge Tally in the Court of General Ses- 
i sions, Part I, after pleading not guilty to a 
q charge of grand larceny. The case was 
‘ postponed for a week. It is alleged that 
Oe = Gerst, after calling on a number of diamond 
Fe merchants in October, 1922, and obtaining a 
Am = uantity of diamonds on memorandum, dis- 





i appeared. It is also alleged that he gave 
Am §=some bad checks. His name has been con- 
fm ‘tantly published by the Board in_ its 


“debtors who disappeared” column and a 
teward was offered for his arrest. He was 
indicted on Nov. 22, 1922, on a charge of 
grand larceny. 

Another robbery, the third in the Rich- 
we 60nd «Hill precinct last week, occurred 
mm tly Thursday when someone broke the 
mm late glass window of the Sussman jewelry 
mm ‘Wore at 11505 Jamaica Ave. and_ stole 
mm ‘ticles valued at $125. When asked for a 
fm ‘ort on the robbery detectives of the 
Richmond Hill station declared that although 

window had been broken nothing was 
stolen. They were of the opinion that the 
window was broken either by a thief who 
"as frightened away before he could get 
anything or by a stone sent flying through 
the air by an automobile as the tire picked 
it from the road. Nathan Sussman, pro- 
Mrietor of the store, however, tells a different 
‘ory. He is positive that the thief got away 
with pearls, watches and rings whose value 
¥a approximately $125. “That’s the third 
time I've been robbed on Jamaica Ave, in 

years,” he declared. “I’m going to take 
% this matter at the next meeting of the 
ichmond Hill Civic Association. The 
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police know better than to say nothing was 
stolen. I’m not blaming them, though. 
When one policeman has to cover from 110th 
to 125th St. what can they do?” 

The monthly meeting of the Jewelers’ 
Square Club of New York which was held 
Monday night, September 17, at the banquet 
hall of Schwartz’s Restaurant, 22 Dey St., 
was attended by 50 members and guests and 
was a most successful affair. A dinner was 
served and a musical program was enjoyed 
which had been furnished by Sam Bam- 
berger. George Hilsinger, president of the 
club, presided and routine business followed. 
It was decided to make the next meeting, 
Oct. 8, a gala event. Paul Heyer and 
Anthony May were elected to membership 
and the members were given an opportunity 
of seeing the new fellowcraft hats adopted 
by the committee. The speaker of the 
cvening was George Barnewall, state vice- 
president of the Second Masonic Club Dis- 
trict and president of the Bankers’ Square 
Club who highly praised the Jewelers’ 
Square Club and paid a glowing tribute to 
President Hilsinger. He also gave facts 
in regard to the meetings of the Bankers’ 
Square Club and its effect on the industry. 
Mr. Barnewall was thanked by B. Cohn 
for his interesting address, after which 
President Hilsinger announced that a joint 
meeting will be held in November at which 
the U. S. Army Square Club, the Bankers’ 
Square Club and the Jewelers’ Square Club 
would join. After the passing of a resolu- 
tion on the death of the late President Hard- 
ing and expressing sympathy to his widow, 
the meeting adjourned. 

The regular meeting of the Good and 
Welfare Committee of the National Jewel- 
ers Board of Trade was held at the head- 
quarters of the Board, 15 Maiden Lane, last 
Wednesday morning at 11 o’clock. The 
sessions continuing until well after 1 Pp. Mo., 
as there were a number of important mat- 
ters to be given consideration. Chairman 
Coffey who presided as usual, first intro- 
duced two representatives of the Better 
Business Bureau of New York. They ex- 
plained the work of their organization, told 
of the co-operation being received from dif- 
ferent industries in New York city and 
throughout the country and explained in 
some detail the work being done. After 
some discussion by members of the Good 
and Welfare Committee it was decided to 
give the matter further consideration later 
and if found advisable the Good and Wel- 
fare Committee will take the matter up with 
the board of directors of the Board. The 
committee then discussed misrepresentation 
in certain diamond advertising and the ques- 
tion of the proper standing of certain watch 
cases was also considered. Morris L. 
Ernst, of counsel for the committee, re- 
ported the decision of the Court of Special 
Sessions in the Aisenstein candlestick case, 
where a conviction was obtained for false 
stamping. This report will be found on an- 
other page of this issue. The proper mark- 
ing of certain emblem buttons, not made 
fully of gold, was also considered as were 
a number of other matters, 

A meeting of the board of directors of 
the National Jewelers Board of Trade was 
held last Thursday, at the headquarters of 
the Board, 15 Maiden Lane, New York, at 
which time 11 applications for membership 
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were approved, bringing the total member- 
ship to date to 1,485. President Niemeyer 
was authorized to appoint a committee of 
the Board to attend a conference to be held 
by the Joint Committee, on Trade Relations, 
today (Wednesday, Sept. 19), at the Cham- 
ber of Commerce, 65 Liberty St., at 10 a. m. 
A committee was appointed consisting of 
George A. Allsopp and P. J. Coffey to draft 
resolutions of respect, upon the death of 
Henry Ward, of Durand & Co., Newark, 
N. J., a member of the Board who died a 
short time ago. The board of directors 
adopted the following resolution upon the 
death of Morris Eisenstadt: “Resolved, That 
the members of this association do hereby 
express their utmost appreciation of the 
services, unselfishly rendered by him to the 
National Jewelers Board of Trade, and 
hereby give testimony to his patriotic at- 
tachment to the State and nation, his recti- 
tude in private life and his sterling business 
qualities. Resolved, That a copy of these 
resolutions be spread upon the records of 
the organization and that a copy be en- 
grossed and be presented to the bereaved 
family.” The members of the committee 
which framed the resolution consisted of 
William F. Juergens, Frank Milhenning and 
Albert Ellbogen. The resolutions are hand- 
somely bound and beautifully engrossed. 

East Houston St. was thrown into turmoil 
Monday evening, while two detectives 
searched tenements for a well-dressed thief 
who, at 5 o'clock, ran off with a quantity of 
jewelry from Samuel Finerow’s store, 178 
FE. Houston St., bowling over Mrs. Finerow 
and half a dozen pushcart peddlars in his 
flight. The robber first appeared at the 
store, where Mrs. Finerow was alone, at 3 
o’clock, and examined a diamond pin. He 
left, apparently: undecided. He came back 
at 5 o’clock, when hundreds of tenement 
dwellers were shopping at the many push- 
carts lining the’ curb. After Mrs. Finerow 
had handed over the pin, he asked to see 
rings. Mrs. Finerow took a tray containing 
five from a showcase, cautiously held four 
in her right hand and handed the other over 
for the man’s inspection. “Show me some 
more,” said he, holding pin and ring in his 
hand. As Mrs, Finerow reached into the 
case for another tray the thief snatched the 
four rings from her hand and ran out. She 
tried to follow, but her dress caught on a 
workbench and held her fast. When she 
freed herself, the robber was running up the 
block. The plunderer knocked down half a 
dozen peddlers who tried to stop him and 
darted into a tenement at 190 Orchard St., 
around the corner. Mrs, Finerow mean- 
while yelled for the police. Two patrol- 
men followed the fugitive into the house 
and. failing to find him, telephoned the 
Fifth St. Station for help. Inspector 
Coughlin and half a dozen detectives and 
the reserves were sent, but their search was 
without avail. 








New Enterprises. 





J. W. Cooke has opened a jewelry store 
in Centralia, Wash. 

J. T. Douglas has opened a jewelry shop 
at 363 Peachtree St., Atlanta, Ga. 

Emerson S. Boughton has opened a 
jewelry store at 9 Center St., Gloucester, 


Mass. 
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At last! A sample line of Class Rings and Pins, 
which is new in Design, right in Price, has Work- 
manship of the highest grade and Quality of Metal 
exactly as represented, is offered to the trade. 


Send for a selection of these New Class Goods so 
that you will make sure of securing the order from 
your local school. Our line was never shown be- 
fore, but you will want to see it again as it will have 
helped you to secure an order which you otherwise 
would have lost. 


By selling our Class Rings and Pins to the students 
vou not only satisfy them for the present, but you are 
actually laying the foundation for their future 
patronage. 


Delivery—Always On Time 


FRATERNITY EMBLEMS 


We also manufacture a line of Fraternity and Sor- 
ority Badges and Keys. When you have a call for 
anv of these Emblems send to us and we will supply 
your wants. 








We do Special Order Work and Repairing of every 
description. 


Our Two Completely Equipped “Service Shops” 
are at your disposal. 


Each Shop is under the personal supervision of a 
member of this firm. 
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M°CABE-MORRIS-CO. 


190 N.STATE ST.¢ 
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Bernard M. Shanley and his family have 
turned from their trip to Europe. 

Edmund Kohn and his family have re- 
tumed from their vacation in Maine. They 
visited Montreal and Quebec on their way 
home. Mr. Kohn is a member of the jewel- 
ry manufacturing concern of Kohn & Co, at 
(amp and Orchard Sts. 

C, J. Bioren has been visiting the trade 
in Philadelphia, Baltimore, Wilmington and 
Washington in the interest of his concern, 
Rioren Bros., manufacturing jewelers at 475 
Washington St. He will leave shortly for 
a trip through the New England States. 

Incorporation papers have been filed for 
the United States Cutlery Co., whose regis- 
tered office is at Mill and Main Sts., Bell- 
ville. The authorized capital stock is $300,- 
(0. The incorporators are Louis Speil- 
vgel, Miriam S. Klein and Samuel L. 
Diener. 

Newark raised more than its quota of 
$7000 for the American .Red Cross relief 
fund for the Japanese earthquake victims. 
Among the contributors were Mrs. Thomas 
Allsopp and Curtis R. Burnett, each of 
whom gave $25. The employes of the L. E. 
Waterman Co. gave $215. 

William I. Allsopp, of Allsopp & Son, 
Inc, manufacturing jewelers at 475 Wash- 
ington St., has been to New England on a 
combined business and pleasure trip. He 
called on the trade in Springfield and other 
places on the way to Bretton Woods, N. H., 
where he participated in the New England 
Jewelers’ Golf Tournament. On his way 
back he called on the trade in Boston. 

Mrs, Julian Leadbeater, 316 Mt. Prospect 
Ave, has announced the engagement of her 
daughter, Miss Frances Owston Verdenal, 
to Philip Osborne Hoag, son of Mr. and 
Mrs. Chester R. Hoag, of 373 Mt. Prospect 
Ave. Miss Verdenal formerly lived in Ma- 
jlewood and in Brookline, Mass. She at- 
tended Dana Hall at Wellesley, Mass. Mr. 
Hoag prepared for college at Montclair 
Academy and attended Cornell University. 
He is now connected with the Whitehead & 
Hoag Co. The wedding will take place soon 
after Christmas. 


































Detroit police Saturday night, after hav- 
M% received word from Cleveland of the 
robber y there of the Fraiberg Jewelry Co. 
* $20,000 in gems and money by two armed 
mel, put detectives watching all the boats, 
‘ams and auto routes from Cleveland. It 
‘said the job was the work of either To- 
ido or Detroit crooks and every effort to 
my them will be made if they get near 
this city, 
The entrance of Sol E. Sallan, cash jewel- 
‘, located for more than 10 years at Wood- 
ward Ave. and State St., into the instal- 
"ett jewelry field has caused a sensation 
" the jewelry trade here, Although Sallan 
— been in the instalment field two 
he is already building up a large 
due to intensive advertising and cen- 
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tral location. He probably pays more rent 
than any other jeweler in Detroit, being 
in the very heart of the city, in a six-story 
narrow building, niched into the corner of 
the great Hudson department store. The 
other instalment houses, on the eve of what 
promises to be Detroit’s greatest holiday sea- 
son, are using unlimited newspaper space to 
meet Sallan’s advertising. Sallan has al- 
ways been rated as a merchant of great 
wealth due to prudent methods in buying 
and selling. This causes all the more curi- 
osity as to why he decided to invade the in- 
stalment field. Sallan is using / dignified 
methods in his new advertising. 














A. L. Richey, retail jeweler of Pickway, 
O., made several personal calls on the trade 
last week while here on a vacation trip en 
route to Niagara Falls. 

William F. Ehmann, Elk St. jeweler, is 
remaining at Crystal Beach longer than 
usual this season, where he is supervising 
the construction of a large addition to his 
Summer home. 

Harry Hammil, Lockport, O.; Otto Siehl, 
Tonawanda, and Myron Kershaw, Perry, 
N. Y., were among the retail jewelers from 
nearby points who were in Buffalo last week 
buying for their Fall and holiday trade. 

Preparatory to the holding of the annual 
“blow-out” and election of officers next 
month, the board of directors of the Twenty- 
four Karat Club will meet on Friday at the 
Lafayette Hotel, when a time and place will 
be decided upon and other arrangements 
completed. 

Robbers who cracked the safe in the of- 
fices of Robins, Bladen & Robins, wholesale 
jewelers, 950 Main St., recently, did not ob- 
tain as much loot as was at first estimated. 
An inventory shows that $8,000 worth of 
merchandise is missing, mostly diamond and 
platinum jewelry, while they also carried 
away $10,000 in customers’ notes, which are 
not negotiable. 

John Lester Davison, pioneer Lockport, 
N. Y., jeweler, who retired some years ago, 
celebrated his 90th birthday at the home of 
his sister in that city on Sept. 8. Mr. Davi- 
son served his apprenticeship in the jewelry 
store of J. H. Helmer, at Little Falls, N. Y., 
later moving to Lockport. His store was lo- 
cated in the Hodge Opera House block, at 
that time the best building in town used for 
business purposes. 

Safe burglars entered the jewelry store 
of William Comerford, 43 Seneca St., early 
on the morning of Sept. 10, smashed the 
combination off the safe but left after taking 
only $20 from a cash register and some 
pieces of jewelry left for repair. The total 
value of the loot will not exceed $100. It 
is believed that the safecrackers were fright- 
ened away before they had an opportunity to 
break into the interior compartments of the 
safe, where the more valuable jewelry was 
kept. They gained entrance through a store 
next door which was being remodeled, then 
crawling over a roof and entering the 
jewelry store through an unfastened rear 
window. 
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EDITORIALS 
(Continued from page 106) 











As stated before, the universal practice 
of giving receipts for merchandise will act 
as a clear protection to both buyer and 
seller and incidentally, to the salesman or 
messenger by whom the articles are de- 
livered. There is no reason in the world 
why the practice of demanding and giving 
receipts should not be universal in the trade. 
It is true that this may run contrary to 
some of the older customs now followed 
by manufacturers with their customers but 
such customs and habits should be abrogated 
and wiped out in the interest of good busi- 
ness principles. No question of the honesty 
or integrity of the seller, the salesman or 
the customer is involved; it is simply a 
question of getting away from the old slip- 
shod business practices of the past and com- 
ing down to the proper business principles 
of distribution and merchandising which 
every progressive dealer and manufacturer 
should follow today. 











Winthrop F. Barden, jewelry salesman, 
was married last week to Mrs. Ethel Hollis. 

J. L. Sweet, of the R. F. Simmons Co., 
entertained the members of the Murray 
Men’s Club last Saturday at his farm. 

The home of Frank J. Ryder, a local 
manufacturing jeweler, was burglarized last 
week and a number of trinkets and a small 
amount of money stolen. 

The members of the winning baseball team 
of the Watson Co. were tendered a banquet 
last Tuesday evening at the Peacock Cafe. 
The Allen cup was awarded to the team. 

Stephen Culee, of the Bay State Optical 
Co., who was knocked down and badly 
shaken up by an automobile several weeks 
ago, is able to be back at the factory 
again. 

The fire department was called out last 
Monday morning for what was supposed to 
be a fire in the James Black building on S. 
Main St. It proved to be escaping steam in 
the L. G. Balfour shop. 

New England organizer Frank H. Mc- 
Carthy, of the American Federation of Labor 
announced Thursday of last week at a meet- 
ing held in Boston that the co-ordinated 
campaign of the federation with the Inter- 
national Jewelry Workers’ Union, Interna- 
tional Association of Machinists and Metal 
suffers, Platers and Brass and Silver Work- 
ers’ Union in the Attleboros and Providence 
was meeting with satisfactory results. 

S. M. Einstein, local manufacturing 
jeweler, has returned from a trip made 
through Germany, France, Switzerland and 
England. In regard to conditions he stated 
that Industrial Europe shows no signs of 
impending collapse. France will insist on 
Germany paying. England is interested in 
Germany’s future as fa manufacturing nation 
buying the raw products of English colonies. 
In one German jewelry factory in August, 
skilled workmen were being paid at the rate 
of $2.84 per week. 
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Sangamo Special and Bunn Special watches are 
adjusted to keep accurate time In this position, in 
which your watch is frequently carried. 





Ihe JangamoWpecial 


An unusually high-grade, thin model, 16 size movement, 
made especially for the railroader who desires an attrac- 
tive, durable and accurate timekeeper. 


A complete watch containing 23 selected ruby jewels. 
adjusted to 6 positions, temperature and isochronism. 


Circular furnished upon request 


ILLINOIS WATCH COMPANY - SPRINGFIELD 


Makers of Fine Watches 
For More than Half a Century 


— 
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Chicago Notes 





B. O. Hess, Chicago manager of the Frank 
Krementz Co., is making a trip through the 
northwest this week. 

N. Pian, Columbus Memorial building, re- 
turned recently with his family from a two 
weeks’ motor trip through Illinois. 

Mrs. W. P. Reichert, Canton, I1l., accom- 
panied her daughter to Chicago last week, 
to enroll her at the Lake Forest School. 

“Gus” Winter, of Krementz & Co., New- 
ark, called on the Chicago trade last week 
on his way to the middle west territory. 

P. Scharsig, representing the Kuehl Clock 
Co., left last week on a business trip through 
the east and will be gone for four weeks. 

L. A. Eppenstein, of the Illinois Watch 
Co. left recently for a six weeks’ trip to 
the east and a visit to the New York office. 

W. V. Bresman, of ‘the Sessions Clock 
Co, Kesner building, returned last week 
from a business trip through the northwest. 

F, C. Beckwith, of the Hamilton Watch 
Co, Lancaster, Pa., spent a few days here 
last week visiting with friends and attend- 
ing to business. 

I. Schwartz, Heyworth building, returned 
recently from a two weeks’ rest in Michigan, 
and after spending a few days here left on 
athree weeks’ business trip. 

Jack Willson, of the Bohm-Allen Co., 
Denver, Colo., accompanied by his bride, left 
Thursday for home after spending a couple 
of weeks in Chicago visiting. 

A. N. Davis, of Rabinowitz & Davis, 
Providence, called on the trade in Chicago 
last week on his way home from the middle 
west, where he spent several weeks. 

Oscar Lessing, Heyworth building, left for 
4 five weeks’ trip through the northwest, 
middle west and east, stopping off at the 
factories he represents for a- few days. 

Joe Frank, representing Sussfield, Lorsch 
& Schimmel, of New York, spent last week 
n Chicago calling on the trade on his way 
0 the large cities of the middle west. 

SD, McPherron, treasurer of the A. C. 
Becken Co., returned last Friday with his 
‘amily from Greenville, Ill, where he spent 
— of weeks visiting at his old home 
town, 

_tiarry Farquaharson, Heyworth building, 
“ctory representative, who returned recently 
“om a short trip through the southwest, 
aa” business conditions there as very 
to J. Kelly, Chicago manager of the 
« ers, Lunt & Bowlen Co,, made a short 
P through Illinois last week and reports 
MSS Zood in the territory visited. J. J. 
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Hackett returned last week from ‘the south. 

Elias Markens, of S. Wechter & Co., Capi- 
tol building, left Sunday on his final trip of 
the season for the Pacific Coast and the 
south. He expects to be gone for about 10 
weeks, 

Sam Stieglitz, a retail jeweler of Aber- 
deen, Wash., made his first visit to Chicago 
last week in 18 years. He spent his time in 
visiting the markets and renewing old ac- 
quaintances. 

Elmer F. Pflug, representing F. W. H. 
Schmidt, left last week on a trip through 
the east, and Wm. Schmidt, of this concern, 
also left on a trip through the south. Both 
expect to be gone for four weeks. 

Oliver B. Rystrom, representing the Saart 
Bros. Co., left last week for a trip to Cleve- 
land and the east. While in Cleveland, Mr. 
Rystrom will meet John Gray, of the home 
office, and will visit with him for a few days. 

Harry Rosenshield, Chicago manager for 
Hamilton & Hamilton, Jr., left to make an 
extended visit to the principal cities of the 
middle west. Harry H. Bloom, also of this 
concern, returned from a month’s trip to the 
northwest. 


C. C. Patton, retail jeweler of Cafion City, 
Col., spent several days in Chicago last week 
visiting the markets and. calling on friends 
on his way to the east, where he expects 
to remain for a short time selecting goods 
for the Fall. 

Ernest J. Samuelson, retail jeweler who 
has been located at 1120 Bryn Mawr Ave., 
has moved his store across the street to 
1125 Bryn Mawr Ave., where he is enjoy- 
ing better facilities in a larger and more 
modern store. 

A. L. Kramer, Heyworth building, has 
connected himself with Klebanoff & Gross- 
man, New York, manufacturers of mount- 
ings, whom he represents in the middle west 
in conjunction with the other lines he car- 
ries in that territory. 

The Pritchard Jewelry Works, which has 
been located at 4206 Broadway for several 
years, moved last week to 827 Irving Park 
Blvd., just two blocks south of its old 
location, where it has been able to secure 
much larger quarters. 

E. T. Williams, Michigan representative 
for Despres, Bridges & Noel, is confined to 
his home at LaGrange, on account of a 
severe attack of neuritis. Mr. Williams was 
stricken while out on his territory and was 
compelled to return to his home. 

M. Burgy, of Los Angeles, is spending a 
couple of weeks in Chicago visiting his many 
friends in the trade. Up until a couple of 
years ago Mr. Burgy conducted a retail 
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store on W. 55th St., and went to California 
for his health, which has greatly improved. 

Friends of Leon Gross, of the Gross Mfg. 
-Co., and the Knickerbocker Silver Co., will 
be pleased to learn that he is now able to 


be up and around again. Mr. Gross was 
taken ill at Portland, several weeks agk 
and was operated upon for ulcers. of 

stomach, ‘| 


A. C. Becken, Sr., accompanied by Mrs, 
Becken and their daughter, returned to Chi- 
cago last week from Indianapolis. They 
spent a month there waiting for Miss Beck¢a 
to recuperate from an appendicitis operation; 
She was stricken while they were on theit 
way to Covington, Va., and had to be op- 
erated upon immediately. un 

At the Austin Merchants’ Exposition held 
in that suburb of Chicago last week, Jensen 
& Co., 5630 W. Madison St., donated 18 
prizes to the baby show, including three 
small diamond rings which were offered as 
the capital prizes. They also presented a 
string of pearls to the exposition bride and 
gained considerable publicity through this en- 
terprising effort. 

The Associated Silver Co., of this city, 
received word last Thursday that the com- 
pany’s representative, W. E. Crosier, 1627 
Bentalon St., Baltimore, was killed in an 
automobile accident at Danville, Va., Sept. 
10. Mr. Crosier represented this company 
in Delaware, Maryland, Virginia, West Vir- 
ginia and District of Columbia. He had 
successfully represented the concern for 
some time and through his pleasing per- 
sonality was very popular in the trade. 

Among the many visitors in Chicago last 
week calling on the markets were: C. P. 
Thompson, of Russell & Thompson, Jack- 
sonville, Ill.; J. Joseph, of S. Joseph & Sons, 
Des Moines, Ia.; W. E. Mount, Pueblo, 
Colo.; E. B. Hall and wife, Springfield, 
Mo.; Fred Moltz, Vail Jewelry Co., Val- 
paraiso, Ind.; S. A. Asquith, of S. A. As- 
quith & Bro., Waterloo, Ia.; J. C. Klaholt, 
of the J. C. Klaholt Co., Springfield, II. ; 
H. M. Huff, of the Jewel Shop, Gary, Ind. ; 
John Dwyer, Chisholm, Minn.; J. C. Rum- 
melle, J. C. Rummelle & Co., Manitowoc, 
Wis.; E. W. Ledman, S. E. Ledman & Son, 
Louisville, Ky.; A. C. Hatfield, Flint, Mich. ; 
H. E. Kirchoff, Peoria, Ill.; Chas. Horrell, 
Terre Haute, Ind.; F. R. Casebeer, Terre 
Haute, Ind.; Oscar Kay, of the John Bol- 
land Jewelry Co., St. Louis, Mo.; L. Bondy, 
Davenport, Ia. 

F. J. Kluth, jewelry and silverware buyer 
for The Fair, left Sunday for New York 
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You Can Sell 
More Diamonds 
HY should not the sale of 


diamonds increase just as 
rapidly and extensively as the sale 
of automobiles or talking machines? 


The retail jeweler’s competition is 
not other jewelers. It comes from 
the dealers in other luxury articles. 


Many of our customers tell us we 
have been greatly helpful to them 
in building up their diamond business. 


Perhaps we could help you. 


STEIN & ELLBOGEN CO. 


31 North State Street 
Chicago 
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Sava\, Xd /)\ 
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and the east and will spend about 10 days 
looking over the markets. 

Max Kling, of the M. H. Kling Co. 
Newark, N. J., was in Chicago last week 
calling on the trade and visiting with friends. 

Mrs. K. E. Lookabaugh, 1414 Morse Ave., 
is spending three weeks visiting at her old 
home in Virginia, and calling on old friends. 

G. Fred Perry, of the Ford-Perry Co., re- 
turned Saturday from Providence, where he 
spent a couple of weeks at the factory visit- 
ing and attending to business. 

The trial of Norton Zimmerman, diamond 
setter, which came up on Tuesday, Sept. 11, 
has been postponed until Oct. 2. Zimmer- 
man was arrested several weeks ago when 
he admitted he had stolen diamond jewelry 
from his employer, D. J. Fried, Columbus 
Memorial building. 

A final report of the Japanese Relief Fund 
raised through the Chicago Jewelers’ As- 
sociation shows that the quota of.$5,000 was 
exceeded by several hundreds of dollars. 
One of the groups that had a good showing 
was that of the manufacturers’ representa- 
tives, which raised $239 among 48 repre- 
sentatives. 

Congratulations were extended to Miss 
Ethel Octava Larsen, of the Norris, Alister- 
Ball Co., upon her marriage to Douglas 
Wright, which took place on Wednesday, 
Sept. 12, at the home of the bride’s parents. 
Miss Larsen is well known to the trade as 
she has been connected with this concern 
for several years. The happy couple are 
spending several weeks touring around the 
country, and the bride will resume her duties 
with Norris, Alister-Ball Co. after Oct. 1. 

The Keystone Co., Inc.,.is the name of a 
new installment jewelry and clothing con- 
gem that is in course of incorporation under 
the State law of Illinois. The capital stock 
to be $20,000, with $10,000 to be paid in at 
the start. The principal partners in this 
new concern are Leo H. Rubens, president, 

who formerly was in the pawnbroking busi- 

mess in this city, up until two years ago 
when he entered the wholesale shoe business. 

Mitchell M. Schaffer, vice-president, for- 

metly was employed as bookkeeper for 

Swarts & Co. 








‘ News Gleanings. 





1. J. Betters, Pittsfield, Mass., recently 
suffered the loss of several articles of jew- 
try and watches when the show window in 
hig store was smashed. 

Burglars entered the Bubar jewelry store 
it Roseburg, Ore., recently and took articles 
talued at about $200. The iron bars over 
the back door had been pried open. 

tson S. Boughton, who has been con- 
meted with the jewelry business for the past 

years, has .opened a jewelry store at 9 

er St., Gloucester, Mass., where he has 
® display a fine line of jewelry. 

\. N. George, a jeweler at Sonora, Cal., 
ad city recorder, has been appointed by the 

ard of supervisors to fill the unexpired 
ltfm-of.the Justice of the Peace of the 

ist Township, due to the resignation of 
M. Wilzinski. 
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TRADE CONDITIONS 


Local retail jewelers of Evansville report that 
their trade for the past several weeks has been 
fairly active and that in fact they have no room to 
complain. They say that their sales for September 
have been considerably larger up to this time than 
for the corresponding period of last year. Collections 
are holding up well and general trade conditions 
continue to improve a “great, deal. Indications at 
this time point to a very live business the balance 
of the year. The various manufacturing plants in 
Evansville are being operated on steady time and 
there are now practically no unemployed men in the 
city. Reports from the cities and towns in south- 
ern Indiana, southern Illinois and western and 
northern Kentucky are to the effect that trade con- 
ditions for this season of the year have been quite 


satisfactory and that they are looking for trade to’ 


continue good the balance of the year. The 
farmers in this section are in a better frame of 
mind than they were this time last year, although 
prices for farm products are far from being what 
the farmers would like to have them. The whole- 
sale jewelers of Evansville regard the trade outlook 
as very good and say in their opinion there is going 
to a good holiday trade. 


William Artes, of the Charles F. Artes 
Co., Inc., has returned from a business and 
pleasure visit at New Harmony, Ind. 

Local queensware and glassware dealers 
say that their Summer trade was very good 
and that Fall business has started in a 
way that leads them to believe that they will 
have plenty to do the remainder of the year. 

The retail and wholesale jewelers of 
Evansville took a leading part in the Red 
Cross drive here to raise money for the re- 
lief of stricken Japan. The quota of the city 
of Evansville and county of Vanderburgh 
was placed at $10,000 and this was easily 
raised. 

The merchants of Evansville have decided 
not to give an exposition this year as they 
have done in several years past. The retail 
and wholesale jewelers have always assisted 
in the giving of these expositions and the 
events have always been the means of bring- 
ing many visitors and shoppers to the city. 

Peter Hebner, retail jeweler at Boonville, 
Ind., was a business visitor in Evansville a 
few days ago and reported that trade condi- 
tions had been all right in his part of the 
State. He said that when the coal mines in 
Boonville started running on full time again 
that he expected a big improvement in 
business. 

Theodore Bitterman, of Bitterman Bros., 
retail jewelers of 204-206 Main St., has 
purchased a number of valuable Wabash 
river pearls during the past season. Mr. 
Bitterman has been buying Wabash River 
pearls for many years past and many of the 
pearls purchased by him have found their 
way to Paris and not a few of the Wabash 
River pearls have been worn by the royalty 
of Europe. 

T. C. Bayse, retail jeweler at Rockport, 
Ind., reports trade conditions in that part of 
the State all right. The farmers of his 
county (Spencer) have raised a large crop 
of tobacco this year and since the growers 
have gone into the Dark Tobacco Growers’ 
Co-operative Association they are assured of 
a good price this year.. This is the same 
association that controls the dark tobacco 
market in western and northern Kentucky 
and farmers of both Indiana and Kentucky 
will receive several million dollars for their 
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tobacco this year and this money thrown into 
the channels of trade is going to be a great 
help to the retail jewelers and in fact,'‘mer- 
chants in many other lines. ’ 











The Walker Jewelry & Loan Co. held an 
auction during the last week. 

E. C. Zerwick, of the E. H. Kortkamp 
Jewelry Co., recently returned from a‘three 
weeks’ vacation and touring trip in Michi- 
gan. 

Charles Wellsmueller, traveler in Kansas 
and Oklahoma for the Bauman-Massa 
Jewelry Co., returned after a six weeks’ 
trip. 

Harry Kaye, salesman for the Jno, Bol- 
land Jewelry Co. who has been ill for the 
past five weeks, returned to the store Tues- 
day, Sept. 11. A 

J. C. Washinka, traveler for the ‘Hoyt 
Jewelry Co., will return from Texas to St. 
Louis about the 15th of this month for the 
first time since May, ' 

Joseph Auer, R. E. Huesgin and Joseph 
N. Arnold, salesman for the Bauman-Massa 
Jewelry Co., departed Saturday Sept. 15 for 
a fishing trip in the Ozarks. 

J. M. Terry, Eldorado, Tex.; W. Small, 
of the Arnold Jewelry Co., Pine Bluff, Ark., 
and Mr. and Mrs. Samuel Small, Nashville, 
Tenn., were visitors at the Bauman-Massa 
Jewelry Co. during the past week. ., 

Mr. Bauman, of the Bauman-Massa 
Jewelry Co., reports that the business of 
August, 1923, is 50 per cent. greater than 
the August of 1922. Both the retailers and 
the wholesalers say that business is begin- 
ning to boom. 

C. H. King, vice-president of the Mermod, 
Jaccard-King Jewelry Co., returned Thurs- 
day, Sept. 13, after a long stay in Michigan. 
M. L. Wilkinson, president of the same com- 
pany, recently returned from a trip abroad. 
He spent three months in France. 

George J. Hess, president of the Hess & 
Culbertson Jewelry Co., has returned’ from 
Providence, R. I., after a two weeks’ visit. 
Emil Niehaus, in the watch department of 
the same company, is again at his) post, 
thoroughly tanned after three weeks on the 
Pacific Coast, 

J. Moir, floor manager of Jaccard’s, re- 
cently returned from a two weeks”: rest. 
S. T. Johnson, of the same company, i8 back 
after a month’s trip to Denver, ’ Colo. 
Mrs. H. A. Kurtzborn, wife of H. A. Kurtz- 
born, salesman for Jaccard’s, has gone to 
Germany, where she will spend the remainder 
of the year. 

The E. H. Kortkamp Jewelry Co. is’ dis- 
playing in its window a special trophymade 
for the Flying Club of St. Louis. The tro- 
phy has a sterling silver aeroplane, which is 
an exact reproduction of an actual aeroplane, 
mounted over a reproduction of the United 
States in sterling silver, with St. Louis de- 
picted as the areo crossroads of America. 
The work on this trophy is unusually well 
done and was made in the shop of the.E, H. 
Kortkamp Jewelry Co. This sterling silver 
trophy. will be given as. first prize in the 
popular Curtiss J. N. type plane race to be 
held Oct. 1 at the aeromeet in St..Louis. 
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A, L. Wagner, of the Wagner Mfg. Co., of 
New York, visited Milwaukee and called on 
the trade. 

Jack R. Montgomery, of the Reliance Sil- 
ver Co., is sending in some very encourag- 
ing reports from northern Wisconsin, where 
he is now traveling. 

J. P. Wood, formerly assistant manager 
of the Northern Optical Co., and later su- 
perintendent of the Riggs Optical Co., has 
purchased a partnership in the J. W. Arny 
Co, of Green Bay, Wis. 

The annual outing of the E. H. Warnke 
Co, was held Sept. 8 and 9 at Lake Howett, 
Mukwonago, Wis. Everyone connected 
with this well-known establishment partici- 
pated in the happy event and reported hav- 
ing had a fine time. 

A string of pearls valued at $50,000 has 
been supplied by the Bunde & Upmeyer Co. 
for the adornment of the Style Queen at the 
Milwaukee 1923 Million Dollar Style Show. 
The queen is Miss Loraine Karnopp, who 
was chosen for the part by a citywide con- 
test conducted by one of the newspapers. 

The younger jewelers will be represented 
ina party of 400 Milwaukee business men, 
members of the Junior Association of Com- 
merce, who will carry the gospel of “Mil- 
waukee First” to 17 towns and hundreds of 
outlying farms in southern Wisconsin by 
means of the annual booster trip to be made 
in motor cars on Sept. 29 and 30. Over 100 
cats are expected to compose the cavalcade. 

0. L. Glahn, manager of the National 
Jewelers’ Supply Co., has returned from a 
three weeks’ business trip to northwestern 

Wisconsin. Mr. Glahn reports a splendid 
business outlook for that part of the State. 

Farm crops are bounteous and easily dis- 

posed of, he says. The most encouraging 

thing he found, however, was the spirit of 
enthusiasm prevailing among business men 
of all kinds, including the jewelers. 

Samuel Dalin, of the Dalin Jewelry Co., 

West Allis, has returned from the conven- 

tion of the American National Retail Jewel- 

tts’ Association at Providence, R. I., and 

(ports a very interesting and instructive 

time, While in the east Mr. Dalin visited 

the Gorham factory, the Ostby & Barton 

factory, and several other plants, making a 

selection of the latest in rings, wrist watches 

ad other articles for the holiday trade. 


George Plummer, of the J. E. Evans 
ewelry store, Platteville, Wis., died at Roch- 
tet, Minn., where he had gone for treat- 
ment. Mr. Plummer had been ill since re- 
luming from army service with a disease 
tet baffled the best physicians of the coun- 
ty. He was well known to the jewelry 
ade as a man of courteous and pleasing 
manner. The business houses of the city 
"tte closed during the funeral services. 
: er Hobbs, Boston, who was for- 
: engaged in the jewelry business at 
md du Lac, returned to that city for a 
Visit while attending the national G. 
\ encampment at Milwaukee last ‘week. 
. Hobbs, now 81 years of age, had not 
tt his old home for 50 years and was quite 
} at the remarkable improvements 
m the city during that time. Only 
the downtown buildings were recog- 
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nized by the pioneer jeweler as familiar 
landmarks, 

Quite a number of Wisconsin jewelers 
visited Milwaukee on business and pleasure 
trips during the past week. Among the firms 
whose representatives called upon business 
friends in the city were Schneider Bros., 


Burlington; Gottfredsen & Nicoll, Kenosha; . 


F. M. Karst, Racine; E. Starkey, Water- 
ford; E. J. McGraw, Hilbert; Estberg & 
Sons, Waukesha; Percy Hatch, Ocono- 
mowoc; Eugene Doering, Waterloo; Ray C. 
Millington, Plainfield; B. Panik, Cudahy, 
and Rudolf Kaempf, Port Washington. 

At Stevens Point, Wis., jewelers have 
joined with other retail merchants in observ- 
ing a uniform 6 o'clock closing hour for 
the Winter months. Places of business will 
be kept open until 9 o’clock on Saturday 
evenings, as a special accommodation to 
such trade as finds it inconvenient to do 
business during the daylight hours. During 
the Summer months mutual satisfaction was 
derived out of the uniform 5 o’clock clos- 
ing hour, which gave dealers and proprietors 
more opportunity to be out in the open. 

Milwaukee jewelers are pleased at the 
stability shown in local industries by the 
statistics of the employment bureaus. While 
the records show a slight reduction in the 
number of men employed during the first 
week in September as opposed to the first 
week in August, authorities explain that this 
is merely an indication that industry has 
reached its peak, most of the reductions be- 
ing of a seasonal nature. The general in- 
dustrial outlook in the city is considered 
very favorable for all kinds of business. 

In the window of the Salick Jewelry Co., 
Watertown, Wis., two cups, given to the 
Soslings team for winning the inter-county 
league pennant, are on display. The two 
cups are placed on black velvet against an 
appropriate background. A _ suitable card 
designates the ownership of the two cups. 
One is the trophy presented by the Salick 
Jewelry Co. to the league, to be given to the 
pennant winners, and the other is from 
Gosling fans, who showed their appreciation 
of the efforts of the local team in winning 
the pennant. 

A complete course in advertising and mer- 
chandising methods, consisting of 17 weekly 
lectures, has been planned by the advertising 
council of the Milwaukee Junior Association 
of Commerce, which includes many of the 
younger jewelers in its membership. The 
course, as it is planned, will include talks 
by prominent authorities on such subjects 
of general interest to all departments of the 
retail business as merchandising, copy writ- 
ing and preparation, campaign directing, 
mechanical production, and its mediums, mail 
advertising, and other aspects of advertising. 
Such well known authorities as Prof. E. H. 
Gardner of the University of Wisconsin, and 
Homer J. Buckley, Chicago specialist in 
mailing campaigns, together with local ex- 
perts will address the classes, which are ex- 
pected to total about 200 young business men. 

A plan that should be of value to jewelers 
as well as other retailers is being fostered 
by Hugh G. Corbett, secretary of the Ap- 
pleton Chamber of Commerce. Mr. Corbett 
seeks to develop retailing in Wisconsin on 
an extensive scale through the co-operation 
of the extension division of the University 
of Wisconsin, which already has done a 
large amount of service, especially in cost 
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and sales research and institute work. It is 
believed that the facilities of the division 
will enable it to carry out a program as 
great in scope as a State retail bureau, es- 
tablished under a State Chamber of Com- 
merce, such as was originally planned by 
the backers of the idea, could. The plan 
includes service to the retailers by means of 
making trade surveys, studying cost systems, 
organizing co-operative bargain events and 
industrial exhibits, and helping communities 
build up attractive trade realms. Mr. Cor- 
bett found great opportunity for furthering 
his plan at the recent national school for 
commercial secretaries at Northwestern Uni- 
versity, Evanston, Ill., where he served as 
an instructor, conducting the retail seminary. 
A similar plan is said to have been very 
successful in Pennsylvania. 

Many progressive jewelers joined hands 
with other retail merchants in making the 
large number of Dollar Day sales events 
held throughout the State of Wisconsin dur- 
ing the past weeks, a decided success. Re- 
ports from many cities where the sales were 
held indicate that the event is getting to 
be an institution that grows bigger and bet- 
ter each year. The organized merchants 
have learned by repeated experience the va- 
rious methods that obtain in drawing large 
crowds of customers. 














TRADE CONDITIONS 


Proportionately, the retailers in Indianapolis 
fared better this week than the distributors. The 
annual Indian State fair was a drawing card that 
brought thousands of dollars into the city and the 
trade benefitted more than in previous years. Some 
dealers say the automobile has been responsible for 
larger State fair crowds during the last few years. 
It is possible for the out-of-town visitor to come 
and go almost as he pleases. It was noticed also 
this year that the crowd appeared to have more 
money to spend than last year. This, doubtless, 
is due to improved economic conditions. Certain it 
is, the retail trade here did a big business. For the 
most part special inducements were offered visitors. 
The trade took an active part in “Courtesy Week” 
so called because everybody was asked to remem- 
ber the visitors were not as familiar with the city 
as the “‘natives’”’ and to spare no pains to direct 
and take care of the crowds. Special window dis- 
plays were shown by many bearing out the courtesy 
idea. Salesmen returning this week-end report con- 
ditions out in the State as fair. In the agricultural 
districts trade seems to be improving as the corn 
harvest draws nearer. There is an impression that 
farmers will have considerable ready cash when 
the crop is sold and dealers are buying more 
readily. The larger industrial cities also report 
plenty of work and retail business good. 


Charles B. Dyer, head of the jewelry 
company here that bears his name, has been 
named as a candidate for a director on one 
of the two tickets of the Indianapoils Ro- 
tary Club. The election is to be held Oct, 2. 
Mr. Dyers has been an active worker in 
Rotary for several years, and is the only 
one connected with the trade honored by 
nomination this year. 

A. C. Becken, president of the A. C. 
Becken Co., wholesale dealers and importers 
of jewelry, Chicago, was in Indianapolis 
recently. He had been with his daughter, 
who was being operated on at a hospital 
here. While waiting her recovery he mo- 
tored to Lebanon and visited the H. A. 
McDaniel jewelry store, and Mr. McDaniel’s 
home in the Brown-McDaniel apartments. 
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The Classic Mother-of-Pearl Handle—Price $25.00 


Beautiful Gifts 


The certainty of the appeal of a 
W oman—makes 
it a gift your most cautious cus- 
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Eisemann Fans for years have 
held the fore—not for design and 
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for their wide range in price. 
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Announcement 


——— 














We beg to inform our friends and patrons of the 
opening of our CHICAGO branch which will be 
in charge of our Western representative, Mr. PAu 
A. HOLLWEG. 


We will have on display a full and complete line 
of our products such as JEWELERS’ boxes, cases, 
trays, window displays, flannel silverware rolls and 
bags, findings, etc. 


We extend to you an invitation to visit our display 


rooms when in CHICAGO. 











Wolfsheim & Sachs 


35 Maiden Lane, New York 
29 E. MADISON ST. 


HEYWORTH BLDG. Pesce 
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MONEY MAKES MONEY 


Modern Mercantile Co., Inc. 
299 Broadway New York 


We purchase High Grade Business Notes and 
Trade Acceptances. Will make advances of 
your outstanding accounts without disturbing 
the relationship with your customers. 


Telephone Worth 7392 


Specializing to K. KORONES 
the Jewelry Trade — 














PEARL AND BEAD STRINGING 


Pearls and Beads Matched for Lengthening. 
Restringing—on Silk, .25 and .3S—on Wire, .35 and 
Knot Between Pearls, $1.50 per string 
Special Prices to Jobbers and Importers 
Work called for and delivered. Mail orders returned in 24 hows. 


© Nasa St LA VIE PEARL CO. canis 


New York 
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J. D. Watd, of Washington, Ind., and 
Charles F. Cross, Gadsden, Ala., were in 
Cincinnati last week. 

Charles W. Schoenig, formerly with Klein 
Bros, Co., 906 Andrews building, is no 
longer with that concern, 

Just before he started on his Fall trip, 
Samuel R. Young, president of the Richter 
& Phillips Co., entertained J. P. Hagel, Sey- 
mour, Ind. 

John R. Gray, sales manager for Saart 
Bros. Co., of Attleboro, Mass., is making a 
short trip through the middle west with 
Mr. Rystrom who is the representative for 
the concern in the middle western territory. 
Mr. Gray is paying a friendly visit to the 
trade and studying conditions for future 
business. 

Cincinnati is making up its quota in the 
Red Cross campaign for Japanese relief and 
jewelers are assuming their part. Among 
the contributors thus far announced are: 
Fred G. Gruen and George J. Gruen, $50 
each; the Frank Herschede Co. and the E. 
& J. Swigart Co., $25 each; Schumer Bros. 
Co., $10. Other names are to be announced 
later by the local headquarters. 

Fred Pieper, Jr., son of F. A. Pieper, 
jeweler of Covington, Ky., was the first de- 
positor at the opening of the new Liberty 
National Bank at 6th St. and Madison Ave., 
Covington, last week. The new bank is the 
lat word in banking institutions and cost 
in the neighborhood of $250,000, immediately 
adjoining the new Liberty Theater which 
was erected by men interested in the bank. 
Mr. Pieper is on the board of directors. 

Albert Greenwald, jeweler in the Emery 
Arcade, thinks well of Cincinnati real estate, 
as he bought an apartment building at the 
corner of Baymiller St. and Cedar Alley 
when it was offered at auction by the sheriff 
last week, The property was appraised at 
$30,000, and Greenwald succeeded in getting 
it for $29,050. The property was offered by 
the sheriff because of suit brought by E. L. 
Raisbeck against Freeman C. Ludlow on a 
mortgage, 

The Jewelers’ team in the Hamilton 
County Bowling League was off to a good 
‘tart on their bowling season, as the team 
won two out of three games from the New- 
port Karpfs. The latter is the most inter- 
tsting of all quintets in the league, being 
composed of men well along in life. In fact, 
the Karpfs have been bowling together for 
4 years, and when they win as many as 
‘wo games from any one team during the 
night, the celebration that follows is of a 
Joyous nature, 

The Cuban Government can practically 
order its designer to strike off a diamond- 
tudded gold medal that is to be presented 
0 Adolfo Luque, premier pitcher of the Na- 
tional League, when he wins his 25th vic- 
lory for the Cincinnati “Reds.” A diamond- 
studded medal was promised Luque if he 
aa 25 games, and he registered his 23rd 
will 6 the present week. He undoubtedly 
ad hang more. He is the most promi- 
mc an in the United States and will be 
~ tan Ae royal reception when he reaches 

or the Winter. 
\ horseshoe pitching tournament held last 














aturday on the premises of the Herschede 
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Hall Clock Co. resulted in a complete vic- 
tory for the clockmakers. Competing with 
a quartet of Herschede men were teams of 
the Butler Piano Co. and the Rehbun Last 
Co. At the outset the Herschede team won 
six out of eight from the Butler team, and 
then six out of nine from the Rehbun com- 
pany, giving them a double victory on the 
day. The first set was comparatively easy, 
but they had to extend themselves in the last 
set, the contest being carried to nine games. 
The two losers then fought it out with the 
Butler company, taking second honors. The 
teams were as follows: Herschede—R. 
‘Sturgis, N. Harffman, J. Pepton and A, L. 


Alban. Rehbun—F. Bridge, C. Gress, H. 
Wiggers and O. P. Ruff. Butler—J. 
Wernke, George Pfennig, S. Wohrmeyer 


and H. Kruger. 


Another good-will trip is being planned 
by the Chamber of Commerce of Cincin- 
nati through the Appalachian chain of moun- 
tains, such as was taken earlier in the year 
with good results. The good-will tour took 
in cities in Virginia, West Virginia, Ken- 
tucky and Tennessee and assisted materially 
in causing a number of small-town mer- 
chants to do their buying in the “Queen 
City.” President D. C. Keller, of the Cham- 
ber of Commerce, has issued a call for busi- 
ness men to discuss the trip and it is proba- 
ble that committees will be selected to map 
out a course to be taken. If taken, the trip 
will be in the early part of November and 
will be just in time for the holiday season. 
On the last tour representatives of the Gruen 
Watch Co., Wallenstein, Mayer & Co., Rich- 
ter & Phillips Co. and other jewelry concerns 
were on the train, and they reported a num- 
ber of new orders when returning to Cin- 
In his letter sent out this week, 
President Keller said, in part: “Trade trips 
and more trade trips, backed up with good 
values, energetic salesmen and advertising, 
makes for prosperous business.” One sug- 
gestion already made is that instead of a 
special train as was used before, the business 
men travel to the various towns and cities 
by automobile. 








Business Troubles 


Ludwig & Sons, Eau Claire, Wis., are re- 
ported to be in the hands of receivers. 

The Neble & Overholt Co., Omaha, Nebr., 
has made an assignment for the benefit of 
creditors. 

R. W. Meyers, Stockton, Cal., has executed 
an assignment for the benefit of creditors to 
A. V. Davidson. The assets are reported to 
be about $2,000 and the liabilities about 
$4,000. 











When an express company, after wrong- 
fully delivering a c. 0. d. shipment without 
collecting the money due, pays the shipper 
and takes. his assignment, it may sue the 
consignee in its own name. It may recover 
the property if that right is promptly exer- 
cised, or it may waive that and sue for the 
value, The consignee is bound by the con- 
tents of the papers connected with the ship- 
ment to know that possession obtained by 
him without making the payment is wrong- 
ful possession, and it is immaterial that it 
was delivered without demanding payment. 
(Texas. 252 S. W. Rep. 486.) 
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F, E, Curtis, Kemmerer, Wyo., was a lo- 
cal visitor last week. 

R. E. Peters, of the Barnett & Weiss Co., 
has gone to Rock Springs, Wyo., on a per- 
sonal business trip. 

State Senator John W. Peters, of Brig- 
ham City, has been made a trustee of the 
U. A. C, of Logan. 

Ernest N. Webb, Lehi jeweler and op- 
tometrist, has returned from a 10-days’ va- 
cation at Rock Creek Lakes, Utah, a very 
beautiful mountain region. 

The Security Jewelers, 176 Main St., are 
closing out. This firm has been established 
at its present location for several years. It 
is owned by Goldstein Bros. 

L. G. Jones, of the Columbian Optical Co., 
has resigned and is now in California. He 
has been with the company five years. A 
successor has not been named yet. 

Ferra Decker, of the Decker Jewelry Co., 
and two of his daughters have gone to the 
Coast, where they will spend the Winter. 
A trip will also be made to the Hawaiian 
Islands. 

J. S. Lewis, well-known Ogden jeweler 
who has been dangerously ill for so long, 
was here for the first time last week, look- 
ing up old friends, who were glad to see that 
he had recovered. 

An employe of the Western Optical Co. 
was severely burned last week when his 
clothes came in contact with a gas flame, 
burning him to such an extent that he was 
taken to the hospital. 

\Visitors of recent date include: Joseph T. 
Brennan, Buss-Linthicum-Thorson, Ince., 
Chicago and New York; Lewis Roth, Wil- 
liam Vulcan & Co., New York; A. R. Hig- 
bee, Higbee & Dorrer, Inc., Los Angeles, 
Cal.; James J. Gilbert, Alphonse Jeddis Co., 
San Francisco, Cal.; Fred W. Radcliffe, M. 
A. Mead & Co., Chicago; Max Marcus, 
Sproehnle & Co., Chicago, Ill.; Philip M. 
Silverstein, Morris Kaplan & Son; T. H. 
Agate, Bonner Mfg. Co., New York; Nat 
R. Hirschhorn, representing J. Gottlieb, 
New York; J. Hirschon, Gold Seal Jewel- 
ers, New York; J. H. Spiro, San Francisco, 
Cal., and Will S. Abrams, representing Ben- 
jamin Lazrus, New York. 

R. E. Boes has returned from a month’s 
vacation in Yellowstone National Park. He 
traveled in his own “Pullman,” and a coun- 
try paper published in one of the towns 
through which he passed said: “A sight 
that attracted much attention on Main St. 
this morning was what might be termed the 
palace Pullman of motor cars. It was, in 
effect, a miniature palatial home on wheels, 
lined in polished wood, fitted with a sink and 
pump, a cupboard, with a mirror door, for 
dishes, an extension bed for either one or 
two persons, canvas chairs, windows with 
both glass and screens, and other conveni- 
ences. It was constructed on the chassis of 
a three-fourths ton Reo truck and was the 
property of R. FE. Boes, of Salt Lake. It 
was returning from the Yellowstone, and 
wherever that car stopped was home sweet 
home for the owner.” 








N. M. Berg, Cloquet, Minn., has moved 
his jewelry store to new quarters in the 
Bruno building, the same city. 





Mr. and Mrs, Leon Judah, San Francisco, 
spent the Labor Day holidays at Catalina 
Island. 

L. C. Potthoff, formerly in business in 
Los Angeles, has taken a position with E. 
T. Stoddard, Whittier. 

Earl M. Wilkinson, Pomona, has returned 
from a visit of several weeks in New York 
and other eastern sections. 

S. P. Dayton, 714 Title Guarantee build- 
ing, has been confined to his hotel for a 
few days because of illness. 

Max Klein, San Francisco, a member of 
the firm of H. Klein & Sons, Antwerp, has 
been visiting Los Angeles recently. 

The name of the firm, Merak & Ploetz, 
jobbers in the Broadway Central building, 
has been changed to Frank Merak & Co. 

E. M. Ledman, jeweler of Louisville, Ky., 
who has been here accompanied by his wife 
for a short visit, has just started for home. 

C. E. Perham, San Pedro, is spending 
several days at San Bernardino recuperating 
from his recent illness. He is accompanied 
by his wife. 

Alfred H. Bullion, San Francisco, has 
been spending a few days in Los Angeles 
and visiting H. L. O’Neill, his representa- 
tive in this city. 

Mr. Goodfriend, of Goodfriend & Traub, 
Salinas, accompanied by his wife, has been 
spending several days in Los Angeles on 
pleasure and business. 

William Lindenbaum and wife, San Ber- 
nardino, spent the Labor Day holidays at 
Ocean Park, as did Mr. and Mrs. H. E. 
Gould of the same city. 

Miss Meyerstein, of the office force of 
the E. Bastheim Co., is back at her place 
after being confined to her home for some 
time by a broken ankle. 

James Ford, of the Meyer & Talbott Co., 
has been assigned to take the place of Al- 
bert Meyer in covering Arizona, New Mex- 
ico, Texas, Nevada, Colorado and Utah. 

“Al” Bohle, recently located with A. F. 
Bohle & Co., San Francisco, jobbers in 
men’s jewtlry for haberdashers, has opened 
a branch here at 9th and Los Angeles Sts. 

E. E. Jackson, traveling representative of 
the International Silver Co.’s office in this 
city, has just returned from a business trip 
through New Mexico, Arizona and western 
Texas, 

August Goldsmith, of Goldsmith, Stern & 
Co., New York, and not Adolph Goldsmith, 
as erroneously reported in these columns 
last week, is in southern California for a 
short time on a business and pleasure trip. 

Charles E. Marcellus, recently head of the 
diamond department of S. Nordlinger & 
Sons, has gone by boat to Vancouver, B. C., 
on a pleasure trip before taking his position 
behind the diamond counter of Feagans & 
Co. 

The management of the E. W. Reynolds 
Co. notified its employes several days in 
advance that business in the store would be 
discontinued from 11:30 a. mM. to 1:30 P. M., 
on Sept. 10, on account of the eclipse of the 
sun. 

F. C. Plate, of the Los Angeles office of 
the International Silver Co., went to San 
Diego on a business trip Saturday, Sept. 8, 
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and stayed over until Monday in order to 
get a good view of the total eclipse of the 
sun. 

Mrs, Ethel Bisch, formerly head of the 
jewelry repair department of Hamburger’s, 
went east recently for a vacation. A letter 
received from her a few days ago announced 
that she will not return. It is understood 
that she has taken a position in Springfield, 
Ill. 

J. L. Perry, formerly in the special order 
and repair department of S. Nordlinger & 
Sons, is now in the watch sales department 
of Montgomery Bros. Miss Rice, also for- 
merly with S. Nordlinger & Sons, where 
she was in the registry department, is now 
in the same department with Montgomery 
Bros. 

There are indications that business condi- 
tions in the southern part of the State near 
the Mexican border will be considerably im- 
proved on account of the recognition of 
Mexico by the government at Washington. 
Salesmen who have been in some of those 
towns recently say that a _ considerable 
change for the better has already taken 
place there. 

William M. Barnard, who came here re- 
cently from Vancouver, where he was in 
the diamond department of Henry Birks & 
Sons for 23 years, is a new acquisition to 
the sales force of the diamond department 
of Feagans & Co. Mr. Barnard was one 
of the old-timers in Vancouver and was con- 
sidered a high authority on gems, having 
made a special study of that department of 
the jewelry business. 

S. O. Balzer, manager of the jewelry and 
several other departments in Hamburger’s 
store, is in New York on a business trip and 
is expected to be gone four or five weeks. 
Miss Aedele Hendrickson, who was a buyer 
in one of the departments, has returned after 
spending a pleasant vacation at Forest 
Home, a popular resort in the mountains 
above Redlands. She has now been pro- 
moted and, leaving the jewelry department, 
she is associated with Mr. Balzer in his 
office and is in charge during his absence. 

H. Preston Smith, president and manager 
of the Geo. D. Davidson Co., was at his old 
home in Schuylerville, N. Y., when last 
heard from. Mr. Davidson is still in the 
east also. Five new men have been added 
recently to the watchmaking force of the 
G. D. Davidson Co. They are Mr. Fran- 
cher, recently from Sioux City, Ia.; L. W. 
Hoffman, who has just come here from St. 
Paul, Minn.; J. M. Seigert, who has just 
come from Minneapolis; L. W. Hill, re- 
cently from San Francisco, and Paul Aeber- 
hard, formerly in business in Japan but 
more recently in Vancouver, B. C. 

Out-of-town jewelers who have been in 
this city recently include the following: T. 
R. Canady, Huntington Beach; H. Gold, 
San Pedro; Roy L. Cole, Glendale; Ray- 
mond Finch, Covina; C. C. Lewis, Long 
Beach; Charles M. Hanf, San Bernardino; 
C. E. Perham, San Pedro; J. Posner, Ocean 
Park: Frank Fraiberg, Santa Monica; Mr. 
and Mrs. H. E. Gould, San Bernardino; Dr. 
C. A. Christie, Elsinore; A. L. Palis, Up- 
land; J. E. Lewis, Claremont; C. W. Mid- 
dleton, Pomona; A. J. Dutton, Anaheim; 
E. T. Stoddard, Whittier; T. D. Nornum, 
Long Beach; George Parr, Torrance; G. 
W. Burzell and C. W. Horner, Sawtelle. 
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Cleveland 


TRADE CONDITIONS 


The last month has been an exceptionally fine 
one for Cleveland jewelers, Most of the large 
retail jewelers report that the volume of business 
for this last August far exceeded that of the same 
period in 1922. A 50 per cent increase in some 
cases has been reported. The diamond trade has 
been holding up strong all Summer, and continues 
to do so, and about the first of August, trade in 
general took a big jump and there is every indica. 
tion that business will continue good for some 
time. Several large weddings will take place this 
Fall, and with the return of many people to the 
city, prospects for a good season are bright. 








W. A. Pfeil, of the A. H. Ficken Co, 
watch jobbers, has been traveling out of 
Cleveland and reports business to be brisk. 

Lewis Blossom, of the Sigler Bros. Co, 
has left on his vacation and Mrs. Wheaton 
of the same company recently returned from 
her vacation. 

C. W. Jelliff, Mansfield, was a visitor in 
town recently. Mr. Jelliff has been sick for 
several weeks, but has recovered now. Other 
visitors in town were E. E. Critz, of the 
Lewis Jewelry Co., Akron, and Clarence 
Reynolds of the Hibbard Jewelry (Co, 
“Akron; A. W. Atwood, Willoughby, and 
Mr. Ramsdell of the Star Watch Case Co. 

Harvey Hahn, of the Cowell & Hubbard 
Co. order department, was married last 
week. He and Mrs. Hahn went to Cincin- 
nati on their wedding trip. Charles J. 
Dooley, of the Cowell & Hubbard Co., has 
gone to New York for a week or so to do 
some buying and, incidentally, he probably 
attended the Dempsey-Firpo fight while 
there. 

The Longines Watch Co. has placed an 
attractive model of its factory at San Imer, 
Switzerland, in the store of the Webb C. 
Ball Co. The background for the model is 
a likeness of the actual setting in Switzer- 
land. The purpose of this is to show the 
public that there are complete watch fac- 
tories in Switzerland, and that all Swiss 
watches are not made on the small shop plan 
and assembled from these various shops. 

Charles McCarvel, Elyria, O., who has 
been associated with the Oscar Haserott 
jewelry store for the past nine years, wil 
open a jewelry and optical business at 12) 
Cheapside about Nov. 1. Mr. McCarvel 
a jewelry man of 17 years’ experience, be- 
ginning the business with the firm of Smith 
Bros., which later became the C. J. Wurs 
store, at which place he was employed eigit 
years, 

Two rings, valued at $400, were stole 
from the display window of the Rudolph 
Deutsch Co, store at 1268 Euclid Ave. 
Wednesday morning, Sept. 12, after a heavy 
steel nut was hurled through the plate gla 
window. One of the rings was a womial’ 
dinner ring set with a cluster of half-car# 
diamonds surrounded by four sapphires, # 
cording to the report to the police. 
hole made was not large enough to pem 
the removal of the silverware that oce 
the remainder of the display. The robber! 
was unnoticed until S. Deutsch, vice-pré 
dent of the company, came down to 
store in the morning. 


——— 
It is reported that Jules Charli 


bought the jewelry store of Elmer 
at Luxembourg, Wis. 
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Ed, Morris, formerly salesman with A. 
Fisenberg & Co., is going out on the road 
for that firm. 


George Matino, of the Omega Watch 
Co. who lives in the south, is in this city 
on a business visit to the local trade. 

Al. G. Benard, manufacturers’ representa- 
tive to the jobbers, is leaving for the Pacific 
northwest, after a good trip to the south. 

William Fulton, manufacturers’ represen- 
tative, is in the Pacific northwest and is re- 
ported to be recovering very rapidly from 
his recent operation. 

Al. M. Gilbert is in southern California 
and Ed. Zeisler, secretary and treasurer of 
the company, states that Mr. Gilbert is send- 
ing in very good reports of business. 

Edward V. Saunders, Coast manager for 
the International Silver Co., met with an 
accident recently which will keep him con- 
fined to his home for several weeks, it is 
feared. 

William Davidson has returned from the 
south, leaving Dave Balkan to prolong his 
trip there. Mr. Davidson says he is glad he 
did, because Mr. Balkan is doing very favor- 
able business. ; 

William Hyde, who has been until recently 
with the Alfred H. Bullion Co., is now va- 
cationing in southern California. On his 
return, Mr. Hyde will travel for Mayer & 
Weinshenk of 717 Market St. 

P. C. Paulsen, special ecclesiastical rep- 
resentative of the Gorham Co., is in the 
Pacific northwest where he is not only show- 
ing ecclesiastical goods but also the new 
Fall productions of the Gorham Co. and the 
Durgin Co. 

Mr. Benny of the Dawkins, Benny Co., 
Ltd, Honolulu (T. H.), is in town. Max 
Lichtenstein of the Lichtenstein Jewelry Co., 
Fresno, is here. So also are Alexander 
Noack of the C. J. Noack Co., Sacramento, 
and G. F. Obenland, Richmond, Cal. 

R. A. Cooper, who covers much territory 
lor M. Schussler & Co., has returned from 
his first trip since his recent long and serious 
illness. He was accompanied by his son 
Roger and was out for five weeks. Mr. 
Cooper was found looking bronzed and well. 
He stated that he was about to leave again, 
shortly, with his Fall line. 

J. W. King and Mrs. King enjoyed a 
week's outing in their yacht, beginning with 
California Admission Day, Sept. 10, which 
was observed as a general holiday by prac- 
tically all the wholesale jewelers and man- 
ufacturers’ representatives in San Francisco. 
Frank Cressalia, of the firm of Levy & 
Cresalia, a frequent companion of the Kings’ 
‘Tuisés, was with them during the early 
tays of the trip, 

Al DeKay, with A. I. Hall & Son, not 
only wore a cowboy hat during the pony 
“xpress celebration in San Francisco, but he 
“0 Participated in the rodeo at Tanforan, 
nding a broncho as if to the manner born. 
oa. DeKay has always been supposed 

’ be a New Yorker, his friends were sur- 
Prised to hear of his wild west riding. It 
a announced that the proceeds of the 
rae would be given to the Japanese relief 


The Jabel Ring Mfg. Co., the main fac- 
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tory of which is at Newark, N. J., has 
established a branch factory on the eighth 
floor of the Whitney building, 133 Geary 
St., San Francisco. H. C. Van Ness, of 
140 Geary St., is the selling agent for the 
factory, which is in charge of a factory 
expert sent out from the east. Speaking of 
the new branch, Mr. Van Ness said that the 
idea is to give quick service for special 
orders, for the Pacific Coast trade. 

Manufacturers’ travelers calling on the 
trade here include: Robert Chapin of the 
Chapin & Hollister Co., Providence, R. L.; 
H. F. Tourtelot of the Waite-Thresher Co., 
Providence, R. I.; Ernest E. Strauss of 
Chaifetz & Zolotar, New York; D. N. Ja- 
coby, of the Providence Stock Co.; Nat R. 
Hirschhorn of Joseph Gottlieb, New York; 
Alfred Moss of the J. J. White Mfg. Co., 
Providence, .R. I.; Ernest Block of the Louis 
Stern Co., Providence, R. I., and George 
Goldberg of the Untermeyer-Robbins & Co. 

J. N. O. Adler, speaking of the Japanese 
situation, commented on the fact that prices, 
all down the line, will be made firmer by 
the great demand for goods to supply those 
destroyed. Jack Lewis, who has been in 
Japan, added the information that the Jap- 
anese, impelled by poverty, export their own 
good rice and subsist on an inferior kind 
which they import from India. California 
rice growers have refused an offer from 
brokers to purchase their surplus stock, say- 
ing they would rather let Japan have it on 
credit than speculate in food for a starving 
people. 








Pacific Coast Notes 





J. W. Cooke has opened a jewelry store 
in Centralia, Wash., in the building at 868 
Market St. 

No. 10, Boston St., Seattle, has been leased 
by T. C. Beardsley, who is remodeling it in 
order to establish a jewelry store there. 

C. E. Bridges, Lamanda Park, Cal., has 
enlarged his place of business and has in- 
creased his lines. Cut glass and silverware 
have also been added to his stock. 

V. A. Fall, Reinback, Ia., accompanied by 
his family, is traveling in the State of Wash- 
ington, visiting the National Parks and, in- 
cidentally, seeking a location for a new 
jewelry store. Mr. Fall gave out this in- 
formation in Spokane, Wash. 

N. C. George, retail jeweler of Sonora, 
Cal., has been appointed by the Board of 
Supervisors to fill the unexpired term of 
Justice of the Peace of the First Township 
of Sonora. The former justice retired to 
accept a position in the office of the District 
Attorney. 

The store of the Louis Goodman Jewelry 
Co., 218 E, Main St., Stockton, Cal., has 
been completely remodeled and is attracting 
much attention from the citizens. The doors 
and window trimmings have been finished 
in silver plate and crystal glass. Most of 
the woodwork is of fine Honduras mahog- 
any and an unusually modern and attractive 
system of electric lights also cause interest 
on the part of visitors to the store. 

H. O’Brien, alias “H. O. Vice,” has been 
charged with second degree burglary as the 
result of finger prints. The George G. 
Hedger jewelry store, Walla Walla, Wash., 
was burglarized on Aug. 19, the plate glass 
window having been broken and goods ab- 
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stracted. Finger prints on .the broken glass 
were found, according to the police, to co- 
incide with prints made by O’Brien at the 
State Penitentiary. He had been in for a 
similar offense and had been paroled less 
than a week when the burglary at the 
Hedger store occurred, 











W. P. Krauss, prominently connected with 
the jewelry business in Lafayette, La., -is 
in the city. 

The Misses M. and K. Maltry, of Maltry 
Bros.,, have gone to New York for their 


vacation. 
Sept. 20. 

L. B. Daron, one of the “live wires” doing 
business in Gulfport, Miss., was here last 
week. He says the business in the jewelry 
line is very satisfactory, 

Henry. Hausman’s handsome seven-apart- 
ment building on Broadway near Sycamore 
St. will be finished and ready for occupancy 
by the end of this month. 

James E. Hennessey, traveling salesman 
for W. E. Taylor Co., Inc., has started out 
on an extensive business tour which will 
take him through Texas, Oklahoma and 
north Louisiana, 

Coleman E. Adler, who has been spending 
the Summer in Europe, writes that he will 
return about the end of the month, and that 
he has seen much to enjoy and entertain him 
during his absence. 

Wollie Wolsch, Hammond, La., has been 
spending his vacation at Pascagoula, Miss., 
on the Gulf Coast. He passed through the 
city during the week looking much improved 
as a result of his outing. 

S. H. Montgomery, one of the most ex- 
perienced watchmakers in New Orleans, has 
accepted a position with White Bros. Co. 
and will have charge of that department in 
the establishment of White Bros. Co. which 
has just opened for business at Baton Rouge. 
The establishment of this firm in Baton 
Rouge is one of the handsomest and best 
equipped in the State. 

The Bradshaw Jewelry Co., whose place 
of business at De Quincy, La., was recently 
destroyed by fire, is getting into shape again 
with increased facilities, with a larger and 
more varied stock of jewelry, diamonds, etc., 
and handsomer quarters. A representative 
of that concern spent several days in New 
Orleans last week, during which he pur- 
chased a complete new outfit in the matter 
of tools and merchandise. 

The Hausmans, A. B. Griswold & Co., 
Maltry Bros., W. E. Taylor Co., Inc., Cole- 
man E. Adler, Leonard Krower & Son, all 
report business very much better now than 
at the same period last year. An added 
stimulus comes from the opening of the 
schools, which largely increases sales in 
fountain pens and other supplies kindred to 
the operation of such institutions. Louis 
Hausmann, president of Hausman, Inc., says 
he does not remember any recent year when 
the Summer jewelry business in New Or- 
leans could compare with this Summer. 


They expect to return on or about 














A jewelry store has been opened at Nel- 
son, Neb., by Paul Littbell. 
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Almond Dish 
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and fitted with detachabl e handle 
of nickel plate. $1.50 each net. 
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HAWKES 


Order this dish today. Show tt and 1t 1s 


sold (with a considerable profit). We'll 
; ship the day your order reaches us. 
( 
; T. G. HAWKES & COMPANY 











“It’s Just the Thing for |*i 
1”? 


a Shower Present! 


“It’s just the thing for a shower 
present’’—you will hear one cus- i) 
tomer after another say when you _ /||( 
show this dainty salted almond dish. | 
(Suitable for after-dinner-mints also). ||" 


In exquisite taste, yet it is so inex- || 
pensive that the woman who must || 
provide many shower presents at this 
season will be deeply grateful to you || 
for suggesting it. And the woman _ |j\ 
who receives it, will be coming to you_ || 
for other pieces of Hawkes artistic {i(¢ 
crystal-ware. 


Corning, N. Y. 41h 


) Pacific Coast Office: 140 Geary Street, San Francisco, California. 3 
Canadian Representative: R. G. How, 118 Coristine Bldg., Montreal, Canada. A 
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A few well known lines 
we carry 


Ostby & Barton Co. 

R. F. Simmons Co. 

W. G. Clark Co. 

Sykes & Strandberg Co. 
Smith & Crosby 

W. E. Hayward & Co. 
Deltah Pearls 

La Tausca Pearls 
Community Silver 

1847 Rogers Silver 

Wm. Rogers Silver 
Holmes & Edwards Silver 
“Universal” Electric Goods 
Landers, Frary & Clark 
Forbes Silver Co. 


DEPENDABLE 6 arices ano service DEPENDABLE 





A few well known lines 
we carry 


Homan Silver Co. 
Elgin Watches 
Waltham Watches 
Hamilton Watches 
Howard Watches 
Illinois Watches 
Standard Watches 
Ingersoll Watches 
Keystone Cases 
Wadsworth Cases 
Fahys Cases 

Seth Thomas Clocks 
Waterbury Clocks 
Western Clocks 


Sessions Clocks 





KANSAS CITY 








in JEWELRY CATALOG] 
EDWARDS-LUDWIG-FULLER JEWELRY CO. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEwELers’ CIRCULAR Tegarding any advantageous 
device or plan which they are utilizing in con- 

















nection with their business. 

















Selling Jewelry on the Deferred Payment Plan 





Written Expressly for The Jewelers’ Circular 














1.—Advantages and Disadvantages of 
Credit Sales 
HE success of many jewelers who sell 
on the instalment or deferred payment 
plan has increased the interest of other 
jewelers in this method of doing business. 
For the purpose of presenting the advan- 
tages of this plan of selling, the writer has 
made an analysis of the question and gives 
herewith the result of his investigations. 
Before doing so, he wishes it to be dis- 
tinctly understood that he does not advise 
jewelers to blindly change the established 
policies of their business to include this 
method of selling unless local conditions 
are favorable to the plan. It is not always 
wise to copy the methods of others, al- 
though, if they can be adopted, or adapted 
to the jeweler’s benefit, the plans are worthy 
f careful consideration. : 
The jeweler who can do a_ successful 
business on a cash basis will be very un- 
wise to give credit unless he can increase 
his business largely by doing so, thus adding 
to his profits. 
For many years trade journals advocated 
the cash method of selling, and in many 
cases have actually discouraged merchants 
roars a study of the possibilities of a credit 
business. Wholesalers and manufacturers 
have done the same thing, believing that 
‘ey Were safeguarding their own interests, 
well as those of the progressive retail 
merchant, 
Today many trade journals are giving 
much space to methods of conducting a 
tredit business, showing merchants how 
‘uecessful they may be by giving credit to 
Worthy Customers. Not long ago a large 
ue of clothing manufacturers issued a bul- 
in to their customers in the retail cloth- 
mg easiness advocating the credit business 
a best means of increasing turnover 
— a better profit. This shows 
os? of the times, which is leaning 
tientife — business conducted along 
shod 4, ines. The jeweler cannot well 
cwing seoetoele any opportunities for se- 
arger business, therefore he will 
; to learn what has been done in 
‘ stores where the credit business has 














been developed along a carefully prepared 
system. 

The cash business has always been held 
up as the best. Today many merchandisers 
are questioning this point. It may be well 
right at the outset to mention some of the 
advantages of the cash system of selling, 
and contrast them with the credit system of 
selling. 

What is a cash business? Are there any 
large number of merchants who proclaim 
themselves to be proprietors of “cash” 
stores who do a strictly cash business? It 
is safe to say that the average cash store 
does some accommodation credit business. 
Personal friends of the owner, or of the 
employes, are favored with a limited ac- 
commodation in some stores, while in others 
the customer who is “short” is taken care of. 

The writer is in touch with a store that 
proclaims itself as a cash store, yet there 
is a sufficient volume of credit business 
done to make the losses of considerable pro- 
portions. Why are the losses in this kind of 
a business always excessive? Here is the 
answer: 


The charges are nearly always for small 
amounts. These are often very conveniently 
forgotten by the customer, and being too 
small to bother with, the jeweler does not 
press payment. The charge lies around on 
a slip of paper, or on a file, for a few 
months and then it is lost or destroyed. 
That is the end of the small account, which 
instead of being a profitable transaction is 
one of the largest losses, because the entire 
transaction is a loss. 

Nearly every merchant who does a cash 
business, with a credit business as an inci- 
dental adjunct, loses a far greater percent- 
age of his accounts in bad debts than the 
merchant doing an instalment or deferred 
payment business. This is accounted for 
in the better system the latter has for tak- 
ing care of his credit business. 

If a jeweler can do a large enough busi- 
ness for cash, it would seem to be to his 
disadvantage ‘to add a credit system of any 
kind. The real trouble lies in finding the 
jeweler who is doing a large enough busi- 
ness by any system. His business has been 


cut into in so many ways during the past 
years that it is really necessary for him to 
go out of the beaten path to get more busi- 
ness, 

Let us now look at the advantages and 
disadvantages of extending credit and of a 
strictly cash business. 

1, The charge customer is always one of 
record. That is, a record is kept of all 
charge customers, the ledger account being 
the record. ‘It is an advantage to know 
one’s customers. They are the best possible 
class upon which to depend for future busi- 
ness, 


If a credit customer does not continue to 
trade at the store, it is soon apparent. The 
reason can easily be sought out and the 
customer brought back to the store again. 

On the other hand, a cash customer is 
sometimes hardly known. If she continues 
to trade with the jeweler long enough, he 
may learn to recognize her face, but he 
may not know her name and address, nor 
the particular place she fills in the com- 
munity. Naturally, this lack of knowledge 
of the customer is a disadvantage to the 
jeweler. She may become dissatisfied and 
quit buying from the jeweler. How is he 
to find out the reason and make amends 
and bring her back? He can’t do it, be- 
cause she is not a customer of record. 
(Some jewelers do make records of cash 
customers, but many do not.) 

2. It is estimated that the charge cus- 
tomer will purchase about three times as 
much as the cash customer. If the busi- 
ness can be doubled only, by granting a 
certain measure of credit, it will pay the 
jeweler to do so. 

The charge customer will purchase many 
items that she would not purchase if she 
had to pay the money down. It happens 
often that a purchase is made on the spur 
of the moment by the charge customer, 
where the customer who has to pay cash 
may not have it with her. She will have 
time to change her mind before she has to 
return later to make the purchase. 

She will purchase more expensive lines 
than she will if she has to pay cash. This 
is an excellent thing for both customer and 
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F. C. JORGESON & COMPANY 


159 N. Ann Street Oak Pork Elevated. _Chicago 
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Storekeeping Departmen 


jeweler, because the purchase of high-grade 
lines of merchandise means greater satis- 
faction all around. Therefore, the credit 
business will help to build up a larger busi- 
ness on higher grade lines. 

The cash customer, on the other hand, 
often short of the money necessary to pur- 
chase better grades, purchases inferior lines 
to fit her pocketbook—and is never satisfied 
—and the jeweler gets the blame for the 
dissatisfaction. The cash customer is al- 
ways far more critical of her purchase. The 
cash in her hand makes her feel free to 
shop around a great deal, and this makes 
for a restless feeling while in any one store 
where a purchase may be made. The feel- 
ing that “perhaps I could do better some- 
where else” is always present in the mind of 
the cash customer. 

3. Where a credit business is done, there 
js apt to be a better business organization 
than where a cash business is the rule. The 
merchant doing a credit business must have 
his credit organization highly perfected if 
he is going to be successful in avoiding loss. 
This better organization of one portion of 
the business leads to a better organization 
of the rest of the business. 

4, One of the disadvantages attributed to 
the credit business by jewelers who do not 
extend credit is that the extra cost of doing 
business makes it necessary to sell at higher 
prices. It is said that a cash business can 
be conducted on a closer margin than one 
where credit is given. 

It is true that where a large amount of 
business is done on credit that there is ex- 
tra expense in handling the office work and 
the collections, but it must not be forgotten 
that the same additional amount of business 
conducted on a cash basis will add to the 
cost of doing business in other ways. Any 
expense is only a relative part of the selling 
price. If the sales are sufficient to reduce 
the average cost of doing business, although 
the single item of bookkeeping and collec- 
tions costs may be increased, there is no in- 
creased cost of doing business at all. 

If the jeweler who extends credit can in- 
crease his sales sufficiently to effect a larger 
Volume and a larger number of  stock- 
turns, he will make more money, even if 
ils expenses are slightly increased. 

a It is almost sure to be argued that the 
credit-giving jeweler will have more capital 
tied up than the jeweler who sticks strictly 
'0 a cash basis. This does not necessarily 
lollow, although if may. Of course, the 
jeweler who extends unlimited credit, and 
has no time limits for payments, will soon 
find that his capital is being tied up in 
charge accounts. The jeweler who places 
a restriction on the customer, either through 
mited credit or by a deferred payment plan, 
will not require much’ more capital, if any, 
0 do the same amount of business. The 

tr has a steady income from his ac- 
Soints that is as constantly replenishing his 
“pital as the cash sales of the cash store. 

: Service is the keynote of modern busi- 
ens. The charge account is a 
that ~pemna to the public —to that part of it 
8 worthy of having credit extended to 


t Cash is not always to be had in hand 
a 
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Displays That Secured Attention 
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Wedding Rings Well Displayed 


RE you still displaying your wedding 
rings in the same old way? One firm 
tried’ this new way of displaying their stock. 
Instead of the same uninteresting old case, 





Fie. 1 


they showed one about a foot high of black 
velvet, suggesting the front of a church, 
with two little dolls, about four inches high, 
dressed as bride and groom, coming down 
the steps. All their different styles of wed- 
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ter pieces were two shades of rich raspberry 
colored ribbon twisted together. The beau- 
tiful color attracted attention and made a 
frame for the silver (Fig. 2).—R. H. P. 
Gorgeous Butterfly the Motif Here  ' 
SING a pretty motif from Nature, 
Donovan and Seamans, of Los Angeles, 
arranged a striking and beautiful display, 

A gorgeous butterfly of black velvet and 
orange satin was poised in the center of an 
ebony stand. The outlines of the butterfly’s 
wings were of heavy black velvet, also the 
tracings across the vivid orange wings. The 
body was black velvet with orange colored. 
eyes and feelers, and a large diamond ring 
glittered from the black body. There were 
carved orange-colored flowers on the base 
of the ebony stand supporting the butterfly. 

On each side of this central butterfly 
were smaller stands with a similar butterfly, 
only one wing revealed and the body rest- 
ing horizontally on the edge of the stand. 

The floor was covered with black velvet, 
and upon it a rich piece of silk, striped with 
gold, orange, and black. Jewel holders of 
various shapes, but all in the color scheme 
of black and orange, were placed about. 
Earrings were suspended from small golden 
butterflies, spotted black. 

On the large butterfly stand pendants 
were displayed and dressing table clocks of 
beautiful design. A wide variety of per- 
sonal jewelry completed the display. 

This inscription was used on a card: 


“Nature fashioned the butterfly; the 
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ding rings were displayed on either side of 
the little couple (lig. 1).—R. H. P. 
Getting the Passerby’s Attention 
EWELERS’ windows don’t often arrest 
the attention of the casual passerby, but 
Shreve, Crump & Low of Boston achieved 
it in June. A beautiful silver urn with a 
low piece of silver flanking it on either side 
and several small bits of silver at each end 
of the window were displayed. On _ the 
black velvet background outlining the cen- 





jeweler’s. art fashioned these artistic 


creations.” —M. H. A. 








If you can swim in water six feet deep 

you can’ swim in water a mile deep. 
x * Ok 

Speaking of women having more sense 
than men, did you ever notice that when the 
baby gets big enough to walk, father wants 
to give away the baby-carriage, but mother 
puts it up in the garret? - 





THE JEWELERS’ 














Genuine Hand Modeled 


Guaranteed 






Send for Hand Modeled 
Samples Hand Laced 
and be Leather 





Lined 


Convinced 







Wholesale — 
Only Bill Folds 


Kaser’s Art Leather Shop 
39-45 Brown St., Buffalo, N. Y. 
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RING FINDINGS 


Easy to Assemble 
that typify the very latest in 


18 Kt. White Gold 


and Platinum 
and All Colors and Karats 


14 KARAT FINDING CO., Inc. 
64 Fulton St. New York 















































Engraved Wedding Rings 


In 14K, 18K and Belais’ 18K Gold 
Yellow, Green and White — 


Handsomely engraved in the latest patterns. 
All fast selling designs are used. 


For those who still desire the plain band 
wedding ring we have them at 85c. a dwt. 


Write for a Selection Package 
of Anything You Need. 


Henry Davidson 


51 Maiden Lane New York City 












This Year’s BIG HI 


Something New i 


g “MEMORINGS” 


Pat. App. for — 


SENTIMENTAL ORNAMENT 


They Sell on Sight—One Sale Brings Others 
Made in 
Sterling Silver—White & Yellow Gold—Platinum 
JOBBER IN 


Diamond Mounted Watches 
Gold and Platinum Jewelry 


Importer of Swiss Watches 
M J BEGU ORIGINATOR 
+ e 9 AND MAKER 
Phone Cortland 3722 71 Nassau St., New York 
Mail and Phone Orders Promptly Filled a 




































COOL WEATHER makes rings get loose— 


Your customers will need our “Justrite” Ring 
Springs to make their loose rings fit right! Order 
now by the name “Justrite’—stamped on each one. 
Solid bands of gold, springy, smooth, durable. 

9 different widths—sold loose, so you can get any 
widths as you need them! Size card showing 

9 widths upon request. 

0. E. LEHMANN & CO., Mig. Jewelers, 29 John St., N.Y F 





























THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St.. New York 
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“Style” and “Suitability” in 


Watch Selling| 





Timely Suggestions in Anticipation of National Watch Week 
Written expressly for The Jewelers’ Circular 
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F we should give but a casual thought 
to the question of selling more watches 
we might come to the conclusion that it is 
possible to sell only a certain number of 
watches, that number being regulated by 
the actual needs of the people who use 
watches. The saturation point of sales of 
watches, however, is not to be found at the 
point of actual present-day needs, but may 
be extended a long way beyond by the 
creation of more and varied needs. 

The old idea that a watch should last a 
life-time and be good for the children’s 
children should be strenuously fought by the 
jeweler, no matter how good a watch he 
glls. In fact, along with accuracy as a 
time-keeper and quality of materials in 
both movement and case he should sell 
“style” and “suitability.” Then the industry 
should see that the styles of watches are 
constantly changed so that the older 
watches will be entirely unsuited for wear 
with modern style garments. 


The introduction of the vogue of the 
wrist watch has made possible a great ad- 
vance in the industry, the volume of busi- 
ness being vastly larger than some of the 
older watchmakers ever conceived possible. 
In fact, some of the older watchmakers 
remember when they fought the introduc- 
tion of the small watch because it “could 
not possibly be made to give satisfactory 
time service.” Perhaps, most jewelers and 
watchmakers today will be found to favor 
radical style changes so that the sales of 
watches may be increased. If not, they 
should just give a little attention to the 
possibilities of this style feature from the 
point of profit to themselves. 

It is possible to sell more watches. That 
must be taken for granted by the jeweler 
who is willing to sell more. He must be- 
lieve that there is a large market for his 
wares, find out the best means of getting 
into that market and disposing of his wares. 

The jeweler who intends to get more 
sales of watches should go rather carefully 
over his stock and examine it from the 
vew-point of the customer. Let him take 
tach individual style in his hand and ex- 
amine it closely and ask himself the ques- 
tions : 

_ "To what class of customer is this watch 
mended to appeal? If it does not appeal, 
vhy not? If it does why have I not sold 
more of them? How can I appeal to this 
class of customer so that I can sell this 
Watch ?” 

The answers to these questions will be a 
tevelation to the jeweler if he has honestly 
riven to get to the root of the problem. 

After he has gone through his stock of 
Watches and placed each in its proper 
Cassfication he should then go over the 
“assifications and study the market as a 
whole, He may well ask himself the 
Question « 


Is my stock large enough and varied 


enough to secure for me the largest number 
of possible sales?” 

Watches in the factory cannot be sold 
over the jeweler’s counter. They must be 
in his cases before he can offer them for 
sale. The stock of watches should be 
adequate for the business to be done and 
increased as often as sales make it neces- 
sary. 

Too many jewelers allow their watch sales 
to take care of themselves. They look upon 
this as bread and butter business, business 
that will come, whether they make much 
effort or not. 

The day has gone by when it is profitable 
for the jeweler to allow any considerable 
portion of his stock to sell itself, or to 
treat it as something that requires little 
attention. Every single line he carries 
should receive a certain amount of par- 
ticular attention, and according to its im- 
portance be displayed and advertised to 
create sales. It is not wise to merely make 
sales of any stock when the demand is 
made by the customer. Sales should be 
increased by increasing the number of cus- 
tomers who make such a demand. 

There is a large variety of watches on 
the market today. It would be foolish for 
any jeweler, no matter how large a store 
he has, to undertake to handle all the best 
lines manufactured. He would have far too 
much stock, a great many too many styles 
and makes to allow the department to be 
profitable. 


The jeweler should select the makes he 


is to handle with the greatest care, then 
concentrate on selling those makes, carry- 
ing as full an assortment as possible of 
these lines. Some jewelers specialize on 
American makes exclusively, others spe- 
cialize on imported lines, while others again 
carry foreign and domestic watches. Those 
who specialize on watches are the most 
successful because they sell a varied line 
that appeals to all classes, yet not so varied 
that the stocks carried have to be two or 
three times larger than is necessary to 
handle the business, 


With the stocks of watches carefully 
selected and the individual characteristics 
of each line and make, each style, even, 
known, he may then feel that he is in a 
position to start selling. 

The jeweler will find it to his advan- 
tage to set a quota of sales and adopt a 
sales slogan in connection with the sales of 
watches. 


If a jeweler will persistently keep his 
watch stock before the community he will 
soon become known as the watch specialist 
of that community. This prestige will add 
many dollars to his profits by increasing 
his sales greatly. A specialist in watches 
will also sell more jewelry, silver, etc. 
Specialize and win. 

The window and interior display looms 
largely as a possible means of securing 
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much publicity and encouraging the sale of 
many watches. Without in any way lessen- 
ing the influence of his windows in making 
sales of other lines he may by a little 
judicious thought keep the watch depart- 
ment alive in the minds of all who see his 
displays. 

No jeweler places too high an estimate 
on the value of his window displays. They 
dre his one means of placing his wares 
directly in front of the possible customer. 
It is possible for any jeweler to increase 
the sales of any line largely through the 
proper display of that line in his windows. 
It has been done many times and can be 
done again and again. 

A small space devoted to the display of 
watches in such a way as to attract at- 
tention and drive home a truth will make 
sales of watches easy. For instance: Place 
an up-to-the-minute watch for men along- 
side of one of the old-timers so that the 
passersby may see the difference in Size, 
looks and style. Letter a neat card with 
the inscription: “Yesterday and today.” 
Illustrate the card with any old time pic- 
ture and its modern representation. The 
old stage coach and the modern auto woiild 
be a splendid coupling of “yesterday” and 
“today” to drive home the thought that 
the watch of our fathers is not the watch 
of todav. 

The idea that the man or woman should 
have more than one watch, in fact, one 
suitable for every occasion, may be im- 
pressed upon the public by a display of 
watches suitable for different occasions. 
This might be divided into two sections, 
one for the display of men’s watches and 
the other for a display of women’s, or not, 
just as the jeweler thinks best. Or he might 
carry out the idea hv showing individual 
watches suitable for individuals. The idea 
is simply this: Show a large variety of 
watches and on each have a small card 
showing the class of customers it- is best 
adapted to, for instance, a cheap watch 
might be labeled, “For the school boy,” a 
railroad watch may be labeled, “For the 
Conductor,” a wrist watch may be labeled, 
“For the stenographer.” 

By individualizing the prospect for each 
watch in this way the attention of that 
class is secured for the watch indicated, 
even if the idea of the jeweler clashes with 
the idea of the prospect. The individual 
is started thinking of a watch, and that is 
the important thing. 

Another way in which many watches may 
be sold is to select a certain list of cus- 
tomers, decide for them the style of watch 
they should have, then go after them in- 
dividually. This may be done by using per- 
sonal letters and by making it a point to 
produce and demonstrate the watch spe- 
cially suitable for the prospect when a visit 
is made to the store, for many of the 
jeweler’s customers are good prospects for 
watch sales. 

This idea may be extended to classes, in- 
stead of individuals, if that is thought ad- 
visable. School teachers, male as well as 
female, are a class that will find a wrist 
watch particularly suitable for their needs. 
Lists of school teachers may be circularized 
constantly with wrist watches as the offer- 
ing. Other classes may be handled in a 
similar manner. 

A general campaign with a promiscuous 
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Makers of the Most Durable Trunks and Cases 






Regulation Sizes in Stock at Greatly Reduced Prices 


Sales Rooms 


177 Broadway 
at Maiden Lane 










Since 1839 


Descriptive Circular on Request 


Factories Uptown Store 
417-421 W. 28th St. 586 5th Ave. 
New York, N. Y. above 47th St. 
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Samples Sent Upon Request 





OX BLOOD CORAL 
PARIS FASHION 


Necklaces Earrings Pendants 
Mounted and Unmounted Pieces 
of 


Latest Fashionable Designs 


BORRELLI & VITELLI 


15 West 34th St. New York 








Aa, Unassembled 
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One-Piece Shank 


SIMSON BROS. 


125 Canal St. 
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SAPPHIRES EMERALDS 


Oriental Australian Synthetic 


All shapes and sizes in stock, ready to 
be furnished and set in your mountings. 





Quality—Service—Craftsmanship 


LOUIS BEITCHMAN 


Importers—Cutters and Setters 


108 Fulton Street New York City 


























OUR WORKMANSHIP AND QUALITY ARE UNSURPASSED. 





‘sz AEEN-POINT ‘cro 


Neatest Waldemar or Sautoir Pencil on the market. Finished 
engine turned, chased or plain in Sterling Silver. 12K 1/20tb, 
14K Gold filled and 1/10th Silver plate. 

We also make the largest 
line of lingerie clasps in the 
world—all sizes, shapes and 
designs. Made in 10K, 14K, 
10K 1/20th Plate and Sterling, 
brocaded, engine turned, en- 
graved, pierce lined and 
striped inlaid. Note lingeries 
Nos. 10 and 11. This is the 
newest pat. hinged Lingerie 
Clasp with a double hump. 
No rivets. Will firmly hold 
the thinnest piece of silk as 
well as the thickest lingerie. 


O. R. Johnson Co. 
Auburn, Providence, R. I. 
ASK YOUR JOBBER FOR SAMPLES. | 
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jist of names and a general offering of 
watches will not produce nearly as good 
results as a particularized campaign of this 
nature. 

The advertising of watches is usually 
confined too closely to guarantees of cases 
and movements, with price looming largely 
as a basis for selling. This should be 
changed to include the many things that can 
be said about watches. It is all right to 
tell of the accuracy of the watch as a time- 
keeper, but after all, the cheapest’ watch is 
bought because the customer believes it will 
keep time. 

The watch should not be advertised as 
a necessity—exclusively. “You need a 
watch,” 1s a strong statement when made 
to a customer, but “You need a _ good 
watch,” or “You need a better watch” is a 
much stronger expression to make, There- 
fore, the meed of accurate: timekeepers 
should be mentioned modestly in the adver- 
tising, but the luxury feature of the watch 
should be made far more prominent than 
it has ever been done.’ 

“You need a watch like this for formal 
evening wear,” might be said to the busi- 
ness man who has a watch suitable for day 
wear and business. The fact that he should 
have a different watch for different occa- 
sions should be strongly featured. In the 
same way women should be taught to wear 
watches of a different class for different 
occasions. This will be a matter for all 
jewelers to consider. A campaign. of edu- 
cation along this line is necessary to in- 
crease the sales of watches. 

The more the style feature is played up 
by jewelers in every line he sells the more 
sales he will be able to make. It is time the 
style element in jewelry, watches and other 
lines was stressed more prominently. 

National Watch Week is approaching. 
Let’s put our watch stocks. in order and set 
4 quota for additional sales. We _ will 
naturally do all we can to take advantage 
of the tie-up with the advertising to be 
done by manufacturers for. this National 
Watch Week, but let us do more. Let us 
extend the week into a year, and year after 
year “watch” our sales of watches grow 
m importance. 








Hank Stebbins kept a sporting goods 
hop just below the place where he lived, 
aid among other commodities sold fishing 
rods. In the line of advertising, he had a 
tod displayed outside, with a papier maché 
‘sh dangling at the end of it. 

In the small hours one morning a bar- 
faze of pebbles was thrown at his window 
and when he had climbed out of bed, he dis- 
‘overed on the sidewalk below a man sway- 
Ry trifle unsteadily and beckoning to 
“What's the matter?” demanded Stebbins. 

Sh-h-h!” cautioned the stranger. “Don't 
make any noise, but get dressed right away 
and ‘ome down. This is important.” 

Considerably worried, the storekeeper 
‘rambled into his clothes and descended. 
just wanted to tell you,” announced 
~ other in a loud whisper, “to pull in your 
me quick, You've got a_ bite.”—The 

merican Legion Weekly. 
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A Letter to Sell Watches 


HE stimulation of watch adjustment 
work is sometimes neglected by jewel- 
ers because of so many other important 
service features and business activities need- 
ing attention. Yet nearly all jewelers will 
admit that this part of their service is a 
good means of getting customers into their 
store. 

A letter sent to your customers and 
prospective customers on the subject, ora 
few letters from time to time, can help to 
keep this end of your business properly sup- 
ported. A letter that can be used for just 
such purposes is offered you in the next re- 
production, 


Dear Sir: 

To do the right thing at the right 
time is always given us as sound ad- 
vice. 

You may come in our store with the 
wrong time—but your visit will be at 
the right time—for right time is an all 
time job with us. 

Five minutes to visit our store to 
leave your watch to have regulated, 
cleaned and adjusted is time saved. 

Even if you figure the minutes used 
to “set your watch” such time saved 
would prove worth while. 

And it is peculiar but true—the man 
in an office or workplace who is gen- 
erally consulted about things is the man 
who can answer with the right time! 
To produce the right time is our job. 
We are the twentieth century “minute 
men’—remember us. 

Watchfully yours, 


A Debutante List 


S a means of procuring the names of 

prospective customers, the social news 
of the Sunday newspapers is not to be 
scorned, but is on the contrary very much 
worth while. 

Take for instance this Summer. During 
August, a list of the debutantes for the 
coming winter is published. It may contain 
from ten to a hundred names or more, ac- 
cording to the size of the city. 

Most of these girls belong to families of 
wealth and may be regarded as a good mar- 
ket for pearl necklaces and other pieces of 
valuable jewelry. Very often a rich man 
will give his daughter a pearl necklace as 
a coming out present. It may not be as 
large a one as he would buy for his wife, 
but nevertheless it will be good business to 
call his attention to your special selection 
of pearls.: If daughter already has some 
pearls perhaps he will choose a diamond 
wrist watch or sapphire bracelet. 

Mothers with eligible daughters must en- 
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tertain lavishly and this list will prove a 
valuable addition to your engraving depart, 
ment. An announcement or personal letter 
sent to these mothers in the early Fall, stat- 
ing that you are prepared to supply what 
is the last word in smart engraved invita- 
tions for balls, receptions and dinners. is 
bound to bring results. Personally I am in 
favor of a carefully worded letter rather 
than an announcement card. It always 
pleases people to feel that they have been 
singled out and that what they are going 
to do has been noticed by others. In a very 
conservative city, however, the announce- 
ment may prove more satisfactory. 

Uncles and aunts of the debutante might 
well be included in these lists. It may take 
some little delving to. find out these rela- 
tionships, but the “Social Register” will 
prove to be a mine of information in such 
cases. 

Business gained from the debutante lists 
is the kind of business that builds for the 
future. If the young girl likes your shop 
she will form the habit of coming to ‘you 
regularly. Then when she becomes en- 
gaged, it is quite possible that she will sug- 
gest your shop to her fiance for the pur- 
chase of the engagement ring. In that case 
she will be sure to select her wedding silver 
and gifts for her bridesmaids from your 
stock. 

Watch the social news and add some of 
the debutantes to your list of regular cus- 
tomers.—R. H. P. 


In Cheery Christmas Red 


N seeking for something novel and 

effective for this Christmas’ window dis- 
plays, try this simple successful idea. 
Arrange a display that is almost entirely 
vivid, hollyberry red. White satin on the 
floor of the window conveys the suggestion 
of Xmas snow, and upon this place as many 
red gifts as you can find in stock. For 
example a set of three sizes of scissors in 
a bright red leather case; a box of high- 
grade stationery with red lining in the en- 
velopes and red sealing wax; a red feather 
pen and red jar of shot; a red necklace; 
ruby ring and stick-pin; red candles in sil- 
ver candle-sticks, etc. 

Scatter sprigs of holly on the white satin 
amid the brilliant-colored gifts. Have a 
poster that reads, 


“Red is a Real Christmassy Color. 
Isn’t it cheery ? 


“Here are gifts appropriate in 
color, beauty and utility for the hol- 
iday season”’ 


Such a window trim is very striking for 
a change from your more conservative dis- 
plays, and most everyone has a primitive 
love for red that will readily respond to 
this appeal—M. H. A. 








He was newly arrived in this country and 
was none too familiar with the use of the 
telephone. So he took down the receiver 
and demanded: 

“Aye vant to talk to my vife.” 

Central’s voice came back sweetly, “Num- 
ber, please.” 

“Oh,” he replied, perfectly willing to help 
out, “she bane my second vun.” 


| reg Raa SLI 
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Practical Publicity for the Retailer. 





Written Expressly for The Jewelers’ Circular by Robert Francis Nattan. \ 














Distinctive Advertising 
T is advisable for every retail jeweler to 
make his advertising distinctive and give 
it a personalty which will be remembered. 


& Ginder 
JEWELERS 


.Announce the opening of temporary headquarters 


1101 Brack Shop Building 


The members of the new firm will be happy 
to meet thew friends + 1d transact business in 
these temporary headquarters, awaiting the 
remodeling of the firm's exclusive jewel shop 
at 709 West Seventh St. on or about Sept. 15 
The officers and directors of Wright, Campbell 


& Oinder are, H. Victor Wright, Maicolm P. Camp 
bell and Wallace Ginder Mr Wright bas been « 


and Mr Ginder have also been 
Brock & Co. for over ten years past. 


WRIGHT, CAMPBELL & GINDER 
1101 Brack Shop Building 





NEW FIRM MAKES ITS ADVERTISING DEBUT 


This is all effected in various ways, or rather 
through a combination of ways, including, 


A Slogan 


Yes—But Infinitely More! 


“The House of Perfect Diamonds” ha: been the designation of Brack 
and Company {or stgred op It os not only the slogan—the bettle cry, 
but « expresses the standard of our entire Organization. 

To this standard we at all times faithfully adhere—an adherence which 
has umbued our patrons with an umplicit conbdence in the high quality 
of our diamond eBerings. This same standard of perfection is main- 
tawed and thu same confidence enjoyed by every department of ow 


service. 


a 
SS 4e™ 


inns 


CaN ae 


“Made in Our Shops” 


nage A the quality of our merchandise a4 quality of workman 


tid elas 


—- 
ae WEN gs 5 


poe oe 


Sein owt amend department re denned and manufactured ia our 


One other thought which has contmuou: reference to department 
of Beock and Company is our cordial unvitevon— — 
“Visitors Welcome” 


Brock end Company 
515 West Seventh Street 
~ Obve and Grand —~ 





VERY DISTINCTIVE 


for example, a characteristic border, char- 
acteristic illustrations, slogan and _ copy. 
It is character, which does not mean smart- 
ness, or super-cleverness, accompanied by an 
honest description of merchandise and price, 
which frequently brings success. There is 
a species of tame advertising done by jewel- 
ers who seem to be afraid to be distinctive, 
aggressive or different, which seldom in- 
creases the turnover or volume. The char- 
acter in many advertisements is readily dis- 
cernible—just as it is in human beings. 
Slip-shod advertising is profitless and 





Your Intimate Friend 


A good Watch is almost an animate 
thing—the most serviceable you can carry 
on your person—an intimate, enduring, 
lifelong companion. It must be beautiful, 
but most of all, dependable. 


You want that absolutely guaranteed. 








14-karat solid white gold case, hand engraved, 
17-jewel movement, silvered dial with plain 
figures ....... 20vcee covcccceneoovorcese $31.00 











Tn selecting your Watch at Hess & Culbert- al 
gon you have your preference of the finest 
makes, and in a wide variety of styles. 


Ladies’ Wrist Watches, plain or hand en- 
graved, enameled or gem-paved—men's pocket 
Watches for day or evening wear—men's wrist 
Watches—Watches for boys and girls. 


In all the Watches we offer there is no ex- 
eeption to the Hess & Culbertson guarantee of 
dependability. 


Nhs rlillation 


sees ~~ ye 














6 THAT LAST 
ADVERTISES WATCHES FOR ALL OCCASIONS 


causes unfounded prejudice against adver- 
tising. Have your copy ready in advance 
when your newspaper advertising solicitor 
comes along. Do not dash off something at 
the last minute and expect results. Devote 
a certain amount of time every week, or 
some regular interval, for real profound 
thought about your advertising problems. 
Plan an intelligent system of advertising. 
It will pay you. 

Among the recent advertisements of Mil- 
waukee jewelers that have caused unusual 
comment is one that appeared a few days 
ago over the signature of Max Gross, 
Grand Ave. jeweler, under the heading 
“Dare You Become Engaged?” Disregard- 
ing the merits or demerits of the proposi- 
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tion offered, the text of the advertisements 
has caused comment in jewelry and public 
circles. A paragrapher of the Milwaukee 
Sentinel, writing a daily column, “Top 9’ 





HERE is no watch that gets more 
rough treatment in every day life 
than a wrist watch. 

And these charming watches have been 
sturdily, yet delicately constructed; they 
will keep faultless time for a a year 
to come 

Come in and look at them! 


Thin 


Anniversary Special 
Guaranteed 14-kt., 15 Jewel 
Wrist ‘Watch, $15.75 


Frederick-Maurice Shop IY 


3 North Pearl St. 
Bat. 1890 
DESIRABLE CHARGE 
ACCOUNTS SOLICITED 





WHY THE ILLUSTRATION? 


’ 


the Mornin’,” reprints the text under the 
heading “Simple? Yes, Simple!” The ad 
is shown on page 131. 


Current Advertising 
Easily readable and attractive is the little 
announcement of Brock & Co., Los Angeles, 








- VISITORS 


to the St. Louis Fashion Pageant 


WELL worTH your ingpection are the im- 


pressive Jaccard displays of . . Diamonds 
Jewelry .. Silverwares :. Watches 
| Clocks .. Leather Goods .' Stationery 


di 


7 Flower Basket, $8.00  ® Candlesticks, pr. $8.75 


Old Dutch Silver Designs 
4 in American Sheffield Plate 


‘The increasing vogue of authentic Old Dutch Sdver dengne 
Shefbeld Silver plate nag Repco for 


Plower Baskets . $5.00 to $40.00 
Flowar Centos . $13.50 t0 $39.00 
+ -$6.75t0$10.00 Cigarette Boxes .* $1. $10 $19.00 


7 








Relish Dishes. $4.50 t0$13.25 “ Smokers’ Bets . 810.5010 
Cases... . $3.5010$8.50 Ash Trays. . . . $1.751089700 
Lemon Dishes . . $4.00 t0 $5.50, Tea Caddies $4.00 to $5.0 
(ff Picture Frames. . $7.00 10 $28.50 Hot Pads $0 to $4.75 
Mayonnaise Dishes $11.50 
a Z 


Srecta. — American Sheffield Silver plated | 

Candlesticks, Colonial —_ 10 inches high, | 

, the pair . $500 | 
, . 





Mail Orders Promptly Filled 
’ 
accards 
: Ninth and Locust 
» Pes | 


Railroad Fares Refunded in accondencs with Associated Readers 
simul ps = on j 
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TIMELY APPEAL TO VISITORS 
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Retail Advertising Department. 


reduced from a space of 9% inches single 
column. The advertisement appeared Aug. 
15. 

An interesting advertisement from the 
same city, is that of Wright, Campbell & 
Ginder, which occupied a space of six 
inches, double column. H. Victor Wright, 
until recently, was secretary of Brock & 
Co, and this advertisement announces the 
opening of his own new store. 

Linz Bros., Dallas, Tex., last month ad- 
vertised in an impressive manner, their op- 























“~&) 


The close of sum- 
mer smiles on the 
consummation of 
many happy promis- 
ing romances. 








The time for parting fii at hand... It is also te 
time - oe fore-sighted young man to Bi 
‘ga 


This he can easily do in this 
‘ simple manner; come down 
tomorrow with two or three 
\ ve or ten, if you 
¢ it; introduce yourself, 
ani where you work. 
That alone establishes: your 
it here. 
en solett a Diomend a 
ring from our vast col- 
lection of exquisite, best 
quality Dia onds. Take the 
fing right along; slip It on 
her finger tomorrow. and 
thus seal the contract, Dis- 
charge ycur obligat h to 
us at the rate of a do Ner or 
wo @ week out of your reg- 
ular earnings. This i¢:the 
whole simple story. : 








A Ring like this can 
be purchased for $2 
a week, Pay uowp 
as much or as little 
as you can. All 
pure' ies delivered 
ph first payment. 


“The Old Reliable” 


AX (* ROSS! 
616 SB cRan AVE. 


OPEN SATURDAY TILL 9 P. &. 




















WHO COULD RESIST THIS “DARE”? 


teal department in a space of five inches, 
| sngle column. “Trust your eyes to those 
| jou can trust” makes an excellent slogan. 

The same firm, on another page of the same 
ape, calls attention to the stationery de- 
Martment in a space of five inches, single 
column, 
Down in Kansas City, the Jaccard Jewelry 
a month used the accompanying ad- 
. — in four inches, single column, 
— silver candlesticks. As the ad- 
a} oo the silver candlestick makes 
- al gift for the Autumn wedding, or 
4 ome decoration.” 
Pn . Culbertson, St. Louis, Mo., have 

€n progressive advertisers. The 
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announcement shown.on page 130, captioned 
“Your Intimate Friend,” features a good 
special in the shape of a 14-karat solid, 
white gold watch at $31. The announcement 
was used in a space of seven and one-half 
inches, single column. 

Jaccard’s, of the same city, in a neat ad- 
vertisement, reduced from eight and one-half 
inches, double column, featured old Dutch 
silver designs. A well-chosen variety of 
useful articles is advertised at inviting 
prices. The heading, which was very timely, 
owing to the fashion pageant, helped focus 
attention upon the advertisement. The 
concern, as stated in the advertisement, 
agrees to refund railroad fares in accord- 
ance with the Associated Retailers’ plan. 

The illustration in the advertisement of 








OPTOMETRY 


Pronounced Like 
Geometry 


Our eye examinations are 
neither hurried nor tedious. 
They are as complete as mod- 
ern methods and instruments 
can make them, 


“Teast Your Eyes ta 
Those You Can Trust*® 


This emblem mey bo 
dispiayed only by 
members, 





bevid came 
I Fal Z BROS. 
Optical Dept. 











THE QUOTED SLOGAN IS EXCELLENT 


The Frederick Maurice Shop, Albany, N. Y., 
really serves no purpose, and might better 
have been omitted. The copy is excellent. 
Black, smudgy cuts should be avoided. Neat 
line cuts with good, clean lines that do not 
run together or smudge are desirable. Other- 
wise, it is better to use none at all. 


The Value of a Slogan 

THE value of slogans has often been em- 
phasized in the department. Everyone 
has become familiar with the national slogan 
of the jewelers, “Gifts that last,” but each 
individual jeweler may make his advertising 
more effective by the adoption and steady 
use of a special slogan for his store. M. H. 
Anderson sends us some attractive advertis- 

ing with slogans from Los Angeles, Cal. 
Feagans & Co. are renowned for the brief, 


131, 


but expressive, slogan, “Famous. for Dia- 
monds,” and. Brock & Co. ane known as 
“The House of Perfect Diamonds.” The 
best slogans are a combination .of four 
words, which offers the opportunity for a 
terse but complete sentence. Of course, all 
slogans do not comply with this limitation, 
but short words and condensed sentiments 
are the imperative rule for a worth-while 
slogan. Geo. D. Davidson Co. of Los An- 
geles has a five word slogan, but it is a 
mouthful! It is not easily said or remem- 
bered. Here it is, “A Confidence-Inspiring 
Jewelry Store.” 

In addition to the customary uses of a 








Special |: 


Solid 
Silver” 


Candlesticks 





Ideal for the Autumn wedding 
gift or for own home decora- 


tions. 

A complete series of sizes— 
846 inches tall, each........ $5.50 
10% inches tall, each...... $7.00 
12% inches tall, each...... $8.75 
14 inches tall, each...... . $12.00 
16 inches tall, each....... $14.00 


Mail Orders promptly filled. 


JACCARD 


JEWELRY CO. 
1017-1019 Walnut St. 




















APPROPRIATE SPECIAL FOR 


WEDDING 


THE AUTUMN 


slogan, Brock & Co. wrote an interesting 
advertisement about its three slogans, “The 
House of Perfect Diamonds,” “Made in Our 
Shops” and “Visitors Welcome.” 

What could you say of importance about 
your slogan that would be worth good ad- 
vertising space? Study the Brock adver- 
tisement and you will receive valuable sug- 
gestions. 

Not everyone may know that a slogan is 
the war cry of a Highland clan, according 
to its original meaning, and you wilf notice 
that this explanation, “the battle cry,” fol- 
lows the word slogan in the Brock & Co. 
ad. However, modern business life has 
adopted the slogan to express infinitely more 
than that. To this firm their slogan ex- 
presses the standard of the organization. 

Because of its up-to-date jewelry factory 
occupying the entire fourth floor of the new 
Brock building, another slogan was needed 
to impress the fact that designing and manu- 
facturing was a part of the Brock establish- 
ment. “Made in Our Shops” proved an 
excellent slogan for this purpose. 

In addition, “One other thought which has 
continuous reference to every department of 
Brock & Co. is our cordial invitation, “Visi- 
tors Welcome.” 
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RELIABILITY 


EWELERS know that of all the 
virtues of a good watch, re/iability 
is one of its greatest attributes. 


Merchants featuring Elgin Watches 
know the pleasure and profit in 
merchandising “reliability.” They 
also know that their customers share 
in this knowledge. 


This double confidence shows its 
true worth in the ease with which 
Elgin Watches are sold. 


Elgin confidence has been firmly 
established and consistently main- 
tained in the minds of the people 
for more than half a hundred years. 
It isa trade-building force that every 
retail jeweler can use with profit. 


Etcin NAaTIonaL WatTcu Co. 
Elgin—U. S. A. 



























































Masterpieces by Breguet 








Described Expressly for The Jewelers’ Circular By Major Paul M. Chamberlain 














(Continued from issue of Sept. 12) 


TH stop work as shown in Fig. 5 is used 
on all pieces of Breguet examined by 
the writer and the same is true of the 
method of fastening the collet on the wind- 
ing square shown in Fig. 6. The former 
was much copied in the finer French and 
Swiss watches but gave place to the weaker 
and cheaper form now used which has the 
advantage of less thickness. The fastening 


of the collet is very perfect but expensive 
to make which may account for its not 
being copied save by Breguet’s immediate 
disciples such as Mugnier, one of whose 
watches in the writer’s possession could not 
be distinguished from Breguet’s in its style 
The 


aid workmanship. temperature ad- 
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Winding safety or limiting stop on barrel. 


jusment is accomplished by the device 
“own in line drawing, Fig. 7. The prin- 
“ple is somewhat the same as the ther- 
nometer kind of John Harrison (See The 
*arine Chronometer, by Commander R. F. 
vould, London, 1923). 

Harrison’s bimetal piece moved the curb 
mms along the spring while Breguet’s 
‘wenéd and closed them in a way analogous: 
. the adjusters method of equalizing the 
im of the long and short excursions, In 
= Precision time pieces, Breguet used the 
metal balance, Fig. 7 also shows Breguet’s 
Jare-chute” as he wrote it. This elastic 
,masion made the breaking of the pivots 
ne likely and what was of more concern, 
Motected the ruby cylinder. The conical 
a sometimes used is employed in this 
rea at the top of the staff. If a shock 
"It out of place it would come back 
ain without breakage. 





In the early cylinder escapements the 
brass escape wheel gathering fine dust on 
the teeth acted like a lap and cut off the 
cylinder. Breguet substituted ruby for the 
cylinder and had the lower pivot above the 






































the concave portion as seen in outline. In 
at least one example the hole jewel at the 
lower end is of brass the cap stone being 
gone allowing a view of it. The upper 
balance jewels are both of ruby. The arm 
of the potence or lower journal in this 
hanging form of ruby cylinder seems to 
have been the weakest point, judging from 
three examples examined where it had been 
broken while the pivot was still perfect. 
In an advertisement (See p. 85, “Breguet,” 
Sir David Salomons, London, 1921) of 1822 
or 1823, by Breguet et Fils, the repeaters 
are described, freely translated: 
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Escapement, chariot, elastic suspension and ruby cylinder of No. 799. 


the escape wheel. 


u 
The lower pivot bearing B is supported by the arm shown dotted 


The ri cylinder C hangs over 


at B’. The construe- 


tion of the cylinder frame allows nearly 360 degrees single swing, but is limited by banking pins under 


bridge and on balance. 


escape wheel as shown in this example. 
Saunier illustrates a rounded pivot with a 
slight groove to retain the oil. The writer 
has not seen such an example in those he 
has examined but in some the extreme end 
is slightly larger giving the oil reservoir in 


Increase of temperature causes the bimetal loop D to spread and D’ to approach ‘the 
guard pin, thus shortening the effective length of balance spring. 
of the hole jewel without injury, due to the elastic suspension A, 


The conical pivot at A’ may jump out 
free to spring in any direction. 


“Repeating watches most in use assume 
three classes. 

“The first class with or without seconds 
have ruby cylinder or ruby duplex escape- 
ments, with compensated balance spring and 
pare-chute to the balance. All the train 
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Illustrations 4% Actual Size 


=| ANY jewelers can set diamonds in basket or bezel 
: l mounting, and many can not. 

LV Ni land pat’d Ring Chuck, it will make no difference 
= what experience you have had, you can set any 
stone in any size or shape bezel mounting, either ladies or 
gents, and do the work neater, faster, and many times safer 
than any method now used. 
hold the stone you will by this method get a continuous bead 
all the way around the stone. This bead is smooth and pol- 
ished and easily kept clean, and it has a tendency to magnify 
the stone in such a way that it looks a good deal larger when 
set this way than by other methods. 
stone is done in your lathe, and every step in doing the work 
is so easy and simple that any jeweler can do a first class job 
of setting if he knows the first thing about running a lathe. 


If you buy a Ned- 


Instead of five or six points to 


All the work of setting 


The chuck is well made and nicely finished. The price 
is $18.00 cash with order. 


Illustrated circular on request. 


In ordering be sure to give make and size of lathe. If 
not sure of size send a sample chuck. 


I. T. NEDLAND, Hillsboro, N. D. 








Odds and Ends American and Swiss Staffs ............ per doz. 0 
Odds and Ends American and Swiss Jewels ............ per doz. .75 
Broken Lots Gold Filled Watch Bows ............+.+- -per doz.  .75 
Broken Lots Watch Glasses.. ..gross lots 1.56 
Brass Blow Pipes, Regular Price 30c ‘each, OS Fil ee -10 
hg IERIE TT lr ke ae per doz. 15 
Fine Grade Swiss Pivot Brooches, 50c OS er perdoz. .3 
2-Row Watch Brushes, Hard, Medium or cieseeseccouen each —.15 
3-Row Watch Brushes, Hard, Medium or Soft............. each 46 
4-Row Watch Brushes, Hard, Medium or Soft............. each . 
Flat Emery Buffs, 10c Qualit ceitsh bean bine eeenepeeenel each 8.5 
Fine Burnishers, Regular 0c A ee each 
Fine Gravers, Regular 30c Quality Cut to .............-. each .2O 
Fine Aluminum Eye Loops, Cut to .....-...0..seeeeeeseess. each .B 


Fine Imported Files, a 


Swiss Bracelet Stems, Assorted, Regular $2.00 r doz. Cut to 
Gold Filled, Yellow, Green & White Bracelet rowns, per doz. 1.80 


Cash Talks Today. 


LET’S GO 


Odds and Ends American and Swiss Mainsprin7s...... per doz. $ .6 


iscount of 25% from any Catalogue. 


Genuine Boley Lathe, Regular $54.00. mpoctal Cash Price.... 39.00 
aa cesesene.venoal r doz. 10 
Assorted Sixes, Watch Screw Drivers .._... SubeseeEsee via 10 
Fine Swiss Tweezers, 75c Pome x SE eee per pair  .35 
Bracelet H. & M. Hands, Regular $1.00, Cut Oo a caull per pair .% 
Bracelet Balance Staffs, in 3 dozen Lots, DOD ccbdebs passe sss 75 


a 


ND BS BOOS With JOWSS 20. 000ccc..cccccccce.cosases per doz. 240 
Gilt Scarf Pin Backs, put up one dozen in box ........... oo aa 
Gold Plated Scarf Pin Backs, put up one dozen in box......... 35 
Gold Filled Searf Pin Backs, put up one dozen in box......... 50 
Gold Filled Jump Rings, Regular eee Ween, GE OD 0.002508. x 


Above prices are for SPOT CASH ONLY, NO TERMS. Orders 
filled as received, first come, first served. Send your orders today 
to one of the Largest Watch Material Houses in this Country. 


J.H. Mednikow & Co. 


119 Monroe Ave., Memphis, Tenn. 








“If You Are Not Using 


Fulcrum Oils 


You Are Not Using the Best Oils” 


Experts of the War Department of 
the United States Government say 
so. 


Experts of some of the largest 
watch factories of the world say 
so. 


Expert watch repairers from all 
over this continent have said so for 
many years. 

Fulcrum Watch, Clock and Chro- 
nometer Oils meet every require- 
ment of a perfect lubricant. 


Every material jobber sells Fulcrum Oil 


FULCRUM OIL COMPANY 


Franklin, Pa., U. S.A. 
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The calibre is a 


ivots have ruby holes. 
” The inside 


Josange on one (pillar) plate. 
cover is of gold. 
“The second class resembles the first but 
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in rubys, pare-chute, inner cover brass, gold 
plated.” 

The workmanship on this watch is ex- 
quisite and the general design symmetrical 























Fic. 6 


Showing fastening of main spring collet to winding arbor. 


form an integral piece. 


these have rubys only in the escapement. 

The inside cover is of brass, gold plated. 
“The third class is of the ordinary calibre 

on one pillar plate, the escapement jeweled 




















Fig. 8 
Movement “3655-156.” The top cap jewel on the 
“pare-chute’’ is removable as in modern practice. 
The lower one is rubbed in as in Fig. 7. 














Fic. 9 


Centre sweep movement ébauche, 3731. 


The 
tape wheel (not present) had on its arbor a 
star wheel which engaged the large ratchet tooth 
wheel, Moving it one tooth per second. Depres- 
“on of the long lever elevated this wheel out of 
Sgagement with the star wheel and at the same 
om m contact with the spring shown, which 
ee the wheel, which is carried on a slender 
ror — the centre canon with sweep hand 
end, 
















The ratchet wheel A and arbor B 


and classic (if the word is permissible in 
watches), all of which description applies 
to all his work. The steel parts are finished 
either in the flat “black” polish or in the 
grey, i. e., On a stone. The grey pieces 
have no champher and the polished pieces 
only a very slight one. The champhering 
of the bridges and gilded parts are very 
slightly champhered, just the suggestion of 
a curve tangent to about 45 degrees. Of 
the screws in Breguet’s work, Sir David 
Salamons in some generalizations, quite 

















Fic. 10 


Dial side of ébauche 3731. The removable cap 
jewel is shown more clearly in this cut, the cap 
plate screw being entered from the lower side. 
The chariot carrying the balance wheel can be 
removed without removing the balance cock screw. 
The stop work shows a variation from that in Fig. 
5 to give fewer turns by making the centre cam 
wider at the tooth. 


justifiable by an engineer possessing over 
85 of his watches says: “It is always pos- 
sible to distinguish a genuine Breguet or a 
watch made by one of his pupils by the 
way in which the screws are placed, since 
this is done with such care and accuracy. 
This can even better be seen when the work 
is compared with other watches, even the 
best.” The writer would supplement this 
with the observation of a very few examples 
that in turning in a screw it comes to its 
seat with the same sensation to one’s hand 
as in a micrometer caliper. 

The secret signature which was on 
many of Breguet’s dials was done with a 
diamond point guided by a large master 
plate reduced by pantograph. On enamel 
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dials it is invisible to the eye until the high 
light is reflected to the eye from this point. 
After a number of trials a photograph was 
produced showing it fairly plain as given in 


Fig. 11, about five diameters of the 
original. : 
Movement No. 2738, shown in Fig. 
13, has a diameter of 58 mm. The 

















Fic. 11 


Showing secret signature cut in the enamel 
with diamond point, between “60” and dial screw 
hole. This was photographed from an_ inking 
chronograph watch of about 45 mm. in diameter. 


symmetry of the planting is pleasing and 
the finish has a distinction impossible to 
convey by photography. Removing one 
screw, the housing or chariot can be taken 

















Fic. 13 


Top view of “Souscription” watch, No. 2738. 


off entire with balance, without removing 
the screw in the balance cock. The con- 
venience of the repair man was evidently 
always in Breguet’s mind, the removal of 
one screw releases the barrel without in- 
terference of the train or balance. 

(To be continued) 
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A MAN’S motive for doing a thing is 
generally a blending of several good 
reasons all moving him in the same direc- 
tion. This is true of this talk which I am 
to give you on the subject, “The Horologi- 
cal Institute of America.” One reason for 
coming here is of course the pleasure of 
meeting friends and fellow-craftsmen; an- 
other reason is that President Hufnagel, of 
the Institute, asked me to come, and your 
secretary invited me; but the most power- 
ful motive of all arises from a general sense 
of duty in this matter. 

Unquestionably the Horological Institute 
of America is doing a great work for the 
watchmakers and jewelers of America; but 
if that work is to grow and to do good for 
the greatest possible number, the Institute 
must go before those whom it seeks to serve, 
and tell its story, and tell it again and again 
—and helping in this work appears to me 
as a duty which I cannot shirk. 

The Horological Institute of America was 
established after many years of agitation 
and discussion amongst jewelers and watch- 
makers. It has always been easy to point 
out that things have not been right in the 
watchmakers’ world—jewelers cannot. get 
fair prices for watch repairing; too many 
incompetent watchmakers; too few good 
watchmakers; average wages too low; 
public doesn’t respect or valué sufficiently 
the work of the watchmaker, and so on. 
For many years, in conventions and by in- 
dividuals these gloomy facts. were discussed 
and rehashed. Various remedial movements 
were started, year after year, resembling 
each other in that they were all failures. 
Many good mem' Io ¢ faith in any proposals 
to elevate or improve conditions in the 
watchmakers’ fraft. (The deepest pessimism 
seemed justified. Further efforts toward 
peering conditions were said to be hope- 

eSs, ‘ 


But the job simply hadn’t found the right 
man to master it. 

Fortunate fate one day brought the job 
aid the man together. The man was 
George W. Spier, of Washington, D. C. 
Mr. Spier, after a successful career as 
watchmaker with the customary evolution 
mto retail jeweler, had turned over the 
Management of his business to several 
young men who had had the benefit of his 
‘raining, and had retired.to a well-earned 
‘ast. The Smithsonian Institution, how- 
‘ver, sought to avail itself of Mr. Spier’s 
well-known broad knowledge of horology, 
and persuaded him to accept the post of 
®orary Custodian of the collections of 
Watches in the United States National 
useum at Washington. Thus, most for- 
lunately for the watchmakers and jewelers 
of America, Mr. Spier was retained in the 
ield in which eventually was to germinate 


and grow the crowning flower of his life— 
the Horological Institute of America. 

In Washington Mr. Spier had been well 
known as a man who cuuld solve difficult 
situations. When some worthy cause de- 
spaired for lack of funds, its greatest good 
fortune was to find Mr. Spier, who ap- 
parently waved a magic wand, and gen- 
erous contributions poured forth. The in- 
side story of how some notable things for 
public welfare were accomplished, reveals 
George W. Spier as the kindly genius who 
“knew the ropes” and had the will and the 
power to pull them. P 

The student of history knows how often 
great events are guided not so much by the 
official personages’ whom the public sees as 
by some one not in the limelight who hap- 
pens to hold the key to some distinctly 
human situation. This magic key is a 
possession which usually might be explained 


as a genius for knowing who’s who—a’ 


power of deserving and attracting the con- 
fidences of men; social genius. Nature’s 
great gift to George Spier was just that 
social genius for knowing who are the right 
persons for a given purpose, getting them 
together, and putting them to work. 

In the leisure of his retirement Mr. Spier 
turned his thoughts to the problems of his 
former craft. He perceived that all of the 
efforts for betterment of conditions had been 
made by local organizations, or individuals, 
working separately, at different times. - It 
seemed not surprising that such efforts 
should fail. Now was conceived in Mr. 
Spier’s mind the great plan for an associa- 
tion of nation-wide scope so comprehensive, 
and powerful, that it should win the respect 


- and support not only of the watch trade to 


itself, but should also win for the watch- 
maker the respect of the public, a proper 
appreciation of his high skill, and all of the 
inevitable benefits which must flow there- 
from. 

Others had “dreamed this dream,” but did 
not know how to make it come true. But 
George Spier knowing not only “who’s 
who,” but also “how,” arranged to meet at 
a luncheon—certain officials of the National 
Research Council. This great body whose 
home is in the beautiful white marble build- 
ing, opposite the Lincoln Memorial in 
Washington, is maintained to help any 
scientific cause which can substantiate a 
claim to be of sufficient national public im- 
portance. The Research Council, after 
being shown that horology is of vital im- 
portance to the entire nation, and that it 
needs encouragement, co-operated with Mr. 
Spier in calling a conference to meet in 
Washington, in May, 1921; a conference 
composed .of representatives from every in- 
terest connected with horology in the United 
States. Not only those who make, sell, and 
repair timepieces, but also the great scientific 
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bureaus of the government which have to do 
with timekeeping, were represented; the 
U.S. Bureau of Standards; the U. S. Naval 
Observatory; the Smithsonian , Institution. 
Horological Education Was represented not 
only by the watchmaking’ schools, but the 
United States Commissioner of Education’s 
specialist in Industrial Education was 
present and aided the deliberations of the 
conference. Most indispensable was the 
presence there of editors’ of the leading 
trade journals, through whose columns for 
decades past, had marched the mournful 
procession of records of watch-trade 
troubles and of the many unsuccessful at- 
tempts to remedy them. 

Thus for the first time in the history of 
American horology was there gathered to- 
gether a body representative of every phase 
of the. matter; of nation-wide scope, and 
fully competent to decide what is wrong 
with existing conditions, and how to bring 
about improvement. 

The result of the first conference and two 
others which followed it, was the organiza- 
tion of the Horological Institute of Amer- 
ica which was incorporated in 1921, with 
headquarters in Washington. As was mani- 
festly just, in recognition of his vision, and 
his ability in turning the vision into reality, 
George W. Spier was elected to the first 
presidency of the Institute. 

I have taken some time to tell you how 
the Institute came into being. It is now in 
order to explain its organization, and to tell 
you about the work it is doing. 

The Horological. Institute of America is 
an association—a society, an organization of 
people who have joined themselves together 
to do whatever they agree would be ad- 
visable to improve American horology—en- 
courage improvement in American-made 
timepieces, to help American watchmakers 
to deserve, and secure better recognition for 
their technical ability; to promote and dig- 
nify in every advisable way the science and 
practice of horology in our country. This 
explanation should make it clear that the 
Institute is not a school, nor a business 
concern (as some seemed to think in its 
earlier days) but a national mutual associa- 
tion of persons interested in horology. The 
medical, legal, and engineering professions 
have similar national associations, which 
provide for their members a means of ex- 
changing ideas and securing action for the 
good of all.. This is exactly what the 
Horological Institute of America provides 
for the watchmakers and watch-sellers of 
today. It is your association; it wants you 
all in its membership; its power to benefit 
you is in proportion to the numbers of you 
who join it; it is your duty to join it and 
contribute your mite of money and better yet 
your influence and ideas, toward its progress 
and its power for good. 


Its constitution shows the Horological In- 
stitute of America to be a thoroughly demo- 
cratic organization. At its annual meetings, 
the members, either in person ot by mail if 
inconvenient to attend a meeting personally, 
elect from amongst themselves an Advisory 
Council of 24 members. These elect from 
their own number the officers and the ex- 
ecutive committee to serve for the ensuing 
year. 

The president appoints from the member- 
ship of the Institute, any committées deemed 
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advisable by the Executive Committee, to 
carry on the activities decided upon by the 
members of the Institute at their annual 
meetings. These working committees meet 
whenever necessary throughout the year. 
There are at present committees on Mem- 
bership, Certification, Publicity, Education, 
History of Horology, and Endowment. 

In the Yearbook of the American Na- 
tional Retail Jewelers’ Association for 1922, 
a copy of which I presume is in the posses- 
sion of every one in this audience, you will 
find printed in full the constitution of the 
Horological Institute of America. A care- 
ful study of this instrument will show how 
responsive the management of the Institute 
must be in putting into effect whatever 
policies may be decided upon by the mem- 
tership. This emphasizes the appeal to you 
to join the Institute now, and then help to 
make it what you think it ought to be. 

Just what measures shall be taken to 
carry out the broad purposes of the Insti- 
tute are subject to experiment, and of course 
may be modified from time to time. One of 
the most conspicuous activities just now is 
providing examinations and certificates of 
ability for watchmakers. The plan and pro- 
cedure for doing this was worked out by 
men representing so many phases of horol- 
ogy, and such high achievements, that there 
was, even at first, very little doubt about its 
practicability. Now that the examinations 
actually taken by watchmakers and certifi- 
cates granted have run into the hundreds, 
there can be no doubt at all that the Insti- 
tute’s method of examining and certifying 
watchmakers is good and sound, because it 
has been found so after going through the 
test of ample experience. 

The first step to be taken by a watch- 
maker who desires to secure a certificate 
of his ability is to write to the Horological 
Institute of America, in care of the United 
States Bureau of Standards, Washington, 
D.C, and ask for an application blank. 
When this has been received,: filled out and 
mailed to the Institute, together with the 
examination fee of five dollars, and a 12 or 
16 size watch, the Institute will make cer- 
tain changes in the watch which will make 
it necessary for the watch to be repaired; 
the watch is returned to the applicant, who 
tepairs it and sends it back to the Institute 
for examination. He is also required to 
write answers to certain practical questions 
hearing upon the work he has done on his 
watch, There are, in both the bench work 
aid the written parts of the examination, 
effective safeguards against fraud, which 
teed not occupy our time here in explana- 
ton. Fully detailed. information about the 
‘xaminations for certificates has been em- 
bodied in a pamphlet which will be mailed 
‘© any one who writes to the Institute for 
. It would hardly be fair for me to take 
) your time here, in going over details 
. ich you can read of in the Institute’s 
Certification pamphlet, especially as you 
should have the pamphlet for reference, so 
fee urge you to write for it. Every 
hey and watchmaker in the United 
“ales Owes it to himself to learn all about 
die 4 movement which the Institute has 
a in his interest. A post card is all 

will cost you to become informed. 

: ve not trespassed much, and will not, 
hn the ground covered by the pamphlet 
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just mentioned, but there are a few general 
reflections upon the subject of Certification 
which it will be well to make here. 

There are cases in which some new 
project is launched, not as being free from 
evil, but rather as having more good fea- 
tures than bad ones; the argument is that 
“the good in it outweighs the evil.” But for 
Certification I make the claim that its effects 
are entirely good; there are no disadvan- 
tages to discount the good it does. 

Let us consider the effects of the certifi- 
cation of watchmakers. This movement is 
spreading rapidly; from every part of the 
country applications are coming in; when 
one watchmaker passes his examination and 
displays his certificate of proficiency, of 
course other watchmakers in his vicinity de- 
sire to possess similar credentials, and so 
the movement shows a progressive rate of 
growth. The question to consider is 
whether this rapidly growing movement has 
in it any disadvantages whatsoever. Like 
of every other project, as soon as it was 
announced, some criticisms were heard; 
mostly well-intended criticisms, but arising 
from a lack of information upon the sub- 
ject. This earlier fault-finding was based 
upon purely imaginary grounds. By now, 
the certification road has been actually 
traveled far enough to enable us to base 
opinions upon practical results rather than 
upon imagination. The results so far at- 
tained have not justified any of the predic- 
tions of evil. On the contrary, the practi- 
cal success of certification has discredited 
the doubters. What do I mean by success 
of Certification? I mean that certification 
is accomplishing certain desirable objects 
which I will name; that these objects are 
being accomplished in proportion as certifi- 
cation is being established. For instance 
there is a city wherein all the leading 
jewelers have co-operated with their watch- 
makers to have them certified. In such an 
instance the principle of certification natural- 
ly will bear its most perfect fruit. In other 
localities, its benefits will increase as more 
and more watchmakers make use of its 
privileges. 

Among the advantages of certification are 
these: Certification gives the watchmaker an 
immediate means of proving his ability. 

Certification elevates the watchmaker’s 
work in the esteem of the public; helps in 
securing fair prices for repair service; 
enables employers to make a profit on re- 
pairs while paying better wages to watch- 
makers. 

Certification protects the public from 
having good watches ruined by botch work- 
men. 

Certification encourages the use, hence the 
sale of high-grade watches. 

Certification gives the watchmaker a new 
joy in his work, by recognizing superior 
attainments. 

Certification promotes increase of watch- 
makers’ ability and earning power. 

Certification helps workmen of moderate 
ability as well as those of superior ability. 
It hurts no one except the “faker” and the 
botch. 

Certification standardizes several grades 
of ability; enables horological schools to 
standardize their courses; it helps students 
choose courses by making definite what each 
grade means. 
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Certification is fundamentally right be- 
cause it promotes good work deserving good 
pay; it makes for a “square deal” for the 
watchmaker, the jeweler, and the customer. 

Certification is only one of the measures 
which the Institute is taking to improve con- 
ditions for the watchmakers and jewelers 
of America—although at this time it hap- 
pens to be the most conspicuous activity; 
but as I appreciate the importance of brevity 
I must with regret forego taking the time 
now to tell you of the self-sacrificing en- 
thusiastic hard work which is being done 
besides that of the certification committee. 
It would consume a great deal of time to do 
justice in telling you of the work which is 
being done by the district supervisors of the 
Institute in looking after examinations for 
certification; by the Publicity Committee, 
which must spread abroad the facts about 
the Institute—not only through the trade 
press but to the thousands of newspapers to 
educate the public in favor of the watch- 
maker and jeweler; by the Membership 
Committee in extending the numbers of 
those who must co-operate to realize the 
Institute’s aims; by the Educational Com- 
mittee, which seeks to assist toward pro- 
ficiency those both now practicing and being 
taught watchmaking; by the Endowment 
Committee which is soliciting funds to in- 
sure the permanence of the Institute’s work 
—by the Historical Committee, which is 
collecting and preserving data which other- 
wise would be lost; by the special commit- 
tees for temporary activities. 

I cannot even occupy the time here which 
would be required to name the many devot- 
ed men of highest standing who are united 
in the initial leadership of the Horological 
Institute of America to accomplish the good 
work which so urgently needs doing. 

The membership includes retail jewelers, 
watchmakers and repairers, watch and clock 
manufacturers, wholesale jewelers, U. S. 
Government scientists, horological schools, 
trade journals, importers, railroad and in- 
dustrial executives who must promote the 
use of correct time, even individuals in- 
terested in the science of horology from the 
standpoint of the watch wearer. 

It must be made exceedingly clear, from 
a consideration of the variety of interests 
represented in its membership, that the 
Horological Institute of America is too 
broad ‘to serve any narrow partisan interest 
of any sort; but instead that it is in its field 
as big as the nation itself; it is a demo- 
cratic body which at all times wants the 
ideas and suggestions of its members as to 
what it shall do to help them. It wants 
your ideas and your influence in its support. 

When you think what the Horological 
Institute of America is, of its purpose and 
its relation to you, you will see that it is 
your duty to join it.* Another way of look- 
ing at it is that in view of the Institute’s 
achievements so far, and of the foreshadow- 
ing of its wonderful future, you will desire 
with others the credit for doing your share 
toward the great accomplishment—you will 
not wish later on to be seen reaping without 
first having sown. 





*For membership application blank, write to E. 
H. Hufnagel, President, Horological Institute of 
America, Mt. Vernon, N. Y. For certification ap- 
plication blank write to Horological Institute of 
America, care U. S. Bureau of Standards, Wash- 
ington, D. C. 















































































140 THE JEWELERS’ CIRCULAR September 19, 1923, 


LEES & SANDERS. 


lf You Want TOP Prices Send 
Us Your Sweeps 


SWEEP SMELTERS, 


BIRMINGHAM, ENGc. 




























Gold, Silver 


Platinum 
Refiners and Assayers 











T. B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia 


Leiman Bros. 
Non- Warping 
Jewelers’ Work 
Benches. 
A New 
Development. 














Our Prices for Old 


r e yf 

@ 

Silver Scra ; 

WELERS’ WORK BENCHES 
JE 
Our newly patented bench with the double top. The back is the same as are the best obtainable. Average up to Sept. 15 : 
the front. You turn it around when one side is worn out or disfigured. os 5 : : | 
The drawer is full Kp aga age of — ware, — —_ was .- cents per ounce. Prompt remittance, “ 
i proof metal. e edges em in the wood—n : a ‘ 
— oe aaiedonath. No shop is pele me without comfortable benches. subject to your acceptance. - 
No workman can produce at his maximum without a comfortable place to ds 


"USED AROUND THE WORLD A. ROBINSON & SON |E: 
LEIMAN BROS. ,,.M=wser;.. New York Refiners 


near Broadway and Canal St. 149 Canal St. New York ! 
Makers of good machinery for 35 years ent 




















New Fidelity}|} McWILLIAMS MFG. CO. 





Watchmakers’ and McWILLIAMS ROLLING MILLS WIRE DRAWING MACHINES 
Polishing Motor. Foot Presses laget Molds Tubbing Machines Burnishing Lathe face 
Bigger + Better Screw Presses Glass Presses Hammering Machines Solder Grinders mo 

than any other Draw Beards Drops Reducing Machines Large Piercing Prowse . 
es ; Coilers Lap. Lathes Polishing Heads Oval Chucks ~ mes 
Price $20.00. Retary Shears Speed Lathes Small Power Presses Plater’s Clamps ead 




















i i i Special Machines to der. 
ee eee <- 237 Eddy St. _ eaahieaia 






























































— 





~ st BS) 


September 19, 4923. 


[Patents Granted by the United States. 
and the Registered Trade-Marks.] 








UNITED STATES PATENTS 





Issue of Sept. 4, 1923 


10643. ALARM CLOCK. Pavut S. Lutrreti 
and Paut C. Roske, Oakland, Cal., assignors 
to American Clock Corporation, Oakland, Cal. 
Filed July 18, 1921. Serial 485,423. 9 Claims. 

An alarm clock provided with a front hour and 
minute dial and respective hands for hour and 





minute indication in combination with a_ clock 

works; and an alarm mechanism with synchronous 

hour and minute pointers, and a pair of alarm 
dials separate from the said front dial for the 
hour and minute alarm setting pointers, 

146975. CLASP FOR BRACELETS. Kart L. 
Toetcke, AateE Mixkxkora, and Leon SHAPIRO, 
Chicago. Original application filed Oct. 9, 
1922, Serial 593,455. Divided and this appli- 
cation filed Jan. 11, 1923. Serial 612,103. 
1 Claim. 

A clasp for a bracelet consisting of a casing 


having substantially the same configuration as the. 


links of said bracelet, and having one end thereot 
open, said clasp member being adapted to be se- 
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cured to one of the free ends of said bracelet, a 
spring pressed latch lever disposed within said 
casing, a bell crank secured to said casing and 
taving engagement with said latch lever, whereby 
sid latch lever may be actuated at will, a second 
latch member arranged to be secured to the op- 
posite free end of said bracelet, said second named 
casp member being provided with a tongue having 

a latch tooth at the outer end thereof and adapted 

‘o enter said casing through the open end thereof 

and to engage with said latch lever, whereby said 

clasp members may be secure from unintentional 

Separation. 

(Wisse. COLLAR BUTTON. Carr H. Lons- 
DALE, Fort Sam Houston, Tex. Filed July 12, 
1922. Serial 574,403. 1 Claim. 

A collar button including a shank and a head 

tending radially in all directions from the outer 

td of the shank, the outwardly presented 


Dr %t the head being smooth and free from ob- 

—uetions and relatively flat and the inwardly 

resented face of the head being concave, the 

ee being provided at its lower end with a tie- 

"ag lip gradually curved outwardly from 
Plane of the outer face of the head. 


THE JEWELERS’ 


1,467,279 BUTTON FOR SOFT COLLARS AND 
OTHER ARTICLES, Franx E. Warner, 
Waterbury, Conn., assignor to Scovill Mfg. Co., 
Waterbury, Conn. Filed May 31, 1922. Serial 
564,699. 6 Claims. 

A button for soft collars and other articles com- 
prising a head having a shank, a shoulder in said 
head, and a foot piece provided with a barrel co- 





extensive with and fitting within said shank, the 
leading end of said barrel being turned over and 
clinched upon said shoulder to fixedly unite said 
head ‘and foot piece. 
1,467,280. FLEXIBLE BUTTON ‘FOR’ SOFT 
COLLARS AND OTHER ARTICLES. Frank 
E. Warner, Waterbury, Conn., assignor to 
Scovill Mfg. Co., Waterbury, Conn. Filed 
June 13, 1922. Serial 567,891. 6 Claims. 
A button for soft collars and other articles, com- 





prising a head having a shank, and a_ foot-piece 
having a barrel arranged within and spaced from 
said shank, the upper end of said barrel being ex- 
panded to flexibly connect said head and foot-piece. 


DESIGNS 


62,973. SPOON OR SIMILAR’ ARTICLE. 
GrosvENOR N. ALLEN, Oneida, N. Y., assignor 





es 


to Oneida Community, Ltd., Oneida, N. Y. 
Filed July 12, 1922. Serial 3,050. Term of 
patent 14 years. 

62,974. SPOON OR SIMILAR’ ARTICLE. 
GrosvENoR N. ALLEN, Oneida, N. Y., assignor 





to Oneida Community, Ltd., Oneida, N. Y. 
Filed July 12, 1922. Serial 3,052. Term of 
patent 14 years. 


62,875. RING. CuHartes W. Batrey, Philadelphia, 





Pa. Filed Aug. 16, 1922. Serial 3,400. Term 
of patent 7 years. 

62,978. RING. Cuamp J. BartH and Joseru 
RayMonpD Pierce. Minneapolis, Minn. Filed 


Feb, 20, 1923. Serial 5,216. Term of patent 
7 years. 

62,979. RING. Cuamp J. Bartn and Josernu 
RayMonp Pierce, Minneapolis, Minn. Filed 





Feb. 20, 1923. Serial 5,217. Term of patent 
7 years. 


CIRCULAR 


62,998. GIRDLE. 


63,013.. CLOCK CASE. RuicHarp 


63,014. CLOCK CASE. 
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62,991. PRECIOUS, OR SEMIPRECIOUS, OR 


SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMILAR 


o ia 


NATURE. Mutton J. HEtier, New York, N. 
Y., assignor to L. Heller & Son, Inc., New 
York. Filed March 29, 1923. Serial. 5,640. 
Term of patent 3% years. 


62,992, PRECIOUS, OR SEMIPRECIOUS, OR 


SYNTHETIC STONE, OR AN IMITATION 
THEREOF, OR AN ARTICLE OF SIMILAR 


of} 


NATURE, Mitton J. Heiter, New York, 
N. Y., assignor to L, Heller & Son, Inc., New 
York. Filed March 29, 1923. Serial 5,641. 
Term of patent 3% years. 


SaHaTIEL G. MAanpatian, 


North Attleboro, Mass. Filed Jan. 27, 1922. 
Serial 407. Term of patent 7 years 


63,006. VANITY BOX. Epwin_Ross, New York, 


assignor to Woodworth, Inc., New York. 





Filed Jan, 19, 1923. Serial 4,938. Term of 
patent 7 years. 


63,009. CATCH FOR NECKLACES. Harry C, 


| % 


Scuicx, Newark, N. J.. Filed Feb. 7, 1923. 
Serial 5,102. Term of patent 3% years, 


H. Wuute- 
HEAD, New Haven, Conn., assignor to New 


11/0 ES 





Haven Clock Co., New Haven, Conn. Filed 
Feb. 7, 1923. Serial 5,108. Term of patent 14 
years, 

Ricnarn H. Wuuttz- 


| 


HEAD, New Haven, Conn., assignor to New 









ee 
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Haven Clock Co., New Haven, Conn. Filed 
Feb. 13, 1923. Serial 5,166. Term of patent 
14 years. 





UNITED STATES TRADE-MARKS 


{The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Registered Sept. 4, 1923 


175,191. (CLASS 28. JEWELRY AND 


Ser. 
PRECIOUS-METAL WARE.) Farser Bros., 


New York. Filed Jan. 27, 1923. 


SILVERCRAFT 








Particular description of goods.—Silver-Plated 

Hollow Ware. 

Claims use since Jan, 26, 1923. 

Ser. 186,018. (CLASS 14. METALS AND 
METAL CASTINGS AND _ FORGINGS.) 
Marret, Bonnin, Leper & Guievu, Paris, 
France. Filed May 1, 1923. 


ARCENTEUM 


Particular description of goods.—Alloy Intended 
to Be Used for Jewelry and Jewelers’ Goods. 
Claims use since Mar. 22, 1923. 

Ser. 181,261. (CLASS 21. ELECTRICAL AP- 
PARATUS, MACHINES AND SUPPLIES.) 
Tue EncravocraPpH Corporation, New York. 
Filed May 28, 1923. 


ENGRAVOGRAPH 


Particular description of goods.—Electric Engrav- 
ing Machines. 
Claims use since May 22, 1923. 


Ser. 167,671. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) T. N. Bene- 
pict Mrc. Co., East Syracuse, N. Y. Filed 


Aug. 1, 1922. 
— 7 

O 

Trade-mark consists of the monogram “ESCO.” 

Particular description of goods.—Silver-Plated 
Table and Hollow Ware and Articles Plated with 
Precious Metals, as Follows’ Tea Sets, Coffee Sets, 
Trays, Cups, Plates, Cassero.es, Bowles, Vegetable 
Dishes, Bonbon Dishes, Vases, Cracker and Cheese 


Dishes, Crumb Sets, Candlesticks, and Pitchers. 
Claims use since on or about July 1, 1918. 




















Items from Here and There. 





A new jewelry store is to be opened at 
Church and Queen Sts., Norfolk, Va., by 
the Cooper Jewelry Co., Inc., which has 
been chartered with an authorized maximum 
capital of $25,000 and minimum of $1,000. 
Dr. Dudley Cooper is president; Arthur 
Cooper, secretary, and Lewis F. Cooper, 
third incorporator. 

After three years with the U. S. Woolen 
Mills Co. in the capacity of assistant man- 
ager, Milton E. Freshman has entered the 
Freshman jewelry store, Altoona, Pa., the 
business having expanded to such an extent 
that his services are seriously required. Mr. 
Freshman is to have complete charge of the 
jewelry. He is thoroughly familiar with the 
business, having been closely identified with 
it, with the exception of the three years with 
the woolen company. 
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Selling Jewelry on the Deferred Pay- 
ment Plan 





(Continued from page 125) 








when a purchase will prove of more value 
to the customer than if made later on. 
C. O. D. purchases will not always help out, 
as the customer may not wish to remain at 
home to attend to the payment when the 
article is delivered. 

Many customers prefer to pay monthly 
by check, so that it is a convenience for 
them to have credit extended to them. 

The instalment, or deferred payment plan, 
extends a service to still another class of 
customers, those who have a steady income, 
or those having payments coming in at reg- 
ular intervals., 

The credit extended to a customer is a 
service, and credit accounts are known in 
some stores as “convenience accounts,” or 
“accommodation accounts.” 

7. Losses by bad debts are credited as 
exceedingly large when the credit system is 
under criticism. Many jewelers who con- 
duct a large business on the deferred pay- 
ment plan find their losses from bad debts 
are exceedingly small, often under one-half 
of one per cent. Where the credit business 
is highly organized the losses are negligible, 
but where credit is merely an incident to the 
business the losses are sometimes rather 
startling. 

The next article of this series will deal 
more particularly with the deferred payment 
or instalment method of granting and ex- 
tending credit, 

(To be continued.) 








Canada Notes 


Ellis Bros., of Toronto, have received a 
consignment of old English silver and Shef- 
field plate including some quaint and elabo- 
rate designs showing the work of the old 
handicraftsman. 

The Musical Clock Co., Ltd., of Ottawa, 
has been incorporated to manufacture and 
deal in jewelry, clocks, watches, fancy 
goods, etc., with $100,000 capital. The pro- 
visional directors are Laurent Dube, Joseph 
P. Gratton, Hector Jolicceur and others. 

The Silver Workers Union, of Toronto, 
is asking a 10 per cent increase in wages 
and a 44-hour week with a minimum wage 
of 75 cents per hour. It is stated that the 
average rate paid in Toronto silverware fac- 
tories is 671%4 cents per hour, but that few 
if any employes have been able to earn over 
$25 a week during the first eight months of 
the year, owing to the depression in the 
trade. A committee has been appointed to 
confer with the employers. 

The Canadian National Exhi ition held 
here for two weeks ending on Sept. 8, broke 
all records with a total attendance of 
1,493,000, exceeding that of last year by 
120,500. Jewelers visiting Toronto during 
the exhibition included E. H. Flack, St. 
Thomas; C. R. Dillon, Therford; F, R. 
Clarke, Peterborough; Patterson  Bros., 
Sault Ste. Marie; W. Haliburton, Dawson; 
R. Robertson, Hagersville; George C. Net- 
tleton, Ottawa; W. Busby, Oakville; F. W. 
Coates, Kingston; H. Yeatman, Wellesley; 
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W. C. Beckett, New Liskeard; A. C Brown, d 
Ottawa; W. Dawson, Exeter; T. C. Wag | 
son, New Market; J. Paquette, Sturgeon 
Falls; C. Wendt, Wildmay; H. Turnbull, 
Picton; R. L. McGill, Galt; G. McLareg 
and G. Kline, Hamilton; F. Gabel, Kitch 
ener, and H. Felt Oshawa, all Ontario, and 
W. Cooley, Halifax, N. S. 


Birmingham, Ala. 


The Birmingham Jewelry Co. is antics 
pating a fine Fall and Winter business, The 
concern has just built a new office and em 
larged its place of business in the Wook 
worth building. Two additional people haye 
been added to the store force. 

Reid Lawson, one of the leading members 
of the Alabama Retail Jewelers’ Association, 
was in attendance at the State legislature of 
Alabama in Montgomery during the past 
week in the interest of some legislation of 
general interest to the retail jewelers of7 
Alabama. q 

The Stores Mutual Protective Association 
has been organized by many of the retail 
merchants of Birmingham in various lines 
of trade. The object of the association is 
to protect the members of the association 
against sneak thieves, shoplifters, bad check 
passers, etc. The association is incorporated 
under the laws of Alabama. 

William Bromberg, of Bromberg & (Co, 
has returned from Germany and other Euro- 
pean countries where he spent the Summer 
looking over stocks of jewelry for the pur- 
pose of making purchases for his store. 
“Business conditions in Germany and other 
countries of Europe are bad,” said Mr. 
Bromberg, “business over there will not 
compare favorably with business in 
America.” 

Aaron Ash, of A. & A. Ash, has returned 
from Providence, R. I., where he represented 
the Alabama jewelers at the meeting of the 
A. N. R. J. A. He reports a most profit- 
able meeting and a pleasant trip. Mr. Ash 
is an ex-president of the Alabama Jewelers 
Association, having served in this office last 
year. He was chosen to represent. Alabam 
at the national convention upon his retife 
ment from the presidency of the Alabama 
association. 

A strange woman giving her name # 
“Mrs. R. L. Reid” passed a number of 
worthless checks on the jewelers and other 
merchants of Huntsville, Ala., and then left 
for parts unknown, getting away 
Huntsville before it was discovered that the 
checks were worthless. All of the checks 
cashed by the woman were drawn on 
First National Bank, Eutaw, Ala, Hunt 
ville, Ala., police learn from the police # 
Nashville, Tenn., that the same woman 
erated there under the name of “Mrs. M.> 
Wilson,” and that she also left a number of 
worthless checks in that city. Mrs. Reid, 
“Mrs. Wilson,” is about 39 years of age 
She is a brunette, neatly ‘dressed et j 








































































usually accompanied by two children. 
ficers both in Huntsville and Nashville 
of the opinion that the woman is a proje 
sional and that she may belong to 4 
of crooks. Neither the police of Hus 

or of Nashville have been able to locate 
woman since her operations in those 
cities. 










